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Table 6 The effects of export propensity and export intensity on firm performance: Subgroup analysis

With correction for self-selection (l)

All firms Domestic private enterprises Foreign wholly owned

subsidiaries

All firms Domestic private

enterprises

Foreign

wholly owned

subsidiaries

Effects on performance (ROS)

Export propensity 0.001 �0.004*** �0.013*** �0.002* �0.010*** �0.013***

Export intensity �0.021*** �0.014*** �0.032*** �0.021*** �0.011*** �0.029***

With correction for self-selection (l)

Pure cost

leadership

group

Pure differentiation group Hybrid group Unattractive

combination group

Pure cost

leadership

group

Pure

differentiation

group

Hybrid

group

Unattractive

combination

group

Effects on performance (ROS) for domestic private enterprises by competencies groups

Export propensity �0.003*** 0.005 0.005** �0.001* �0.007*** 0.014 0.002 �0.011**

Export intensity �0.008*** �0.007 �0.006 �0.020*** �0.007*** �0.011 �0.004 �0.017***

With correction for self-selection (l)

Pure cost

leadership

group

Pure differentiation group Hybrid group Unattractive

combination group

Pure cost

leadership

group

Pure

differentiation

group

Hybrid

group

Unattractive

combination

group

Effects on performance (ROS) for foreign wholly owned subsidiaries by competencies groups

Export propensity �0.003** 0.003 �0.001 0.008** �0.009*** 0.004 �0.004 �0.005

Export intensity �0.015*** 0.007 �0.002 �0.029*** �0.014*** 0.001 �0.003 �0.027**

***po0.001, **po0.01, *po0.05.
The effects of export propensity and export intensity on Return on Sales (ROS) were estimated by the model:

ROSit ¼aþ b1Xi;t þ b2FirmSizei;t

þ b3IndustryGrowthi;t�1 þ dDs;t þ eit

where Xi,t is the firm’s export propensity or export intensity and Ds,t is a vector of industry and year fixed effects. Correction for self-selection (l) was included in the two-stage models.
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