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Abstract
Traditionally, direct mail has enjoyed a cluster of creative
advantages over other media. This paper proposes that smart
Internet marketing must employ all of these tools in order to make
the Web-enabled customer king.
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The Internet moves
the customer from
back-seat passenger
to front-seat driver
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Can the Internet
finally deliver what
direct mail has
always promised?

An extra
dimension
to AIDCA

Attention + Interest + Desire + Conviction
Choice

= Action
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The tacit contract
of cooperation
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