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INTERNATIONAL BUSINESS BOOKS/PUBLICATIONS RECEIVED
BETWEEN OCTOBER 1 AND DECEMBER 31, 1995

The ForeignInvestmentDebate. OpeningMarkets Abroad or Closing Markets
at Home? Cynthia A. Beltz, editor. Washington, DC: The AEI Press, 1995
(hard) $29.95 USD.

Industrial Policy and Semiconductors. Missing the Target. Andrew Dick.
Washington, DC: The AEI Press, 1995 (soft) $9.95 USD.

IndustrialRestructuringand TradeReorientationin EasternEurope.Michael A.
Landesmann and Istv'an P. Szekely, editors. New York, NY: Cambridge
University Press, 1995 (hard) $59.95 USD.

Management for Privatization. Lessons from Industry and Public Service
(Management Development Series No.32). J. Prokopenko, editor.
Washington, DC: International Labor Office, 1995 (soft) $33.75 USD.

Strategy, Innovationand Politics. A Process Approach.Stig Ree. Copenhagen,
Denmark: Copenhagen Business School Press, 1995 (soft) DKK 194 incl.
VAT.

Privatization. Implications for Corporate Culture Change. Alzira Salama.
Brookfield, VT: Ashgate Publishing Company, 1995 (hard) $55.95 USD.

Standardsand APEC. An Action Agenda. John S. Wilson. Washington, DC:
Institute for International Economics, 1995 (soft) $12.95 USD.

JapaneseIndustryin the AmericanSouth. Choong Soon Kim. New York, NY:
Routledge, 1995 (soft) $16.95 USD.

Strategic Management of the China Venture.Paul Steidlmeier. Westport, CT:
Greenwood Publishing Group, Inc., 1995 (hard) $65.00 USD.

TransformingRussianEnterprises.FromState Controlto Employee Ownership.
John Logue, Sergey Plekhanov and John Simmons, editors. Westport, CT:
Greenwood Publishing Group, Inc., 1995 (hard) $65.00 USD.

Industrial Policy and Semiconductors: Missing the Target. Andrew Dick.
Washington, DC: The AEI Press, 1995 (soft) $9.95 USD.

International Tradein Goodsand Factor Mobility. Kar-yiu Wong. Cambridge,
MA: The MIT Press, 1995 (hard) $60.00 USD.

Asia for Womenon Business. Tracey Wilen and Patricia Wilen. Berkeley, CA:
Stone Bridge Press, 1995 (soft) $15.00 USD.

The Location of Foreign Direct Investment: Geographic and Business
Approaches. Milford B. Green and Rod B. McNaughton, editors.
Brookfield, VT: Ashgate Publishing Company, 1995 (hard) $63.95 USD.

Global Business: Planningfor Sales and Negotiations. Camille Schuster and
Michael Copeland. Fort Worth, TX: Harcourt Brace College Publishers,
1996 (soft).
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