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This paper presents, then explains, a model to grow and sustain brands strategically. It adopts a more balanced perspective than existing models, since it builds on the asset of knowledgeable and committed staff whose values ideally align with the brand's values. The model encourages a multifunctional brand team progressing through the phases of strategy to tactics to implementation.



                    
    


                    
                        
                            
                                
                                    
                                        
                                    
                                    
                                        This is a preview of subscription content, log in via an institution
                                    
                                    
                                        
                                     to check access.
                                

                            

                        

                        
                            
                                
                                    Access this article

                                    
                                        
                                            
                                                
                                                    Log in via an institution
                                                    
                                                        
                                                    
                                                
                                            

                                        
                                    
                                    
                                        
 
 
  
   
    
     
     
      Buy article PDF USD 39.95
     

    

    Price excludes VAT (USA)

     Tax calculation will be finalised during checkout.

    Instant access to the full article PDF.

   

  

  
 

 
  
   
    Rent this article via DeepDyve
     
      
     

   

  

  
 


                                    

                                    
                                        Institutional subscriptions
                                            
                                                
                                            
                                        

                                    

                                

                            
                        

                        
                            
                        

                    

                    
                        
                    


                    
                        
                            
                                
        
            
                Similar content being viewed by others

                
                    
                        
                            
                                
                                    [image: ]

                                
                                
                                    
                                        Customer relationship management and its impact on entrepreneurial marketing: a literature review
                                        
                                    

                                    
                                        Article
                                         Open access
                                         13 June 2022
                                    

                                

                                Vicente Guerola-Navarro, Hermenegildo Gil-Gomez, … Pedro Soto-Acosta

                            
                        

                    
                        
                            
                                
                                    [image: ]

                                
                                
                                    
                                        Brand transgressions: How, when, and why home country bias backfires
                                        
                                    

                                    
                                        Article
                                         Open access
                                         28 March 2024
                                    

                                

                                Vasileios Davvetas, Aulona Ulqinaku & Constantine S. Katsikeas

                            
                        

                    
                        
                            
                                
                                    [image: ]

                                
                                
                                    
                                        The Digital Marketing Toolkit: A Literature Review for the Identification of Digital Marketing Channels and Platforms
                                        
                                    

                                    
                                        Chapter
                                        
                                         © 2021
                                    

                                

                                
                            
                        

                    
                

            
        
            
        
    
                            
                        
                    

                    

                    

                    
Author information
Authors and Affiliations
	Birmingham University Business School, University of Birmingham, Winterbourne, 58 Edgbaston Park Road, Edgbaston, Birmingham, B15 2RT
L de Chernatony


Authors	L de ChernatonyView author publications
You can also search for this author in
                        PubMed Google Scholar





Corresponding author
Correspondence to
                L de Chernatony.


Rights and permissions
Reprints and permissions


About this article
Cite this article
de Chernatony, L. A model for strategically building brands.
                    J Brand Manag 9, 32–44 (2001). https://doi.org/10.1057/palgrave.bm.2540050
Download citation
	Revised: 06 June 2001

	Published: 01 September 2001

	Issue Date: 01 September 2001

	DOI: https://doi.org/10.1057/palgrave.bm.2540050


Share this article
Anyone you share the following link with will be able to read this content:
Get shareable linkSorry, a shareable link is not currently available for this article.


Copy to clipboard

                            Provided by the Springer Nature SharedIt content-sharing initiative
                        


Keywords
	brand
	valuation
	equity
	electronic
	management
	e-branding
	e-tailing
	management
	international
	Internet
	marketing
	measurement
	personality
	consumers
	advertising
	fast moving
	consumer goods
	FMCG
	brand-building
	strategy








                    
                

            

            
                
                    

                    
                        
                            
    

                        

                    

                    
                        
                    


                    
                        
                            
                                
                            

                            
                                
                                    
                                        Access this article


                                        
                                            
                                                
                                                    
                                                        Log in via an institution
                                                        
                                                            
                                                        
                                                    
                                                

                                            
                                        

                                        
                                            
 
 
  
   
    
     
     
      Buy article PDF USD 39.95
     

    

    Price excludes VAT (USA)

     Tax calculation will be finalised during checkout.

    Instant access to the full article PDF.

   

  

  
 

 
  
   
    Rent this article via DeepDyve
     
      
     

   

  

  
 


                                        

                                        
                                            Institutional subscriptions
                                                
                                                    
                                                
                                            

                                        

                                    

                                
                            

                            
                                
    
        Advertisement

        
        

    






                            

                            

                            

                        

                    

                
            

        

    
    
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					54.144.67.40
				

				Not affiliated

			

		
	
	
		
			[image: Springer Nature]
		
	
	© 2024 Springer Nature




	






    