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Abstract

This study aims to investigate entrepreneurial intention among international business
students in Viet Nam as it is on the way to approve The Trans-Pacific Partnership
(TPP). The theory of planned behavior (TPB) (Ajzen, 1991) is used to assess the
determinants of entrepreneurial intention of Vietnamese students who major in
international business study. An exploratory factor analysis and multiple regressions
are used to examine the responses from 372 final year students. The results confirm
that attitude toward entrepreneurship and perceived behavior control are positively
related to entrepreneurial intention. Subjective norm fails to generate a significant
impact on entrepreneurial intention. Entrepreneurial intention is significantly
influenced by two components of TPB model (R2 = 0.307) which are attitude toward
entrepreneurship (β = 0.292) and perceived behavior control (β = 0.408).

Keywords: Entrepreneurial intention, Ajzen’s planned behavior theory (TPB),
International business students, Trans-Pacific Partnership (TPP)
Background
The Trans-Pacific Partnership (TPP) is a high-standard trade agreement between

twelve countries which are Australia, Canada, Japan, Malaysia, Mexico, Peru, USA,

Vietnam, Chile, Brunei, Singapore and New Zealand (Ministry of Industry and Trade

of Viet Nam 2016). The Trans-Pacific Partnership (TPP) aims to promote social and

economic development among participating countries by removing tariff and non-tariff

barriers, protect workers and preserve the environment, promote transparency, partici-

pation and accountability in government decision-making, fighting corruption and pro-

tect digital freedom. From Vietnamese perspective, the Trans-Pacific Partnership

(TPP) is a great deal for the country’s social and economic development, especially in

term of international trade, call for foreign direct investment and the development of

local small and medium enterprises (Government Office of Vietnam 2016). Vietnamese

government has a plan to present the TPP for Vietnamese National Assembly to verify

in July 2016. Ministry of Industry and Trade of Viet Nam predicts that the TPP will

bring many benefits for Vietnamese international trade such as 50% tariff deduction to

the USA which is approximately one billion US dollars for the first year joining TPP.
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Textile industry expects a growth rate of 30% per year (Ministry of Industry and Trade

of Viet Nam 2016). Tariff reduction is about 60% to the USA and growth rate is ex-

pected as 25% per year for Vietnamese shoe-making industry. Joining TPP is a great

opportunity for Viet Nam to intergrade into global supply chain because the TPP ac-

counts for 40% value of global Gross Domestic Products and 30% value of global trade.

As a result, Vietnamese government has a strong commitment to promote domestic

entrepreneurship in general and small and medium enterprises in international trade in

particular (Pham, 2016). In order to promote start-ups, it is significant to study what

determinants affect the intention to become entrepreneur among business students in

Viet Nam. Initially, entrepreneurial intention should be treated as a crucial step in es-

tablishment process of new ventures leading to entrepreneurial activities. Entrepreneur-

ial intention captures a state of mind that directs individuals’ focus to achieve a goal or

something (Bird 1988). Individuals with intention to start a business are likely to carry

it out (Ajzen, 1991). Choo and Wong (2006) confirm that intention is the single best

predictor of entrepreneurial behavior. Henley (2007) states that entrepreneurship is an

intentional activity, in that for many those intentions are formed at least a year in ad-

vance of new venture creation suggesting a link between entrepreneurship and

intention. The significance of examining entrepreneurial intention has a rich literature

with many recent empirical studies in the field of entrepreneurship (Lee et al. 2011; Siu

and Lo 2013). The main objective of this paper is to apply the Theory of Planned Be-

havior (Ajzen, 1991 to examine the entrepreneurial intention among international busi-

ness students in the context of joining the Trans-Pacific Partnership (TPP). This paper

includes four parts which are introduction, literature review, research methodology, re-

sults and conclusion. The target group is the final year students who study inter-

national business in Viet Nam. Sample size is 372 international business students from

different university in Ho Chi Minh City in Viet Nam. Entrepreneurial intention is the

first step to understand the whole process to start up a new business. Entrepreneurial

intention is central to understand the entrepreneurship process because they form the

underpinnings of new organizations (Bodewes et al., 2010). Entrepreneurial intention is

defined as one’s willingness in undertaking entrepreneurial activity, or in other words

become self-employed. The opposition of self-employed is becoming a waged or salar-

ied individual (Tkachev and Kolvereid 1999). Pihie (2009) defines intention as a state of

mind or attitude which influences entrepreneurial behavior. Choo and Wong (2006) de-

fine entrepreneurial intention as the search for information that can be used to help

fulfill the goal of venture creation. Entrepreneurial intention can generally be defined

as a conscious awareness and conviction by an individual that they intend to set up a

new business venture and plan to do so in the future (Bird, 1988; Thompson, 2009).

Previously, researchers have abundantly focused on the topic of intent. In particular,

the decision by an individual to become an entrepreneur has been researched under

the terms “entrepreneurial intent” and “entrepreneurial intention” but other terms are

also found, such as “entrepreneurial becoming”, “entrepreneurial decision-making”,

“entrepreneurial entry”, and others. There are two basic streams of research which are

psychological models and non-psychological models. However, non-psychological ap-

proaches did not provide satisfactory results (DePillis and Reardon 2007; Krueger et al.

2000). The low explanatory power of non-psychological approaches lead to new trends

of research. The new trends focus on behavioral intention models focusing on “attitude
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approach” or “psychological approach” that go beyond demographics and personality

traits determining the “conscious” and “voluntary” act of new venture creation (Bui,

2011). According to Ajzen (1991), researchers who have utilized these models believe

that the actual behavior is determined by intentions to perform entrepreneurial behav-

ior which greatly depend on the personal attitudes toward this behavior. The more level

of favorable attitude would increase the intention to be an entrepreneur. As a result,

the “attitude approach” is much more rigorous to predict entrepreneurial intention

than the demographic and personality trait approach (Krueger et al. 2000). Currently,

there are two popular avenues informing number of theoretical frameworks, Shapiro’s

entrepreneurial event and Ajzen’s theory of planned behavior (Astuti and Martdianty,

2012; Carey et al. 2010; Tegtmeier, 2006; Van Gelderen et al., 2008).

Remarkably, this extant body of knowledge is dominantly Western, Anglo-Saxon,

mainly (Bullough et al. 2014; Carey et al., 2010; Cassar, 2007; Cha and Bae, 2010; Crant,

1996; De Jorge-Moreno et al. 2012; Paço et al. 2011; Raijman, 2001; Souitaris et al.

2007; Tegtmeier, 2006; Tomski, 2014; Turker and Sonmez Selcuk, 2009; Van Gelderen

et al., 2008), and increasingly European (Castellano et al. 2014; Llouga et al. 2013;

Nyock et al. 2013; Tounés, 2006; Varela Villegas et al. 2011), and/or cross-cultural

(Cassar, 2007; Engle et al. 2011; Laspita et al. 2012; Liñán and Chen, 2009; Linón et al.

2013; Moriano et al. 2012; St-Jean et al., 2014). Empirical studies from Asia have ap-

peared in recent years, from China (Bernhofer and Han, 2014; Siu and Lo, 2013),

Pakistan (Azhar et al. 2010), India (Wei, 2007), and Viet Nam (Tran and Santarelli

2014; Mai, 2016)

In Shapero’s Entrepreneurial Event Model (Shapero, 1975), it considers firm creation

as the result of the interaction among contextual factors, which would act through their

influences on the individual's perceptions. Shapero lists three dimensions that deter-

mine entrepreneurial intention, namely “Perceived desirability,” “Perceived feasibility,”

and “Propensity to act”. Shapero emphasizes the importance of perception in predicting

the intention to act in some specific ways. The perception requires that the behavior

must be desirable and feasible and a clear propensity to act the behavior. The three

components of Entrepreneurial Event are explained as follows:

� Perceived desirability refers to the degree to which he/she feels attraction for a

given behavior (to become an entrepreneur).

� Perceived feasibility is defined as the degree to which people consider themselves

personally able to carry out certain behavior. The presence of role models, mentors

or partners would be a decisive element in establishing the individual's

entrepreneurial feasibility level.

� Propensity to act refers to an individual’s willingness to act on decision.

The three above perceptions are determined by cultural and social factors, through

their influence on the individual’s values system (Shapero, 1975). Many academicians

confirm the usefulness of this model in prediction of entrepreneurial intention. Krueger

and Brazeal (1994) confirms that three components of this model explained approxi-

mately 50 percent of the variance in entrepreneurial intentions. The best predictor in

that research was perceived feasibility. Recently, Daim et al. (2016) provides insight into

the entrepreneurial intensions of students in terms of genders and country of residence
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differences. The paper explores perceived feasibility and desirability for students in 10

countries. The entrepreneurship role is gender tested against desirability and feasibility.

The results indicate that gender impacts entrepreneurship intention and the way it im-

pacts is influenced by which country the students are from (Daim et al. 2016). Further-

more, Krueger et al. (2000) modifies the model with two more components which are

specific desirability and perceived self-efficacy. Krueger studies the significance to

understand the self-efficacy in relation to entrepreneurial intention and he also con-

cluded that entrepreneurial usually ignore the concept of self-efficacy in entrepreneurial

researches. Self-efficacy theory explains what peoples’ beliefs about their capabilities to

produce effects are. A strong sense of self-efficacy strengthens human accomplishments

and personal well-being in many ways (Bandura, 1977). Figure 1 illustrates Krueger and

Shapero’s model:

From another perspective, the Theory of Planned Behavior model is the most widely

used to research on entrepreneurial intention (Liñán and Chen 2009). In this model,

there are three conceptually independent determinants of intention toward entrepre-

neurship, namely attitudes toward entrepreneurship, subjective norms, and perceived

behavior control (Ajzen, 1991). Figure 2 illustrates the components of this model.

Attitude toward performing behavior refers to perceptions of personal desirability to

perform the behavior (Ajzen, 1991). It depends on the expectations and beliefs about

personal impacts of outcomes resulting from the behavior. A person’s attitude toward

behavior represents evaluation of the behavior and its outcome. Attitude toward entre-

preneurship refers to the personal desirability in becoming an entrepreneur (Kolvereid

1997). As a result, the more expectations and beliefs toward self-employment reflect a

favorable attitude toward entrepreneurship. Financial security was the most outstanding

variable that made up for the attitude toward entrepreneurial intention (Gelderen,

2008). Many studies confirm a positive relationship between attitude and behavioral

intention (Kolvereid 1997; Krueger et al., 2000; Autio et al., 2001; Gelderen et al. 2008;

Bodewes et al. 2010; Tegtmeier, 2012; Yang, 2013). In a recent study in China, Yang

(2013) confirms that attitude represented the most effective predictor of entrepreneur-

ial intention. In contrast, Zhang (2015) confirms a surprise result from a study con-

ducted in the USA that attitude fails to generate a significant impact on entrepreneurial

intention. It is clear to see that there are differences in the results of the impact of atti-

tude toward entrepreneurship. Hence, the first hypothesis is developed as H1: Attitude

toward entrepreneurship is positively related to entrepreneurial intention.
Fig. 1 Krueger and Shapero’s Entrepreneurial Event (Krueger and Brazeal 1994; Shapero, 1975)



Fig. 2 Ajzen’s Theory of Planned Behaviour (Ajzen, 1991)
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Subjective norms refer to the person’s perception of the social pressures for or against

performing the behavior in question (Ajzen, 1991). Subjective norm reflects an individ-

ual’s perception that most people of importance think that he or she should not per-

form the behavior (Ajzen, 1991). The Theory of Planned Behavior assumes that

subjective norm is a function of beliefs. In this sense, when a person believes that his

or her referents think that behavior should be performed, and then the subjective norm

will influence his or her intention to perform that particular behavior. Many studies

confirm that subjective norm is positively related to intention (Covered, 1996, Ajzen

and Driver, 1992; Krueger et al., 2000; Autio et al., 2001; Wu, 2008; Tegtmeier, 2012;

Yang, 2013; Zhang, 2015). As a result, the second hypothesis is stated as H2: Subjective

norm is positively related to entrepreneurial intention.

Perceived behavior control reflects the perceived ability to execute target behavior

(Ajzen, 1991). It relates to a person’s perception on the degree of easiness and difficul-

ties in performing such behavior, and it is assumed to reflect past experience as well as

anticipated obstacles (Ajzen and Driver, 1992). This factor is influenced by perceptions

of access to necessary skills, resources and opportunities to perform the behavior. If a

person feels that he or she has control over the situational factors, he or she may pro-

mote the intention to perform the particular behavior. In contrast, if that person does

not have control over the circumstances, he or she may not have any or less intention

to perform the particular behavior. In other words, perceived behavior controls and in-

fluences intention to perform behavior. Many researchers prove that there is a relation-

ship between perceived behavior control and behavioral intention (Ajzen and Driver,

1992; Mathieson, 1991). Many studies propose a significant relationship between per-

ceived behavior control and entrepreneurial intention (Covered, 1996; Krueger et al.,

2000; Autio et al., 2001; Solitaries et al., 2006; Gelderen et al. 2008; Tegtmeier, 2012;

Yang, 2013; Zhang, 2015). The third hypothesis is written as H3: Perceived behavior

control is positively related to entrepreneurial intention.

Results and discussion
Exploratory factor analysis (EFA) using varimax rotation method with the application

of Kaiser-Meyer-Olkin measure (KMO) and Barltlett’s test of sphericity show the good

results of reliability test for the dependent variable and independent variables as the

following tables (Table 1):
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After checking reliability, the next step is to conduct Exploratory Factor Analysis.

Gerbing suggest that any questions has factor loading is less than 0.5 will be removed

(Gerbing and Anderson 1988). Extraction method is principal components with rota-

tion method is Varimax and only take components when eigenvalue is greater or equal

to 1. The result shows that KMO is 0.845 and sig = 0.000 show the appropriateness to

apply Exploratory Factor Analysis for 15 questions of independent variables (Table 2).

The result shows that there are three components extracted where eigenvalue is

equal to 1.759 and cumulative variance is 59.27%. Component 1 includes question 10

to question 15 which belongs to Attitude Toward Entrepreneurship. Component 2 in-

cludes questions 1 to question 5 which belongs to Perceived Behavioral Control. Com-

ponent 3 includes question 6 to question 9 which belong to Subjective Norm (Table 3).

Multicollinearity test requires checking Pearson Correlation between independent

variables which are attitude toward entrepreneurship (ATE), perceived behavior control

(PBC), and subjective norm (SN). The result shows that correlation between independ-

ent variables is 0.000 which means they are totally independent so they qualify the

requirements of Multiple Regression Analysis (Table 4).

The goodness of fit for this multiple regression mode show adjusted R2 = 0.348 which

is less than R2 = 0.354 (Table 5).

This result proves that this multiple regression model fits the data and 35.4% of the

variance in the data is explained by this model. In F test from ANOVA table, F = 66.786

and Sig = 0.000. This means this multiple regression fits the data (Table 6).

The result also shows that attitude toward entrepreneurship and perceived behavior

control are significant at 1%, and Subjective norm is not significant at any level

(Table 7).

From the results above, it is now possible to conclude the hypotheses as the following:

H1: Attitude toward entrepreneurship is positively related to entrepreneurial intention is

supported.

H2: Subjective norm is positively related to entrepreneurial intention is not supported.

H3: Perceived behavior control is positively related to entrepreneurial intention is

supported.

Conclusions
The coefficient or β of attitude toward entrepreneurship is 0.292 and hypothesis H1:

Attitude toward entrepreneurship is positively related to entrepreneurial intention is

supported. This result is consistent with other previous studies (Gerbing and Anderson 1988;

Kolvereid, 1997; Krueger and Brazeal 1994; Bodewes et al. 2010; Tegtmeier, 2012; Yang,

2013). In contrast, Zhang (2015) confirmed that attitude toward entrepreneurship fails to

generate a significant impact on entrepreneurial intention in a search conducted in the USA.

The findings did not support the H2: Subjective norm is positively related to entrepre-

neurial intention. This result is inconsistent with many previous studies (Gerbing and

Anderson 1988; Autio et al. 2001; Bodewes et al. 2010; Tegtmeier, 2012; Yang, 2013)

that subjective norm has a positive relationship with entrepreneurial intention. How-

ever, a recent study from Robledo et al. (2015) also confirms that subjective norm did

have any influence on entrepreneurial intention. In Vietnamese context, Khuong and

An (2016) also confirm that subjective norm did not have any influence on



Table 1 Cronbach’s Alpha Checking

Given names Number of Items Cronbach’s Alpha

Entrepreneurial intention (EI) 6 0.856

Perceived behavioral control (PBC) 5 0.802

Subjective norm (SN) 4 0.739

Attitude toward entrepreneurship (ATE) 6 0.866
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entrepreneurial intention of Vietnamese students. As a result, subjective norm must be

further researched to test its influence on entrepreneurial intention.

The finding supports hypothesis H3: Perceived behavior control is positively related to

entrepreneurial intention and it has coefficient or β is equal to 0.408. This result is consist-

ent with many previous studies (Gerbing and Anderson 1988; Kolvereid, 1997; Krueger

et al. 2000; Bodewes et al. 2010; Tegtmeier, 2012; Yang, 2013; Zhang, 2015). In this re-

search, perceived behavior control remains as the best predictor for entrepreneurship

intention. Previous studies also confirmed that perceived behavior control is the best pre-

dictor for entrepreneurship intention (Krueger et al. 2000, Linan et al. 2005; Zhang, 2015).

Remarkably, the results only confirm there are only two factors from the Ajzen model

are significant contributors to explain entrepreneurial intention (R2 = .354, F = 66.786,

sig = .000). Subjective norm fails to generate a positive relationship with entrepreneurial

intention. The result has once again confirmed the appropriateness of using Theory of

Planned Behavior to predict entrepreneurial intention. The R2 of this study is 0.354

which it is consistent with many previous studies such as 0.543 from Krueger’s model

(Krueger and Brazeal 1994); 0.32 from Davidsson’s study (Davidsson, 1995); 0.301 in

Finland; 0.353 in Stanford; 0.241 in Colorado (Autio, 2001). Recently, Yang established

that R2 is 0.49 in China (Yang, 2013). Tegtmeier (2012) established that R2 is 0.446 in

Germany. In a study in the USA, Zhang (2015) established that R2 is 0.426.

The objective of this research is to identify what factors affect entrepreneurial

intention of international business students in Viet Nam. The findings should be used

to promote entrepreneurial activities in international trade after Viet Nam joining

Trans-Pacific Partnership. The results show that there are only two significant contrib-

utors toward entrepreneurial intention which are perceived behavioral control and atti-

tude toward entrepreneurship as applying Aspen’s model for international business

students in Viet Nam. In order to increase perceived behavioral control, the Vietnamese

government should provide entrepreneurial incubation programs in international busi-

ness studies for final year and graduate students. Vietnamese universities and business

schools which offer courses in international business also should encourage students to

participate in entrepreneurial activities during the courses. The more experiences and

practical exposure of students to entrepreneurial activities in international business

industry will increase student’s perceived behavioral control over start-up process. As a
Table 2 KMO and Bartlett’s Test

KMO and Bartlett’s Test

Kaiser-Meyer-Olkin measure of sampling adequacy 0.845

Bartlett’s Test of Sphericity Approx. χ2 2150.502

df 105

Sig. 0.000



Table 3 Rotated component matrix

Rotated component matrixa

Component

1 2 3

Q14 0.815

Q12 0.788

Q11 0.785

Q10 0.777

Q13 0.761

Q15 0.646

Q4 0.818

Q2 0.782

Q3 0.778

Q1 0.702

Q5 0.575

Q7 0.815

Q8 0.745

Q6 0.732

Q9 0.637

Extraction method: principal component analysis
Rotation method: Varimax with Kaiser Normalizationa
aRotation converged in four iterations
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result, their entrepreneurial intention also increases and it leads to the increasing start-

ups in international business after Viet Nam officially verifies the Trans-Pacific Partner-

ship. In addition, the Vietnamese government must actively improve attitude toward

entrepreneurship among international business students. Successful stories of entrepre-

neurs in international business will inspire students think about start up. The advan-

tages of the Trans-Pacific Partnership to start up in small and medium business should

be widely communicated to students in order to promote a positive attitude toward

entrepreneurship. Moreover, the promising results of starting-up in international

business can increase entrepreneurial intention of students to officially establish an

international business company rather than looking for salaried jobs.
Table 4 Correlation between independent variables

Correlations

PBC SN ATE

PBC Pearson Correlation 1 0.307a 0.334a

Sig. (two-tailed) 0.000 0.000

N 370 370 370

SN Pearson Correlation 0.307a 1 0.274a

Sig. (two-tailed) 0.000 0.000

N 370 372 372

ATE Pearson Correlation 0.334a 0.274a 1

Sig. (two-tailed) 0.000 0.000

N 370 372 372
aCorrelation is significant at the 0.01 level (two-tailed)



Table 5 Model Summary

Model summary

Model R R2 Adjusted R2 Std. error of the estimate

1 0.595a 0.354 0.348 1.06246
aPredictors: (Constant), ATE, SN, PBC
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Methods
This paper is an exploratory quantitative research which uses Exploratory Factor Ana-

lysis and Multiple Regression Analysis to test the hypotheses. The respondents are final

year students who major in international business studies in Ho Chi Minh city. The

respondents come from Ho Chi Minh University of Industry, Economic University of

Ho Chi Minh city and Foreign Trade University. A pilot study was conducted with 25

final year students who come from Faculty of Commerce and Tourism of Ho Chi Minh

University of Industry. This pilot study aims to correct and clarify any mistakes or any

misunderstandings in questionnaire survey because the questionnaire was in English.

Totally, 400 samples were delivered but only 372 samples were qualified to use and the

correct responding rate was 93% (Appendix). Overall, 55.1% of the respondent were

female students and 44.9% were male students. The questionnaire uses a seven Likert

scale. Respondents rate their agreeableness with the statements in a seven Likert scale.

The scale increases from “1” which is totally disagree to “7” which means totally agree

with the statements. Middle point “4” indicates neutral status with the statements.

Linen and Chen suggest that it would be much more rigorous to evaluate the level of

intention by applying Likert-type scales with seven items because intention is generally

viewed as a “complex cognitive trait” (Liñán and Chen 2009).

From question 1 to question 5, these questions measure perceived behavioral control

(PBC) which is one of three independent variables in this study. These questions were

developed from Autio’s questionnaire (Autio et al. 2001), but they have been modified

according to the context of this paper. From question 6 to question 9, they measure

subjective norm (SN) which is the second independent variable and they were also

modified from Audio’s questionnaire (Autio et al. 2001). From question 10 to question

15, these questions measure attitude toward entrepreneurship (ATT) and it is the last

independent variable.

From question 16 to question 21, they aim to measure entrepreneurial intention (EI)

which is the ultimate dependent variable in this research. Krueger (1993) use a dichot-

omous variable with a Yes/No statement: “Do you think you’ll ever start a business?.”

Davidsson (1995) used a different approach which employed an operationalization of

intent on an index of three questions such as “Have you ever considered founding your

own firm?,” “How likely do you consider it to be that within one year from now you’ll
Table 6 ANOVA

ANOVAa

Model Sum of squares df Mean square F Sig.

1 Regression 226.171 3 75.390 66.786 0.000b

Residual 413.152 366 1.129

Total 639.323 369
aDependent Variable: EI
bPredictors: (Constant), ATE, SN, PBC



Table 7 Coeffients

Coefficientsa

Model Unstandardized coefficients Standardized coefficients t Sig.

β Std. error β

1 (Constant) 0.530 0.344 1.539 0.125

PBC 0.473 0.053 0.408 8.887 0.000

SN 0.049 0.045 0.049 1.097 0.273

ATE 0.372 0.058 0.292 6.426 0.000
aDependent variable: EI
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be running your own firm?,” and “How likely do you consider it to be that within five

years from now you’ll be running your own firm.” Reitan applied a similar

approach which using an index measure based on short term view and long term

intentions and also on the trade-off between running one’s own firm and being

employed by other people. In this paper, six questions from 16 to 21 measure

Entrepreneurial Intention (EI).
Limitations and further research

This study has three main limitations that offer opportunities for further research.

Firstly, the target of this research only focuses on the intention rather than on actual

start-up decisions. There could be a gap between graduate’s perception and actual

action. Entrepreneurial intention is only measured at current point in time so it is not

really sure that students’ entrepreneurial intention may or may not change a few years

later. This assumption may suggest that further research should provide more accurate

methodologies to measure entrepreneurial intention. Secondly, data for this research

was only collected in Ho Chi Minh City of Viet Nam so it lacks of generalizability for

the whole country of Viet Nam. Currently, Ho Chi Minh City is one of the most

dynamic business hubs in Viet Nam, but final year students in other cities like Ha Noi,

Hai Phong, or Da Nang may think differently about entrepreneurial intention. Finally,

this study lacks of a dramatically innovative methodology. Azjen’s model has been

employed to measure entrepreneurial intention in many times worldwide and there is

very rich literature review on the topic. This fact calls for an innovative methodology to

measure entrepreneurial intention in more accurate and rigorous ways.

Appendix 1: entrepreneurial intention survey
Question 1: I am confident that I would be successful if I started my international busi-

ness company.

Question 2: I have the skills and capabilities required to succeed as an international

business entrepreneur.

Question 3: I have the necessary resources to start my international business company

successfully.

Question 4: I have enough working experience to start my international business

company.

Question 5: It would be easy for me to start my international business company.

Question 6: I know many people in my university who have successfully started up

their firms in international business industry.
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Question 7: In my university, people are actively encouraged to pursue their own ideas

to start up in international business industry.

Question 8: In my university, you can meet many people with good ideas to start tp in

international business industry.

Question 9: In my university, there is a well-functioning support infrastructure in place

to support the start-up international business industry.

Question 10: Becoming an international business entrepreneur will give me autonomy

and freedom.

Question 11: Establishing a firm in international business will make my job more

challenging and interesting.

Question 12: Starting up a firm in international business will help me earn a lot of

money.

Question 13: Becoming an international business entrepreneur will provide me more

opportunities to develop my expertise.

Question 14: Becoming an international business entrepreneur will make me more

confident.

Question 15: Becoming an international business entrepreneur will give me more

power.

Question 16: I always want to be an entrepreneur in international business.

Question 17: Becoming an international business entrepreneur is one of my most

important career objectives.

Question 18: I had a serious consideration to start up in international business.

Question 19: I have a detailed plan to start up my company in international business.

Question 20: I will start up my company in international business within 1 year from

now.

Question 21: I will start up my company in international business within 5 years from

now.
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