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                    Abstract
This paper examines the complex relationship between the embeddedness of multinational enterprises (MNEs) in host-country political networks and their long-run competitive positions in host emerging markets. We report the findings of a longitudinal study of the Chinese automobile sector from the early 1980s to the mid 2000s. Using data from 142 interviews over 11 years, and a wide range of secondary sources, we explore the process through which the value of political embeddedness changed over time in the face of profound and rapid changes in host-country business environments. On the basis of this longitudinal study, the paper unravels the underlying mechanisms that lead to the declining, and even negative, value of deep political embeddedness by MNEs in a politically stable emerging economy.
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                    Notes
	As late as the year 1994, private users accounted for only 7.3% of the Santana cars sold (Chinese Automobile Industry Yearbook 1994: 295).


	Global Automobiles: The Chinese Auto Industry, Goldman Sachs Global Equity Research, 21 February 2003: 37.


	Business Week, 7 April 1986: 50; Wall Street Journal, 30 April 1986: 23.


	Automobile ownership in China: China's vehicle fleet boosted by private purchase, Fourin China Auto Weekly, 15 January 2007.


	Shanghai Auto wants to be the world's next great car company, Fortune, 4 October 2004.


	The people's grounded duck, The Wall Street Journal, 26 April 2006.


	Driving in reverse: China's car industry hoodwinked by foreign auto giants?, ChinaOnline, 17 January 2000.


	We thank one of the reviewers for calling our attention to this potential limitation.
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