
Preface

People often are forced to make choices between a variety of alternative options.
Purchasing a car, choosing the mobile phone connection provider, selecting the right
stock options for investment, or choosing a health care plan are a few examples where a
number of alternative choices may be available, even within the constraints an individual
may have. What are the attributes, or combinations of attributes, that make a product
attractive to consumers? The study of choice behavior of individuals is an important topic
within many disciplines including psychology, economics, marketing, and business.
Discrete choice experiments are a critical component for understanding such consumer
behaviors.

To study consumer preference, consumers are presented with sets of products, the so
called choice sets, and are asked to choose the product they like best in each choice set.
The choice sets are typically small. The design problem consists of deciding how many
and which choice sets are presented to the consumers. Once the experiment has been
conducted, the data are analyzed in order to gain a better understanding how attributes
and their levels affect consumer choice.

The special JSTP issue on discrete choice experiments consists of six articles by leading
experts. The articles develop theoretical results on discrete choice experiments, study
efficient algorithms, and systematically discuss philosophical ideas including design-
induced artefacts. We hope that this special issue on discrete choice experiments will
receive attention from a wide spectrum of researchers, since, as already alluded to, areas of
applications are manifold in business and economics, including marketing, workforce
preferences, environmental economics, healthcare economics, and so on.

The guest editors are grateful to the authors for submitting their work to this special
issue as well as to the referees for their hard work that resulted in raising the quality of the
articles. We also acknowledge the support from the editor and are indebted to our families
for their indulgence.
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