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The application of fuzzy classification in geodemographic
targeting
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Geodemographics and geolifestyles: A comparative review
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Market segment classification modelling with logistic regression
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Ridge regression and direct marketing scoring models
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How leading-edge companies are marketing, selling, and
fulfilling over the Internet
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Getting real about virtual commerce
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How to measure digital advertising
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The Web unwired
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The jingle of e-money
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Opinions about privacy: Does the type of information used for
marketing purposes make a difference?
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An investigation of gender differences in online privacy
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