
        
    
        
            
            
                
            

            
        
    

        
    
        
            
            
                
            

            
        
    


        
    




        

        
    Skip to main content

    

    
    
        
            
                
                    
                        [image: SpringerLink]
                    
                
            
        


        
            
                
    
        Log in
    


            
        
    


    
        
            
                
                    
                        
                            
                        Menu
                    
                


                
                    
                        
                            Find a journal
                        
                    
                        
                            Publish with us
                        
                    
                        
                            Track your research
                        
                    
                


                
                    
                        
                            
                                
                                    
                                Search
                            
                        

                    
                    
                        
 
  
   
  Cart
 


                    
                

            

        
    




    
        
    
        
            
                
                    
    
        
            	
                        Home




	
                        Synthese

	
                        Article

The paradox of the diffusiveness of power


                    	
                            Published: 05 March 2016
                        


                    	
                            Volume 194, pages 2489–2500, (2017)
                        
	
                            Cite this article
                        



                    
                        
                        
                    

                
                
                    
                        
                            
                            
                                
                                [image: ]
                            
                            Synthese
                        
                        
                            
                                Aims and scope
                                
                            
                        
                        
                            
                                Submit manuscript
                                
                            
                        
                    
                

            
        
    


        
            
                

                

                
                    
                        	Xiaoxing Zhang 
            ORCID: orcid.org/0000-0003-2257-98451,2 


                        
    

                        
                            	
            
                
            248 Accesses

        
	
            Explore all metrics 
                
            

        


                        

                        
    
    

    
    


                        
                    
                


                
                    Abstract
Although the topic of basic act is controversial, theorists of agency normally agree that complex performances are based on comparatively simple ones. To the extent that we can attribute powers to agents over various tasks, it is also plausible to suppose that our powers over complex tasks are based on powers over the simple. Chisholm once formulated this idea in terms of the principle of the diffusiveness of power. In the present paper, however, we shall argue that the principle which articulates this intuitive idea is incompatible with the assumption that we can sometimes do otherwise.
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