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Correction to:  Place Branding and Public Diplomacy 
https://doi.org/10.1057/s41254-023-00304-7

In this article the statement in the Funding information sec-
tion was incorrectly given as ‘This work was supported by 
the [Anonymized] under Grant [Anonymized]’ and should 
have read ‘This work was supported by the Ewha Womans 
University under Grant 1–2023-1175–001-1’.

The original article has been corrected.

Publisher's Note Springer Nature remains neutral with regard to 
jurisdictional claims in published maps and institutional affiliations.

The original article can be found online at https:// doi. org/ 10. 1057/ 
s41254- 023- 00304-7.
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