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                    Abstract
This paper tests the effect of the self-service ban on retail gasoline sales using a random sample of gas stations from Mercer County New Jersey. The paper finds that the self-service ban reduces the number of pumps and islands. Gas stations are smaller because the ban reduces the ability of gas stations to substitute capital for labor in the production process. In addition, the paper finds evidence that the self-serve ban decreases the rate of refiner ownership, changes the mix of ancillary services that stations offer, and prevents price discrimination. Because capital-labor ratios are lower, labor-intensive ancillary services (i.e., auto repair) are more cost effective than capital-intensive ancillary services (i.e., convenience stores). Because convenience stores are easier to monitor from a central location, the ban causes a reduction in the rate of refiner ownership.
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