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About the FGF Studies in Small Business

and Entrepreneurship

Understanding entrepreneurship and entrepreneurial phenomena in new ventures,

small businesses, and established corporations is of crucial importance for entre-

preneurs, corporate managers, and policy makers alike. Since its inception in 1987,

the F€orderkreis Gr€undungsforschung e.V. (FGF) has strongly supported the devel-

opment of research on these important topics and is today the largest and leading

association of entrepreneurship and innovation scholars in Germany, Austria,

Switzerland, and Liechtenstein. Today, the FGF provides an established platform

for the exchange of ideas and new results from entrepreneurship research and

related phenomena such as innovation, small and medium-sized enterprises

(SMEs), and family businesses. One important medium for the exchange of knowl-

edge is the book series “FGF Studies in Small Business and Entrepreneurship.”
The aim of this peer-reviewed book series is to showcase exceptional scholarly

work in small business, innovation, and entrepreneurship research. The book series

has an interdisciplinary focus and includes works from management, finance,

innovation, marketing, economics, sociology, psychology, and related areas

reflecting the breadth of different approaches to small business and entrepreneur-

ship research. Volumes in the series may include

• research monographs,

• edited volumes, and

• handbooks or quick reference books.

The book series FGF Studies in Small Business and Entrepreneurship acknowl-
edges that small business and entrepreneurship phenomena occur at various levels

of analysis and hence the series is concerned with a plethora of levels including the

analysis of individuals, organizations, networks, economies, and societies. Through

this, the book series serves as a vehicle to help academics, professionals,

researchers, and policy makers, working in the fields of small business and entre-

preneurship, to disseminate and obtain high-quality knowledge.

Proposals for new titles in the series are extremely welcome and should be

addressed to one of the two editors-in-chief.
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Gábor Péli School of Economics, Utrecht University, Utrecht, The Netherlands

Belén Ribeiro-Navarrete University of Valencia, Valencia, Spain

Norat Roig-Tierno ESIC Business and Marketing School, Edificio de la Prensa,

Sevilla, Spain

Valencia International University, València, Spain

Michael P. Schlaile Department of Business Ethics, Institute of Economic and

Business Education (560), University of Hohenheim, Stuttgart, Germany

Beth-Anne Schuelke-Leech John Glenn College of Public Affairs, The Ohio

State University, Columbus, OH, USA

Christian Schultz HWTK—University of Applied Sciences, Berlin, Germany

Ninja Natalie Senf European University Viadrina, Frankfurt (Oder), Germany

Thomas Steger Universität Regensburg, Lehrstuhl für BWL II, insb. Führung und
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