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The BASIC programs, GROUP 1 and GROUP2,
described here provide the user with computer-based
methodologies for research on the commons dilemma and
on group persuasion, respectively. Features common to
both programs will be described first, followed by fea
tures unique to each program.

Common Features
Each program has the flexibility of being run with

differing numbers of participants, and each prompts the
user for the number of subjects participating and the num
ber of experimenters present during each session. This
allows for an estimation of group composition within each
session and serves as a basis for comparing group com
positions across sessions (for discussions of group com
position effects across a variety of problem areas see Jack
son, 1986; Latane, 1981; Mullen, 1983, 1986).

Each program includes instructions and scale items for
the Linguistic Implications Form (Wegner & Guiliano,
1980), a questionnaire to measure self-attention (Carver
& Scheier, 1981; Wickland, 1980). The user can substi
tute in this section of the program items for anxiety, self
esteem, or any other relevant mediating mechanism.

Both programs output latency measures (MacLachlan,
Czepiel, & LaBarbera, 1979) for responses to the ques
tionnaire items and the dependent variable of interest.

GROUP!: Commons Dilemma Program
In GROUPl, the commons dilemma program, par

ticipants are required to harvestpoints from a common
resource pool across 10experimental trials. The size of
the common resource pool is 50 (N), where N = the num
ber of participants taking part in anyone session.

Four preprogrammed practice trials allow participants
to see the impact of different size harvests on the com
mon resource pool.

Input. The participant is prompted to harvest from 0
to 9 points from the common pool on anyone trial. Direc
tions to wait for further instructions follow each harvest
ing decision and ensure simultaneous progression through
trials when N > 1. The prompt for each successive trial
is accompanied by presentation of the participant's in
dividual cumulative harvest to that point and the current
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pool size. The current pool size reflects the participant's
own harvest plus a preprogrammed harvest rate of 5 points
per trial for each other participant, multiplied by a 10%
replenishment rate. The preprogrammed harvest rate for
other participants allows a gradual depletion of the com
mon pool at a slow rate. The 10% replenishment rate
reflects the fact that most resources replenish slowly over
time. Both the harvest rate and the replenishment rate can
be varied by the user to simulate more severe or more
genial resource conditions.

Output. This program outputs the number of par
ticipants and experimenters present during the session,
responses to the questionnaire items, latency of responses
to the questionnaire items, harvest size per trial, and the
latency of each harvesting response.

GROUP2: Group Persuasion Program
This program provides the user with a participant's

opinion on a specified attitudinal item after exposure to
opinions of others on the same item. It can be used in
conjunction with previously measured attitudes toward the
same target item, providing data for a pre- and post
measurement design. Additional persuasion techniques
can be implemented between portions of the program.

Input. The participant is prompted to press a key to
view an opinion on a specific item, ostensibly expressed
by a subject in an earlier study. The opinion is represented
as an "x" on a 9-point scale, ranging from unfavorable
to favorable. The participant is prompted to continue
pressing that key for opinions of additional prior subjects,
until a good idea of the "typical" opinion on that item
is obtained. The opinions of these hypothetical others are
preprogrammed to represent a moderately unfavorable
typical opinion on the item. The distribution of the opin
ions of the hypothetical prior subjects can be modified
by the user to simulate extreme or moderate typical
opinions.

The participant is then prompted to enter his/her own
opinion to the same item, on an identical 9-point scale.

Output. This program outputs the number of par
ticipants and experimenters present in each session,
responses to the questionnaire items, latency of responses
to the questionnaire items, the number of opinions of
others sought, the total latency and mean latency of opin
ions sought, the participant's opinion, and the latency of
the participant's opinion responses.

Limitations
A separate microcomputer is required for each par

ticipant in each session.

Language
Both programs are written in Radio Shack Level II

BASIC and can be readily translated into other versions
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of BASIC. GROUPI takes up less than 4300 bytes of
memory andconsists of 191 lines. GROUP2 takes upless
than 5500 bytes of memory and consists of 209 lines.

Availability
Program listings areavailable free of charge from Brian

Mullen.
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