Media Pluralism and Diversity

Palgrave Global Media Policy and Business
Series Editors: Professor Petros Iosiﬁdis, Professor Jeanette Steemers and Professor Gerald
Sussman
Editorial Board: Sandra Braman, Peter Dahlgren, Terry Flew, Charles Fombad, Manuel
Alejandro Guerrero, Alison Harcourt, Robin Mansell, Richard Maxwell, Toby Miller, Zizi
Papacharissi, Stylianos Papathanassopoulos, Caroline Pauwels, Robert Picard, Kiran Prasad,
Marc Raboy, Chang Yong Son, Miklós Sükösd, Kenton T. Wilkinson, Sugmin Youn
This innovative series examines the wider social, political, economic and technological changes
arising from the globalization of the media and communications industries and assesses their
impact on matters of business practice, regulation and policy. Considering media convergence,
industry concentration, and new communications practices, the series makes reference to the
paradigmatic shift from a system based on national decision-making and the traditions of
public service in broadcast and telecommunications delivery to one that is demarcated by commercialization, privatization and monopolization. Bearing in mind this shift, and based on a
multi-disciplinary approach, the series tackles three key questions: To what extent do new media
developments require changes in regulatory philosophy and objectives? To what extent do new
technologies and changing media consumption require changes in business practices and models? And to what extent does privatization alter the creative freedom and public accountability
of media enterprises?
Steven Barnett and Judith Townend (editors)
MEDIA POWER AND PLURALITY
From Hyperlocal to High-Level Policy
Abu Bhuiyan
INTERNET GOVERNANCE AND THE GLOBAL SOUTH
Demand for a New Framework
Benedetta Brevini
PUBLIC SERVICE BROADCASTING ONLINE
A Comparative European Policy Study of PSB 2.0
Karen Donders, Caroline Pauwels and Jan Loisen (editors)
PRIVATE TELEVISION IN WESTERN EUROPE
Content, Markets, Policies
Tom Evens, Petros Iosiﬁdis and Paul Smith
THE POLITICAL ECONOMY OF TELEVISION SPORTS RIGHTS
Manuel Guerrero and Mireya Márquez-Ramírez (editors)
MEDIA SYSTEMS AND COMMUNICATION POLICIES IN LATIN AMERICA
Petros Iosiﬁdis
GLOBAL MEDIA AND COMMUNICATION POLICY
An International Perspective
Michael Starks
THE DIGITAL TELEVISION REVOLUTION
Origins to Outcomes
Peggy Valcke, Miklós Sükösd and Robert G. Picard (editors)
MEDIA PLURALISM AND DIVERSITY
Concepts, Risks and Global Trends

Palgrave Global Media Policy and Business
Series Standing Order ISBN 978–1–137–27329–1 (hardback)
978–1–137–36718–1 (paperback)
(outside North America only)
You can receive future titles in this series as they are published by placing a standing order. Please
contact your bookseller or, in case of difﬁculty, write to us at the address below with your name
and address, the title of the series and the ISBN quoted above.
Customer Services Department, Macmillan Distribution Ltd, Houndmills, Basingstoke,
Hampshire RG21 6XS, England

Media Pluralism and
Diversity
Concepts, Risks and Global Trends
Edited by

Peggy Valcke
Katholieke Universiteit Leuven, Belgium

Miklós Sükösd
University of Copenhagen, Denmark

and

Robert G. Picard
University of Oxford, UK

Selection, introduction and editorial matter © Peggy Valcke, Miklós Sükösd
and Robert G. Picard 2015
Individual chapters © Respective authors 2015
Reprint of the original edition 2015
All rights reserved. No reproduction, copy or transmission of this
publication may be made without written permission.
No portion of this publication may be reproduced, copied or transmitted
save with written permission or in accordance with the provisions of the
Copyright, Designs and Patents Act 1988, or under the terms of any licence
permitting limited copying issued by the Copyright Licensing Agency,
Saffron House, 6–10 Kirby Street, London EC1N 8TS.
Any person who does any unauthorized act in relation to this publication
may be liable to criminal prosecution and civil claims for damages.
The authors have asserted their rights to be identiﬁed as the authors of this
work in accordance with the Copyright, Designs and Patents Act 1988.
First published 2016 by
PALGRAVE MACMILLAN
Palgrave Macmillan in the UK is an imprint of Macmillan Publishers Limited,
registered in England, company number 785998, of Houndmills, Basingstoke,
Hampshire RG21 6XS.
Palgrave Macmillan in the US is a division of St Martin’s Press LLC,
175 Fifth Avenue, New York, NY 10010.
Palgrave Macmillan is the global academic imprint of the above companies
and has companies and representatives throughout the world.
Palgrave® and Macmillan® are registered trademarks in the United States,
the United Kingdom, Europe and other countries.

ISBN 978-1-349-56626-6 ISBN 978-1-137-30430-8 (eBook)
DOI 10.1057/9781137304308
This book is printed on paper suitable for recycling and made from fully
managed and sustained forest sources. Logging, pulping and manufacturing
processes are expected to conform to the environmental regulations of the
country of origin.
A catalogue record for this book is available from the British Library.
Library of Congress Cataloging-in-Publication Data
Media pluralism and diversity : concepts, risks and global trends / [edited by]
Peggy Valcke, Katholieke Universiteit Leuven, Belgium ; Miklós Sükösd,
University of Copenhagen, Denmark and Robert Picard, University of Oxford, UK.
pages cm
Includes bibliographical references and index.
1. Mass media and minorities. 2. Mass media and globalization.
3. Cultural pluralism in mass media. 4. Mass media and ethnic
relations. 5. Multiculturalism in mass media. I. Valcke, Peggy,
editor. II. Sükösd, Miklós, editor. III. Picard, Robert G., editor.
P94.5.M55M4425 2015
302.2308—dc23
2015013441
Typeset by MPS Limited, Chennai, India.

Contents
List of Figures and Tables

vii

Acknowledgements

ix

Notes on Contributors

x

A Global Perspective on Media Pluralism and Diversity: Introduction
Peggy Valcke, Robert G. Picard and Miklós Sükösd

1

Part I Media Pluralism in Europe: Conceptualization and
Dimensions in the European Media Pluralism Monitor
1 New Media Ecology: Reconceptualizing Media Pluralism
Karol Jakubowicz

23

2 The Dimension of Ownership and Control of Media
Robert G. Picard and Cinzia Dal Zotto

54

3 Pluralism of Media Types and Media Genres
Mihály Gálik and Artemon Vogl

67

4 Cultural and Geographical Dimensions of Media Pluralism
Beata Klimkiewicz

82

5 Political Pluralism in the Media
Sandra B. Hrvatin and Brankica Petković
6 Indicators for Media Pluralism
Peggy Valcke, Robert G. Picard, Cinzia Dal Zotto,
Miklós Sükösd, Aleksandra Kuczerawy and Robin Kerremans

107

121

Part II Media Pluralism across the Globe: Comparative
Perspectives on the European Media Pluralism Monitor
7 Assessing Media Diversity in the U.S.: A Comparative Analysis of
the FCC’s Diversity Index and the EU’s Media Pluralism Monitor
Philip M. Napoli

141

8 How to Conceptualize Media Pluralization in China?
Miklós Sükösd

152

9 Incredible India!: Media Pluralism amidst Unity in Diversity
Kiran Prasad

171

10 Media Pluralism in Russia: In Need of Policy Making
Elena Vartanova

v

193

vi Contents

11 Latin American Media: The Challenges to Pluralism
Manuel Alejandro Guerrero

211

12 Media Diversity in Egypt: Monitoring Newspapers and Talk Shows
During the First Post-Revolution Parliamentary Elections
Rasha Abdulla

226

13 Pluralism with Little Diversity: The South African
Experience of Media Transformation
Jane Duncan

237

14 Reviewing Media Pluralism in Australia
Lesley Hitchens

252

15 The Ongoing Media Pluralism Debate in South Korea
Sugmin Youn and Hyunwoo Lee

267

Part III Media Pluralism 2.0: Future Challenges and Critical
Perspectives
16 The Limits of Empirical Indicators: Media Pluralism
as an Essentially Contested Concept
Kari Karppinen

287

17 Why Ownership Pluralism Still Matters in a
Multi-Platform World
Gillian Doyle

297

18 Bright-Line versus Responsive Regulation: Some Thoughts
from the United Kingdom
Rachael Craufurd Smith

310

19 Media Pluralism Policies from the User Perspective
Natali Helberger

325

20 Search Engines, Pluralism and Diversity: What Is at Stake and
How to Move Policy Forward?
Joris van Hoboken

341

Index

358

List of Figures and Tables
Figures
12.1 Number of stories on elections per newspaper

228

12.2 Geographical diversity in press coverage
of 2011 Parliamentary elections

230

12.3 Gender diversity in press coverage of 2011
Parliamentary elections

231

12.4 Religious diversity in press coverage of 2011
Parliamentary elections

231

17.1 UK adults’ main source of news

305

17.2 Most popular news sites in the UK

306

Tables
1.1

Forms of user-generated content and platforms
for its distribution (2007)

28

1.2

Comparison of dichotomies and alternatives of media pluralism

34

1.3

Genre of channels on FTA DTT networks in
the EU (excluding local)

41

Genre of channels on Pay DTT networks in
the EU (excluding local)

41

1.5

Media pluralism policy concerns in an
evolving media environment

45

1.6

Four scenarios for British broadcasting for 2016

46

3.1

Number of indicators by risk type and risk area

70

4.1

Multilayers of media and cultural/geographical differentiation

86

4.2

Patterns of cultural and geographical diversity in the media

86

4.3

Examples of policy measures supporting and indicators
measuring cultural and geographical diversity at the level of
transnational media systems, organizations and contents

90

A review of legal measures and policies applied by selected EU
countries to protect national culture and language

93

1.4

4.4

vii

viii List of Figures and Tables

4.5

A review of legal measures and policies applied by selected EU
countries to support regional/local cultures and languages

97

4.6

Various policy models supporting media services
for ethnic and national minorities

101

9.1

Major newspapers with commercial interests

174

11.1 Comparison on freedom of the press in Latin America 2002
and 2011 (shaded portions are countries
whose situation worsened)

214

15.1 Details of deregulation on broadcast ownership in
the amended Broadcasting Law

269

15.2 Media included in analysis

274

15.3 Measurement index of dominance over public opinion

274

15.4 Domination over public opinion in nationwide media market

276

15.5 Annual goals of the Committee on the Impact
of Media Concentration

279

15.6 Details on the annual research assignments of the Committee
on the Impact of Media Concentration

279

15.7 The annual research assignments conducted by the Media
Diversity Committee

281

18.1 Ofcom’s summary analysis of availability, consumption and
impact in the Global/GMG case

317

Acknowledgements
Whereas the idea for this book emerged pretty quickly after the finalization
of our study for the European Commission on indicators for media pluralism (referred to as ‘EU MPM Study’ throughout this book), the materialization of it took much longer than anticipated. We are therefore grateful to
all the authors who embarked on this journey with us several years ago, for
their patience and continuing commitment.
We would also, and above all, like to express our gratitude to those
people who have worked ‘behind the scenes’: the colleagues at KU Leuven –
iMinds, in particular Dr Katrien Lefever (now working at Medialaan), Shuki
Tang and Pieter-Jan Ombelet, who offered tremendous help in dealing
with the administrative aspects, the correspondence with authors, and the
preparation of the manuscript, as well as Laura Keogh, Erasmus student
from Ireland at KU Leuven in 2013, who took care of the linguistic revision
of the manuscript.
We would like to thank the editors of this book series and those who
reviewed our manuscript for their confidence in us and for the useful feedback. Sincere thanks also go to Felicity Plester and Sneha Kamat Bhavnani
from Palgrave Macmillan, and to Angel Daphnee from MPS for their professional guidance in preparing the manuscript.
And last but not least, we would like to thank the European Commission
for having taken, several years ago, this ‘bold step’ to finance a project
on indicators for media pluralism and subsequent pilot implementation
studies. To all the colleagues we had the pleasure to cooperate with in the
context of these studies (*), we are grateful for the stimulating discussions
and wonderful moments shared together in Leuven, Brussels, Hong Kong,
London, Florence, New York and many more places. To the decision makers
who – we hope – will make use of the results of our academic endeavours,
we would like to say: ‘Semper fidelis et audax!’
Peggy Valcke, Robert G. Picard and Miklós Sükösd
April 2015
(*) The interested reader can find more information about these studies and related
conferences at:
– https://ec.europa.eu/digital-agenda/en/media-pluralism-monitor-mpm
– http://monitor.cmpf.eui.eu/
– http://www.mediapluralism.eu/

ix

Notes on Contributors
Editors
Robert G. Picard is one of the world’s leading academic experts on media
economics and management and government communications policies. He
is North American Advisor for the Reuters Institute in the Department of
Politics and International Relations at the University of Oxford, a fellow of the
Royal Society of the Arts, and an affiliated fellow of the Information Society
Project at Yale Law School, Yale University. He was formerly Director of
Research at the Reuters Institute, University of Oxford, and a research fellow
at Green Templeton College, Oxford. He is also on the faculties of the Media
Management and Transformation Centre, Jönköping International Business
School, Sweden, the Institute of Media and Entertainment, IESE Business
School in New York, the Center for Media Management and Economics at
Tsinghua University in China, and University of Tampere, Finland. He is the
author and editor of 28 books (including The Internet and the Mass Media and
Media Economics: Concepts and Issues) and has written hundreds of articles
on media issues for scholarly journals and industry publications. Picard is
editor of the Journal of Media Business Studies and was editor of The Journal
of Media Economics for a decade. Robert served as senior economic expert,
supervising the economic study team for the EU MPM Study editor of The
Journal of Media Economics for a decade.
Miklós Sükösd is an associate professor in the Department of Media,
Cognition and Communication at the University of Copenhagen. Earlier
he was an associate professor at the Journalism and Media Studies Centre
at the University of Hong Kong (2009–13). He had also served as Academic
Director of the Center for Media and Communication Studies at Central
European University, where he also taught as Associate Professor of Political
Science. He served in major international media research and consultancy
projects, including as Chair of the COST A30 Action East of West: Setting
a New Central and Eastern European Media Research Agenda (2005–09), and
key expert and team leader in the EU study on indicators for media pluralism (2008–09). His research interests include media in China and postcommunist Central and Eastern Europe; environmental communication,
journalism and sustainability; and media and Buddhism. He has published
over 20 books and many book chapters and journal articles about media
and politics. Miklós has an MA in sociology from Harvard University and a
PhD in political science from the Hungarian Academy of Sciences. He has
received several international research awards and fellowships, including
x

Notes on Contributors xi

Fulbright Fellowship at Columbia University; Japan Foundation Fellowship
at the University of Tokyo; ACLS Research Scholarship at the Woodrow
Wilson Center (Washington, DC); and a General Research Fund grant, Hong
Kong. Miklós served as senior social scientist, supervising the social science
team for the EU MPM Study.
Peggy Valcke is Professor of Law at the University of Leuven and visiting
professor at the University of Tilburg. She is a research director at iMind’s
Security Department representing the Leuven Centre for Law and Innovation
(previously ICRI). From 2006 to 2007, she was a visiting professor at Central
European University in Budapest, and in 2009, she was a part-time professor
at the European University Institute in Florence where she is still a member
of the Scientific Committee of the Florence School of Regulation and of the
Centre for Media Pluralism and Media Freedom. She is active in teaching and
research in the areas of media law and policy, telecommunications law and
regulation, Internet law and legal aspects of media innovation. In 2008–09,
she served as project leader for the Independent Study on Indicators for Media
Pluralism in the Member States – Towards a Risk-Based Approach, funded by the
European Commission. She is one of the five members of the General
Chamber of the Flemish Media Regulator and assessor in the Belgian
Competition Authority. Peggy served as project leader and as senior legal
expert, supervising the legal study team for the EU MPM Study.

Contributors
Rasha Abdulla is Associate Professor and former Chair of Journalism and
Mass Communication at the American University in Cairo. She holds a PhD
in Communication (December 2003) from the University of Miami in
Coral Gables, Florida. She is the recipient of several international teaching and research awards, including the AUC Excellence in Research and
Creative Endeavors Award. Abdulla is the author of three books and
numerous articles. Her main research interests include media inclusiveness
and diversity, public television and media reform, as well as the uses and
effects of new media, particularly the Internet, and the link between social
media and political activism.
Rachael Craufurd Smith is Reader in Media Law at the University of
Edinburgh. Her main academic interests are in the fields of fundamental
rights and the media and the intersection between domestic and European
media law. She recently led the Edinburgh University team working on the
FP7-funded Mediadem project, which examined the freedom and independence of the media in 14 European countries and the European Union. She is
a founding editor of the Journal of Media Law.

xii Notes on Contributors

Cinzia Dal Zotto is Professor of Media Management at the Academy of
Journalism and Media at the University of Neuchâtel, Switzerland. She
has been directing the Academy between 2010 and 2012. Before that,
from 2004 to 2008, she was Research Director at the Media Management
and Transformation Centre and Assistant Professor at the Jönköping
International Business School in Sweden. Dal Zotto has written four
books, various book chapters and papers in the fields of organizational
behaviour, human resource management, entrepreneurship and strategy.
The focus of her empirical research is on media. She has been teaching at
various universities around the world, in particular at the universities of
Regensburg and Passau in Germany, at the University of Westminster in
London, at Trento and Bolzano in Italy, as well as at the ESC Toulouse in
France. She further held seminars for the Joint Research Centre in Ispra,
Italy, at the University of Johannesburg and at the Mudra Institute of
Communications, Ahmedabad, India. Before starting her research career
Dal Zotto briefly worked as Research Analyst at International Data
Corporation in London in 1995 and at Reuters Venture Capital in Munich
in 2001. Cinzia served as a senior researcher in the economic study team for
the EU MPM Study.
Gillian Doyle is Professor of Media Economics and Director of the Centre
for Cultural Policy Research (CCPR) at the University of Glasgow where she
also leads Glasgow’s MSc in Media Management. She is a visiting professor
at the Institute of Media and Communications (IMK) at the University of
Oslo. Doyle is Principal Investigator on an ESRC-funded project entitled
‘Multi-platform Media and the Digital Challenge: Strategy, Distribution and
Policy’, that examines economic and policy aspects of digital media convergence. She is also PI on an AHRC-funded project on ‘The UK Film Council:
A Case Study of Film Policy in Transition’. Doyle is former President of the
Association for Cultural Economics International (ACEI), an association of
scholars, policy makers, arts practitioners and others interested in economic
aspects of cultural enterprises and industries. She served as member of the
Quality Control Team for the EU MPM Study.
Jane Duncan is a professor in the Department of Journalism, Film and
Television at the University of Johannesburg. Before that, she was the
Highway Africa Chair in Media and Information Society in the School
of Journalism and Media Studies at Rhodes University. She has also been
Executive Director of the Freedom of Expression Institute and co-ordinator
of the Anti-censorship Action Group. She has a background in South Africa’s
community arts movement, having worked at the Funda Centre in Soweto
and the Afrika Cultural Centre in Newtown. She has a masters, honours and
Ph.D. degree from Wits University (School of the Arts), and has written extensively about freedom of expression and media policy in South Africa. She
is one of three project co-ordinators of the Media Policy and Democracy

Notes on Contributors xiii

Project (http://www.mediaanddemocracy.com/), a joint project of the
School of Journalism and Media Studies at Rhodes University and the
Department of Communication Science at the University of South Africa,
and the contents of this chapter are based on work being undertaken by
this Project.
Mihály Gálik has been a full professor of media economics and media
regulation at Corvinus University of Budapest since 1996, and heads the
Doctoral School on Social Communication. He holds a PhD degree in
economics (1989). Before he became Managing Director at the Hungarian
Radio (1990–92) he was a senior editor of the Economic Programme
Department (1976–90). He is author of books and articles in the field of
media economics and media regulation. He has been coordinating numerous research projects on the media in Hungary and has been involved in
a couple of international media research projects. He is a member of the
editorial board of the International Journal on Media Management (JMM).
Gálik served as senior researcher in the social science team for the EU
MPM Study.
Manuel Alejandro Guerrero holds a PhD in Political and Social Science
from the European University Institute, in Florence, Italy, and is a full-time
professor in the Department of Communication at the Iberoamericana
University in Mexico City. He is member of the National Researchers’
System in Mexico and his research has been focused on the role of the media
in new democracies, especially on the framing of political issues, and on
media and political attitudes and electoral behaviour. Guerrero has several
publications in journals and books on these topics.
Natali Helberger is a full professor at the Institute for Information Law
(IViR), University of Amsterdam. Helberger specializes in the regulation
of converging information and communications markets. Focus points of
her research are the interface between technique and information law, user
rights and the changing role of the user in information law and policy.
Helberger has conducted research for the European Commission, the
European Parliament, the Council of Europe and national governments, and
is a regular speaker at national and international conferences. Among her
most recent projects is a project called ‘Profiling and targeting news readers–
Implications for law, policy and the democratic role of the media’, for which
she has been awarded an ERC grant from the European Research Council.
The project explores the implications from the shift from mass communication to more personalized forms of communicating media content.
Lesley Hitchens is Professor of Law and Dean of the Faculty of Law,
University of Technology Sydney. Her main research area is communications regulation. The author of Broadcasting Pluralism and Diversity, she

xiv Notes on Contributors

particularly focuses on ownership and control and diversity regulation.
More recently her research has focused on content regulation, especially
ethical standards and commercial content, and regulatory responses to the
broadband environment. She has held a number of research grants, and
has been involved in projects advising on media reform in Russia and contributing to the development of media law studies in Hungary. In 2008–09
she carried out research for the Australian Communications and Media
Authority on regulation of advertising in relation to news and current affairs
programming. Lesley served as member of the Quality Control Team for the
EU MPM Study.
Sandra B. Hrvatin holds a PhD from the Faculty of Social Sciences, University
of Ljubljana (1997). She is a professor at the University of Primorska and a
Senior Researcher at the Science and Research Centre of Koper, University
of Primorska. Her scientific and research work focuses on the issues of
media policy, political communication, communication law and practice
and international communication. She regularly publishes the results of her
research work in national and international scientific magazines. She is also
a member of the editorial board of the Media Watch journal in Slovenia and
its regular contributor. She served, inter alia, as a chairperson of the Slovene
Broadcasting Council, a member of the Independent Media Commission in
Kosovo and a member of the Slovene Advertising Ethics Commission. Since
2000, she works as an independent expert for the Council of Europe, OSCE
and the European Commission in the field of media regulation. She is also
a media and human rights activist and columnist for several newspapers.
Sandra served as senior researcher in the social science team for the EU MPM
Study.
Karol Jakubowicz (1941–2013) was a Polish journalist, political scientist and leading international media expert. He was Chairman of
the Intergovernmental Council of the UNESCO Information for All
Programmes, and Chairman of the Steering Committee on the Media and
New Communication Services at the Council of Europe. He was a member
of the Ad hoc Advisory Group on Public Service Media Governance (MCS-PG) at the Council of Europe. He worked in academia at the University
of Warsaw, as visiting professor at the University of Dortmund, and at the
Amsterdam School of Communication. Jakubowicz also worked for many
years at the National Broadcasting Council of Poland and was a former
director at the Polish broadcasting regulator, the National Broadcasting
Council of Poland, where he led the Strategy & Analysis Department. He
was instrumental in shaping media legislation in Poland and other central
and eastern European countries, in particular post-communist states. He
published widely, both in Poland and also internationally. Karol served as
member of the Quality Control Team for the EU MPM Study.

Notes on Contributors xv

Kari Karppinen is Postdoctoral Researcher in Media and Communication
Studies at the University of Helsinki. He is the author of Rethinking Media
Pluralism (2013) and a number of articles and book chapters on topics
ranging from democratic theory to media policy. He works on the project
‘Changing ideologies of media and communication policy’, funded by the
Academy of Finland.
Robin Kerremans is legal and business affairs manager at Corsan in Belgium.
From 2008 to 2012, he worked as a legal researcher at the Interdisciplinary
Centre of Law and ICT (iMinds-ICRI) at KU Leuven, where he specialized
in media law, copyright law and contract law. He was a member of the
study team conducting the independent study on indicators for media
pluralism in the European member states, commissioned by the European
Commission in 2008–09 (DG INFSO).
Beata Klimkiewicz is Associate Professor at the Institute of Journalism,
Media and Social Communication, Jagiellonian University, Kraków,
Poland. She received her PhD from the Institute of Political Sciences of the
Jagiellonian University in 2000. She has been awarded scholarships by the
Foreign Office in Great Britain, as well as by the Open Society Institute at
the University of Oxford in 1996–97, by the Pew Foundation at Columbia
University in New York City in 1998, and by the NIAS (Netherlands
Institute for Advanced Studies in the Humanities and Social Sciences) in
2002. She was a Jean Monnet fellow at the European University Institute
in Florence in 2003–04 and MDCEE Visiting Research Fellow at the
University of Oxford in 2011. She served as an advisor to the European
Commission, the European Union Agency for Fundamental Rights, the
European Parliament and the Council of Europe, and has cooperated with
the Open Society Institute in Budapest, the Media Diversity Institute in
London and the Peace Institute in Ljubljana. She is author of A Polyvalent
Media Policy in the Enlarged European Union (2014) and editor of Media
Freedom and Pluralism: Media Policy Challenges in the Enlarged Europe (2010).
Klimkiewicz’s research interests include media pluralism and diversity;
media policy in Europe; media reform in Central Europe; media system
structures and regulatory models; media representations of minorities and
minority media. Beata served as senior researcher in the legal study team
for the EU MPM Study.
Aleksandra Kuczerawy is a legal researcher and a PhD candidate at the
Centre for Law and Innovation (previously ICRI) at KU Leuven, Belgium. She
has been involved in several research projects in the areas of data protection
and identity management in new technologies, as well as legal aspects of User
Generated Content and Internet of Services. Aleksandra’s current research
focuses on the interaction between privacy and data protection, freedom
of expression, and liability of Internet intermediaries. Her work addresses

xvi Notes on Contributors

the issue of private enforcement of public policies in the era of online
gatekeeping. She obtained her degree in Law at the University of Wroclaw,
Poland (2006) and in ICT Law at the University of Hannover (LLM, 2007).
Aleksandra was a member of the legal study team for the EU MPM Study.
Hyunwoo Lee had worked for the Korean Broadcasting System (KBS) as a
postdoctoral researcher. He holds a PhD from Seoul National University. He
is a research fellow in policy research division at Korea Creative Contents
Agency (KOCCA). His current research interests include media audience analysis, the quality assessment of broadcast programmes and the network analysis of broadcast policy actors. He has written many research papers in Korean
communication journals such as Korean Journal of Journalism & Communication
Studies and Korean Journal of Broadcasting & Telecommunication Studies.
Philip M. Napoli is Professor of Communication and Media Management
in the Graduate School of Business at Fordham University in New York. His
research focuses on media institutions and media policy. He is the author of
the books Foundations of Communications Policy: Principles and Process in the
Regulation of Electronic Media (2001); Audience Economics: Media Institutions
and the Audience Marketplace (2003); and Audience Evolution: New Technologies
and the Transformation of Media Audiences (2011). He has provided research
and consulting services to organizations such as the Federal Communications
Commission, the New America Foundation, the Social Science Research
Council, the National Association of Broadcasters, the National Cable &
Telecommunications Association, and the American Television Alliance. His
research has received awards from organizations such as the International
Communication Association, the National Business and Economics Society,
the Association for Education in Journalism and Mass Communication, and
the Broadcast Education Association.
Brankica Petković is a researcher and project manager at the Peace Institute
Ljubljana – Institute for Contemporary Social and Political Studies. She
holds a master’s degree in sociology of culture from the University of
Ljubljana. She is editor of the Media Watch book series and Media Watch
journal in Slovenia. Her work is focused on research, advocacy and publishing activities in the field of media accountability, communication rights
of citizens and minority groups, media ownership and media pluralism.
She is author of articles and research reports, and co-author of books on
the above mentioned topics. She has been a project leader of national and
regional research and advocacy projects on media and communication
rights of citizens, including the project Media Ownership and Its Impact
on Media Independence and Pluralism in 18 countries of Central, Eastern
and South-Eastern Europe (2003–04), and a current regional initiative South
East European Media Observatory – Building Capacities and Coalitions for
Monitoring Media Integrity and Advancing Media Reforms (2012–14). Her

Notes on Contributors xvii

editorial position for the Media Watch publications since 1998 includes editing of more than 20 books and more than 40 issues of a journal. Brankica
served as senior researcher in the social science team for the EU MPM Study.
Kiran Prasad is Professor and Head, Department of Communication and
Journalism, Sri Padmavati Mahila University, Tirupati, India. She was
Commonwealth Visiting Research Fellow at the Centre for International
Communication Research, Institute of Communication Studies, University of
Leeds, UK and Canadian Studies Research Fellow at the School of Journalism
and Communication, Carleton University, Canada. She is the youngest ever
recipient of the ‘State Best Teacher Award’ from the Government of Andhra
Pradesh, India and recipient of several national awards for academic excellence.
She has written 20 books including Transforming International Communication:
Media, Society and Culture in the Middle East (2014), New Media and Pathways to
Social Change: Shifting Development Discourses (2013), Media Law in India (2011),
Communication for Development: Reinventing Theory and Action (2009) and
e-Journalism: New Media and News Media (2009). She is Series Editor of
Empowering Women Worldwide.
Joris van Hoboken is a postdoctoral research fellow at the Information Law
Institute, NYU School of Law. His research addresses law and policy in the
field of digital media, electronic communications and the Internet with a
specific focus on issues relating to privacy and freedom of expression. He
is a specialist in the field of search engine law and regulation and regularly
writes, teaches and presents on the issues of data protection and intermediary liability on the Internet. He graduated cum laude in both Theoretical
Mathematics (2002, MSc) and Law (2006, LLM). He completed a PhD at the
Institute for Information Law, University of Amsterdam in 2012, examining
the implications of the right to freedom of expression for the legal governance of search engines. For this thesis, he received a prestigious Erasmus
Study Prize in the Netherlands.
Elena Vartanova is Full Professor, Dean and Chair in Media Theory and
Media Economics at the Faculty of Journalism, Lomonosov Moscow State
University. Her PhD dealt with the Finnish Newspaper System (1982),
and her Doctoral dissertation on ‘Information Society Concepts and Their
Impact on Media Practice in EU and Nordic Countries’ (1999). Her research
interests include media systems in Nordic countries, information society,
post-Soviet transformation of Russian media, media economics, journalism
and mass communication theories. Vartanova is author of eight books and
has published more than 150 research articles in Russian and foreign academic magazines. She is editor of five monographs in English. Her articles
have appeared in European Journal of Communication, Gazette. She serves as
editor-in-chief of the Faculty research journal Medi@lmanac, the online
research magazine Mediascope and the bulletin for experts, MediaTrends.

xviii Notes on Contributors

Artemon Vogl has been a researcher at the Marketing and Media Institute,
Corvinus University of Budapest, being involved in numerous research
projects in Hungary dealing with media economics, media regulation and
audience research. He received his MSc Degree at Corvinus University of
Budapest specializing in Finance and Business Valuation in 2002. From
2000 to 2003 he worked at the Hungarian Telekom in the Business Portfolio
Management department. From 2003 he returned to the family business,
the publisher of the most popular Hungarian architectural magazine, called
Szép Házak, where he is responsible for the operation and development
of the online portfolio. Artemon was one of the researchers in the social
science team for the EU MPM Study.
Sugmin Youn is a professor in the Department of Communication and
director of the newly created Center for ICT Social Policy Research at
Seoul National University. From August 2006 to August 2007, he was visiting scholar at the University of Southern California in Los Angeles, USA.
From March 2010 to February 2013, he served as deputy chairman of the
Committee on the Impact of Media Concentration (CIMC) and from March
2013, he started his second three-year term of deputy chairmanship for the
CIMC. He carries out research in the domain of communication and media
policy with particular focus on broadcast media market, public service
broadcasting, media policy governance, and media regulatory principles
such as public interest, diversity, pluralism, and impartiality.

