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Abstract
This paper describes a future of anytime, anywhere computing
where customers will use a multiplicity of connected devices
to access rich Internet services. Successful websites of the
future will not simply be about presenting content or transacting
e-commerce sales — they will integrate data between
different sites and allow customers to create their own
personalised ‘Internet experience’. The third wave of interactive
marketing is almost upon us, where the Web will be more than
just a channel of communication, clearly establishing itself as
a ‘programmable asset’.

Anytime, anywhere computing
���������	���
���
������������������������������������������	�����������
��	������	����
����	
���������������������

����	��������
�
�	����

�������������������	�����������������������������������������	����

������
���
�����
������	���������������������	��������	��������
��
��������������
��	����	��������������������������
���
����������
��
	������������������������	 	������������
�
���������������������������
�������������	�������
���������������	
�����
����	
��������
����

�	����
�

!����������������������	��������������
���������"��
����	
��������
����	���������	���
���

��������
������#���������	��"��
����	
���
��
��
��	���	��������������������
���	
���������
��
��	������	
������	
�����

The key building blocks for next-generation
websites
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The third generation of Web functionality
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The Web as a programmable asset
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Table 1: Web generations

Generation First Second Third

Characteristic Connectivity Presentation Programmability

Key Technology • TCP/IP • HTML • XML

Applications • FTP • Web brochureware • Personalisation
• E-mail • Basic interactivity • Information integration
• Information sharing • Transactional • Full interactivity

   e-commerce • Customer-driven
e-commerce

XML technology
identifies website
content as available
for processing, not
just viewing
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Integrating personal data to build customer loyalty
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The key to building
customer loyalty
will be adding value
through the
integration of data
between and within
different websites
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What does this means for online relationship
marketing?
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What do companies need to do?
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How does the
website that
manages the supply
chain talk to my
own website that is
processing online
orders for customers
or requests for
customer service?
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Putting it into practice: Woolwich plc
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Woolwich allows
customers to access
rich services,
anytime, anywhere
and via any device
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Some of the author’s
most admired and
visited websites
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