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Preface
The AIB-LAT book series brings together selected research studies
that were presented at the 2012 AIB-LAT conference held at Florida
International University, USA, in April. The purpose of this book
series is to be a regular research outlet focused on International
Business (IB) research in Latin America.
The ambition of the series is to incorporate academically driven
studies in the field of IB and multinational corporations (MNCs) in
Latin America. Our book series was created with three motives in
mind. First, there is a great deal of solid empirical IB research being
produced in all countries located between Mexico and Chile that
can add to and further the understanding of MNCs’ behaviours and
processes. These valuable pieces of work are scientifically oriented
and need to be appropriately disseminated to a wider international
audience interested in IB and MNCs in Latin America. A second
reason regards the regional business internalization and integration
going on at an extremely fast pace in Latin America. This fast development is not being matched by growth when it comes to our knowledge and understanding of how IB processes and issues apply to the
region. A third motive refers to the fact that we believe that there is a
shortage of appropriate outlets for scholarly submissions within the
business disciplines highlighting IB research findings in the context
of Latin America.
This book series expects to trigger further research into the behaviour, strategies, structures, and decision-making processes of MNCs
from, or in, Latin America. We also aspire to increase scholars’
and business people’s interests in understanding the processes and
impacts of MNCs’ interactions with other influences and stakeholders, such as cultural, economic, legal, and political frameworks
present region-wide.
The topic of this first book in the series – “Internationalization,
Innovation and Sustainability of MNCs in Latin America” – was challenging. We found that there is a shortage of knowledge regarding
the relationship between internationalization, innovation, and
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sustainability. Although these processes are closely intertwined and
are contemporary for Latin American MNCs, it is infrequent to find
academic works dealing with these themes jointly.
We hope that this first book will be useful for academics and
students doing research work in the region, and business people
wishing to increase their knowledge about Latin America, and that it
will help readers to understand some of the challenges and dilemmas
that companies encounter when approaching and developing operations in the Latin American region.
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