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                    Abstract
High search results for Wikipedia articles in web search engines and the large number of Wikipedia articles about companies contribute to the online encyclopedia’s relevance for communication and reputation management. In this research, we compare Wikipedia articles of 30 US and 30 German corporations in both the English and German version of the online encyclopedia. Using content analysis, the articles’ structure, content and tone are analyzed and compared. Apart from broad similarities in regard to article structure, results reveal some striking differences between the versions. It shows that companies are portrayed more extensively in their domestic than in the foreign version of Wikipedia. This refers to the length of the overall article, the use of photographs as well as the validation of content. Detailed analyses of article content also reveal that companies are covered more extensively on the different reputation dimensions in their domestic than in the foreign version. Apart from the elaborateness of the portrayals, there is also more criticism in the form of a specific criticism section in domestic compared to foreign version articles. A general negative tendency can furthermore be observed particularly for content on workplace environment and corporate social responsibility (CSR). Contrary to the findings on criticism, content on CSR is more negative in the foreign compared to the domestic version of Wikipedia for both US and German corporations. The findings indicate that Wikipedia content is influenced by how the volunteer contributors to Wikipedia perceive and assess a corporation. Implications for communication management are discussed.
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	http://www.alexa.com/topsites [2015-09-06]


	Some corporate publications like the annual report are fact-oriented because they are governed by laws and reporting requirements and may therefore be more credible than other publications.


	
                    https://blog.wikimedia.org/2013/11/19/wikimedia-foundation-sends-cease-and-desist-letter-to-wikipr/
                  


	The English version of Wikipedia contains almost 5 million articles, the German version more than 1.8 million https://en.wikipedia.org/wiki/Special:Statistics [2015-09-06], https://de.wikipedia.org/wiki/Spezial:Statistik [2015-09-06].


	Limited resources prevented us from content analyzing all articles in both language versions.


	Calculated with http://www.socscistatistics.com/tests/ztest/.


	See DiStaso (2012 and 2013) for a discussion on editing rules and how PR professionals can get involved.


	http://de.wikipedia.org/wiki/Wikipedia:WikiProjekt_Umgang_mit_bezahltem_Schreiben [2013-04-07]; http://de.wikipedia.org/wiki/Wikipedia:Umfragen/Bezahlte_Benutzer[2013-04-07].
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