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                                    Abstract
Online dating Internet sites are one of the newest devices being used to help people find love and companionship. However, it is possible that these individuals who use online dating services might also experience cyber-victimisation as a result of using this dating strategy. The purpose of this chapter is to describe the use of online dating services, their advantages and disadvantages especially as it relates to cyber-victimisation, and online dating safety precautions. Specifically, the chapter will define cyber-victimisation. It will describe actual and perceived risk of cyber-victimisation as a result of online dating. The safety precautions recommended by online dating sites will be described and compared to the precautions actually used by online dating service members.
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