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Abstract

Research in creative industries is mostly focused on urban and metropolitan areas.
However, various authors have approached the creative industries from a regional,
rural, or remote point of view. The objective of this study is to map and analyze
research on creative industries in low-density areas and to identify the main theories
and current and future trends within this theme. For data collection, only articles
published in the Web of Science and SCOPUS databases were used, from which a
set of 152 documents was obtained. For this study, we used R Bibliometrix software
to assist in result analysis and VOSViewer software, to create a reference co-cita-
tion’s map, which allowed us to identify three clusters, whose themes we analyzed
in detail. The results allowed to show (i) an increase in investigations into creative
industries in low-density areas in recent years, (ii) the main journals and authors that
have contributed the most to this theme, (iii) the identification of the theories most
used in these studies, and (iv) finally, the identification of three clusters: remoteness
and place relations with the creative industries (cluster 1), critical perspectives and
the spatial distribution of talent (cluster 2), and cultural policies and the genesis of
the creative class (cluster 3). This study contributes to mapping and critically sum-
marizing the existing literature linking the creative industries and low-density areas.
In addition, the study made it possible to identify current and future trends in order
to enhance new lines of investigation.
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Introduction

Economies in developed countries have changed from economies based on mate-
rial goods to the commercialization of intellectual property (Colapinto & Porlezza,
2012), and in the last two decades, the creative industries have gained relevance
on public policies (Bell & Jayne, 2010; Evans, 2009; Hall, 2000; Peck, 2005).
What we consider as “creative industries” today is highly influenced by the work
of Richard Florida, in particular by the publishing of The Rise of the Creative Class
(Florida, 2002a). As we will realize, there are other synonyms and delimitations of
“creative industries,” but we can briefly define them as a group of economic activi-
ties, many of which have the potential to generate innovation and employment, in
particular through intellectual property, whose aim is the production, reproduction,
promotion, distribution, or commercialization of goods, services, and activities of
content derived from cultural, artistic, or heritage origin or related to education or
management ( European Parliament, 2021).

This theoretical influence of Florida’s creative class, connected to the creative
city theory (Landry, 2000; Yencken, 1988) and to the empirical studies that, over
time, linked the creative industries to the agglomeration economy (Jayne, 2005),
added to an urban bias on the research about creative industries: a bias to favor
urban and metropolitan areas as ideal and a natural habitat for creativity (Bell &
Jayne, 2010; Townsend et al., 2017).

As a result, it was only later that low-density areas started to become a regu-
lar concern on behalf of researchers (Bell & Jayne, 2010). Another consequence
of this bias and its acknowledgment is that initial approaches are based not on
low-density areas themselves but critical perspectives about Florida’s work and
the emphasis on urban areas (Markusen, 2006; Peck, 2005). Other authors would
add empirical studies that show equal importance of the creative industries for
regional, rural, and remote development when compared with cities (Abisuga
Oyekunle & Sirayi, 2018; Andres & Chapain, 2013; Baum et al., 2009; Chapain
& Comunian, 2010; Correa-Quezada et al., 2018; Daniel, 2013; Fleischmann
et al., 2017; Gibson et al., 2010; Slach et al., 2013).

Nonetheless, only a few literature reviews were made about creative industries
as a vehicle for development, very few bibliometric reviews, and none specifically
about creative industries in low-density areas. Other SLRs we found using biblio-
metrics focus on phenomenons (clustering and gentrification) and/or specific coun-
tries (China, Spain and Italy) (Basaraba, 2021; Fengbao et al., 2019; Lazzeretti et al.,
2008) or are about creative and cultural industries as a concept (Cho et al., 2018).
This SLR distinguishes itself from previous ones by applying bibliometric methods
specifically to the intersection of creative industries and low-density territories, thus
aiming to map existing studies on creative industries and low-density areas, to iden-
tify key trends, and to propose avenues for future investigations.

This SLR used 152 results from SCOPUS and Web of Science databases. We
used R Bibliometrix software to analyze the results and VOSViewer software to
draw co-citation clusters, which were analyzed in detail.
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When studying any subject inside the area of creative industries, we realize that
its basic meaning is not well established. Thus, this article begins by reviewing the
concepts of “creative industries” and “low-density areas.” Afterward, we present our
methodology in detail. Then, we characterize the results and make a systematic lit-
erature review, followed by the cluster’s analysis through the bibliometric method.
Finally, we present future lines of research and conclusions.

Conceptual Review
Creative Industries

The terminology “creative industries” was created in countries with a tradition
of culture support and funding, like the UK and Australia (Galloway & Dunlop,
2007; Flew & Cunningham, 2010), and most authors identify the popularization
of creative industries as a product of Tony Blair’s New Labour government poli-
cies, in the UK, when the Creative Industries Task Force (CITF) began as an activ-
ity of the newly created DCMS (Department of Culture, Media and Sport) (Drake,
2003; Flew & Cunningham, 2010; Galloway & Dunlop, 2007). According to Flew
and Cunningham (2010), the DCMS was responsible for four main contributions:
(1) it positioned the creative industries as a central element of the post-industrial
economy of the UK; (2) it continued the trends that had been manifesting in the
cultural policies of the UK and Australia in previous years; (3) it connected the
creative industries to economic growth and moved creativity away from the tradi-
tional “subsidized arts” perspective; and (4) it created a list of economic activities
included in the creative industries, from artistic to technologic, and grouped them
under the same name.

This synthetic “political creation™ of the creative industries generated semantic
confusion with the previous term, “cultural industries,” and many European govern-
ments, hesitant to use the new nomenclature of “creative industries,” opted for the
continued use of “cultural industries,” even though they added new meanings to it.
In the Nordic countries, on the other hand, the preference was for “creative econ-
omy” (Flew & Cunningham, 2010), and in South America and Spain, it is common
to use the synonym “orange economy” (Gonzalez & Annayeska, 2020; Ferreiro-
Seoane et al, 2022).

The choice between “cultural industries” and “creative industries” has implications
in the analysis of theories, industries, and the policies themselves (Galloway & Dun-
lop, 2007). The critical review of Flew and Cunningham (2010) highlights that this
debate is political and is born out of the context of the creation of “creative industries,”
whose association with neoliberalism creates inequalities in the access to culture and
its perception as a public good. If cultural institutions and associations are required to
have the same degree of competition, productivity, and economic growth as others in
the creative sector, social and cultural values, which should be in balance, disappear.
This conflict relates to Swyngedouw’s (2007) post-political city, which describes the
contemporary neoliberal city as a space of growing inequality, where the wealthiest
enjoy the city made stage—of big events and big projects. This is a deeply divided
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city, shaped by the desire to make cities more “competitive,” to attract investment, fur-
ther and further away from state control, and to commodify the social spaces that exist.
Creatives become, as individuals, the symbol of this potential economic development
(Peck, 2005). In addition, the need for semantic separation also stems from the separa-
tion in policies created by the advent of the creative industries: on the one hand, there
are creative economic policies to increase competitiveness, opportunity, and low state
intervention; on the other hand, there are public culture policies to subsidy the arts and
culture as a public good.

One of the criticisms leveled at The Rise of the Creative Class (Florida, 2002a)
is exactly how it ignores those who are not “part of the group” and the conse-
quences of the migration of such a group. This group tends to avoid the suburbs
and spaces without identity, preferring the centers instead of the outskirts of the
city, where it absorbs and replaces the organic culture of “interesting” places.
The creative class makes these places their own, as a starting shot for the gentrifi-
cation phenomenon (Peck, 2005).

It is consensual that the term “cultural industries” precedes creative industries.
Adorno and Horkheimer coined the term “cultural industry” to underline the para-
doxical connection between culture and industry (Drake, 2003; Garnham, 2005;
Galloway & Dunlop, 2007). At the end of the twentieth century, the term under-
went semantic mutations and was assimilated by the creative industries. While the
term “culture” was progressively abandoned and considered elitist and exclusive,
the term “creativity” started to be perceived as democratic and inclusive (Gallo-
way & Dunlop, 2007).

Nowadays, “creative industries” is the most used terminology, even though there is
no consensus about which activities should be included in them (Barandiaran-Irastorza
et al., 2020; Drake, 2003; Miguel & Herrero-Prieto, 2020). ) In the 2000s, UNESCO in
2007 and UNCTAD wrote reports that added new data and importance to the creative
industries globally, establishing a new baseline framework for the creative economy
(Flew & Cunningham, 2010).

This continued use of different words and paradigms created what Galloway and
Dunlop (2007) named terminology clutter in the research area. Drake (2003) writes
that we should understand the definition of creative industries as a definitional con-
tinuum and not as a category whose borders and define. Still, the terminology clutter
requires, in the context of scientific research, that we explain which criteria will be used
to define “‘creative industries.”

In this review, the results were obtained from the combination of keywords “crea-
tive” with “industry,” “economy,” or “work”; therefore, we are going to use “creative
industries,” the most common term in our results. Like Drake (2003), this choice was
motivated by the creation of consistency and not by the preference of one term.

Low-Density Areas
The characterization of an area as “low-density” comes from a variety of criteria

and parameters. Bento et al. (2013) analyzed how the concept of the low-density
area was used in European studies and which indicators were utilized to characterize

@ Springer



Journal of the Knowledge Economy

those areas. Bento et al. (2013) divide these studies into four groups: (1) population
density and dynamics, (2) levels of development and socio-economic dynamics, (3)
urban—rural relations and accessibilities, and (4) multi-criteria studies. From these
different profiles, the authors define a “low-density area” as: “(...) a markedly rural
and climatically severe territory, with an aging, losing, sparse and dispersed popula-
tion, functionally peripheral and with decreasing accessibility to the main services
and public goods, economically marginal and dependent on subsistence agriculture
and/or social subsidies” (Bento et al., 2013, p. 582, translated from Portuguese).

In Europe, it is most frequent the use of OCDE’s characterization of low-density
areas, established in 1994 (Bento et al., 2013). In Portugal, the semantic delimitation
of low-density regions was defined in 2015 by Portugal 2020 Interministerial Coor-
dination Commission (ICC) from a group of criteria: population density, geography,
social and economic characteristics, accessibilities, demography, and settlements. In
this classification suggested by ICC, of the total of 278 municipalities in mainland
Portugal, 165 are classified as low-density territories.

The term “low-density” is consensual to all studies and the use of synonyms is
frequent. Among them are “sparsely populated areas,” “less favored areas,” “periph-
eral areas,” or “under-populated areas” (Dubois et al., 2017; Le Tourneau, 2020;
Pato, 2020). In this review, we chose “low-density regions” because it is the most
common term in Portuguese classifications and whose definition, as presented by
Bento et al. (2013), matches what we intend to mean, although the search for docu-
ments required other keywords, as explained in the next section.

Methodology

“Remote places can sometimes provide a better CCI environment than major cities”
is one of the five main research themes in creative industries, according to Cho et al.
(2018) bibliometric review, but there is still to be made the mapping of this sub-
ject. Thus, our goals are to make a literature review about creative industries in low-
density areas, to provide a global perspective on the subject, to identify the main
theories, and to suggest future lines of research. This research is important because
it opens new possibilities for low-density areas to be more competitive and challenge
territorial imbalances through the attraction of creative and cultural industries.

To achieve these goals, we chose a hybrid literature review (Paul & Criado,
2020), combining both the bibliometric and the systematic types of review. The bib-
liometric method allows us to have a bird’s view through a quantitative approach
(Paul & Criado, 2020; Zupic & Cater, 2015) and brings novelty to our study, since,
until now, the bibliometric method was only scarce to the area creative industries
(Lazzeretti et al., 2008). The systematic method, on the other hand, allows us to
synthesize, specify, and compare results, most influential authors, methods, theo-
ries, and themes, while minimizing bias and ensuring the replicability of our results
(Grant & Booth, 2009; Snyder, 2019). This approach is consistent with the one
adopted by Régo et al. (2021).
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The bibliographic search, whose steps are described in Fig. 1, was limited to
SCOPUS (Elsevier) and Web of Science (Thomsson/Reuter) databases as a way
of including the highest number possible of relevant results. These are databases
of scientific research on various subjects related to creative industries, includ-
ing management, social sciences, and culture. The plurality of subjects is essen-
tial due to the interdisciplinarity of the creative industries’ research subject. Both

Search query:
“creative” AND “industr*” OR “econom*” OR “work" (Title)
AND “development” OR “area*” AND “regional” OR “rural” OR “remote” (Topic)

SCOPUS Web of Science
242 results 206 results

Inclusion: Articles and Reviews, English language
Exclusion: 2022

151 results 112 results

Exclusion: duplicates

170 documents

Abstract and title reading

18 excluded articles
Exclusion criteria:

152 documents — wrong terminology (9 articles);
— discrepant subject (4 articles);
- solely urban focus (5 articles);

Fig. 1 Steps for bibliographic search
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databases are internationally recognized and frequently used by the scientific
community (Zupic & Cater, 2015; Paul & Criado, 2020).

As suggested by Xiao and Watson (2019, p.12), our keywords come from the
research question “What has been studied about creative industries in low-density
areas?”. Starting from the terms “creative industry” and “low-density areas/regions,”
we defined the following search query: “creative” AND “industr*” OR “econom™*”’
OR “work” in the title, together with “development” OR “area*” AND “regional”
OR “rural” OR “remote” in the topic (abstract, title or keywords).

As presented before, the definition of creative industries is not consensual (Baran-
diaran-Irastorza et al., 2020; Drake, 2003; Miguel & Herrero-Prieto, 2020) and
requires researchers to choose which terms to use. In this review, we opted for “crea-
tive industry,” complemented by “creative economy” and “creative work” as syno-
nyms to ensure that our search was not limited by semantic or context incompatibili-
ties (Pintilii et al., 2017; Schulte-Holthaus, 2018). We excluded the term ‘“cultural
industry” due to the need to narrow the results and focus this work specifically on the
creative industry and its economic impact, related to the development and growth of
rural or remote regions. This exercise of inclusion and exclusion of synonyms went
through several tests to guarantee a balance between the degree of exhaustion and the
degree of precision between the keywords (Xiao & Watson, 2019, p.12).

Concerning the low-density areas, after experimenting with the terms “low-den-
sity,” “sparsely populated,” and “peripheral areas,” which did not return any results
or which results were irrelevant, we opted to use the keywords “development” and
“area*” with “regional,” “rural,” or “remote” characteristics as synonyms of the
low-density areas we want to focus.

After using the search query in both databases, 242 results were obtained in SCO-
PUS and 206 results in Web of Science. In a first step, all articles from the current
year were excluded, as this search was conducted on March 1, 2022, and the data
for the current year is not complete. Only papers in English were included, as this
is the main language in the international scientific community and as a guarantee
that all results would be readable in full. We limited the search to “article” and “lit-
erature review” type documents because of the easier access to the documents and
because both articles and reviews tend to be more rigorous documents. After apply-
ing these three criteria, we obtained 151 results in SCOPUS and 112 in Web of Sci-
ence, for a total of 263 results. After cross-referencing the databases and eliminating
the repeats, we obtained a final result of 170 documents.

Of these 170 documents, we excluded 18 in the second phase, after reading
titles and abstracts, according to the following criteria: (1) 9 articles were excluded
because the keywords were being wrongly applied since we used the keywords “cre-
ative,” “industry,” “economy,” and “work” separately, and some results were using
compound terms like “creative destruction,” “creative recovery,” or “creative social
work,” all concepts that are not relevant to this research; (2) we excluded 4 articles
that, although the terms are being correctly used, the global subject of the article
was discrepant from ours, like articles whose theme was intellectual property or
healthcare in the digital age; (3) 5 articles were excluded because their geographic
focus was metropolitan areas and their goal was to analyze the growth and impact of
creative industries in large urban areas. We kept all other articles mentioning “city,”

EEINT3
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“urban,” or “metropolitan” because, besides focusing on those areas, they also pre-
sented a regional and wider approach. After this second phase, we reached our final
152 results, from which 148 were classified as articles and 4 as literature reviews.
After establishing this final body of documents, the results were exported in two
BibTex files. Using R Studio software (version 1.4.1106 for macOS, March 2022),
we confirmed the elimination of duplicates and joined both files in a single database,
which we verified to ensure that authors and keywords did not have inconsistencies
or unnecessary repetitions. For example, the keywords creative industries (plural)
and creative industry (singular) were homogenized for creative industries. For this
study, we used R Bibliometrix software (version 3.0) to assist in results analysis and
VOSViewer software (version 1.6.15), to create a reference co-citation map, which
allowed us to identify three clusters, whose themes we will analyze in detail.

Results
Result Characterization

The urban bias in creative industry research (Bell & Jayne, 2010; Townsend et al.,
2017) results in an under-representation of low-density areas. This under-representa-
tion is evident in our results’ dates, of which the oldest result is a single article from
2001 (Feldman, 2001, Towards the post-university: centers of higher learning and
creative spaces as economic development and social change agents) followed by oth-
ers from 2005, even though we did not set any date restriction.

In Fig. 2, we can see that the number of articles published since 2005 (n=3) and
until 2021 (r=16) has been increasing and that close to half of the results (52.5%)
were published in the last 4 years. The number of published articles grew signifi-
cantly in 2017 and has been higher than 15 articles per year ever since. More mean-
ingful than this growth is the increase in results’ citations from 2005 (n=2) to 2021

Citations = Published articles

390 30
312 24
234 18

156 12

Vo,

) /\/_/\’/ 6

0 — v
2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Number of citations
Number of published articles

Fig.2 Evolution of published articles and citations by year (2001-2021)
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(n=475), which reflects a growing interest in the subject of creative industries in
low-density areas.

The research about creative industries crosses a wide range of subjects; thus,
when we focus its relation with low-density areas, it is expected that this multidisci-
plinarity is kept. So, with this literature review, we seek to be as inclusive as possi-
ble, to not restrict areas of research, and to include all areas of the SSCI (Social Sci-
ences Citation Index). The results obtained encompass 109 different journals, from
which 5 have 5 or more published articles. Of the top 5 journals published on the
subject (Fig. 3), 3 are journals of interdisciplinary research: International Journal of
Cultural Policy, Regional Studies, and Creative Industries Journal.

Our research used as keywords “creative industry,” “creative economy,” and
“creative work,” so the documents found reply primarily to that criteria; however,
this choice did not eliminate other keywords and synonyms like “creative class,”
“cultural industries,” “cultural policies,” “cultural economy,” “creative clusters,” or
“creativity.” This variety of keywords shows that even limiting our initial query, the
terminology clutter (Galloway & Dunlop, 2007) is evident.

We can observe in Fig. 4 how the 7 most used keywords have evolved over the
last two decades (2001-2021): creative industries (total=355), creative economy
(total =23), regional development (total=20), creative class (total=17), innova-
tion (total=10), cultural and creative industries (total=11), and cultural policy
(total =9).

The documents obtained are from 35 different countries. In Fig. 5, which presents
the 6 countries with the most published articles, we can see that Australia has the
most published articles (n=28), followed by the UK (n=26), China (n=17), the
USA (n=14), Indonesia (n=12), and Italy (n=9).

When the analysis is done by continents (Fig. 5), Europe (n=103) stands out
first, followed by Asia (n=38) and Oceania (n=29). It is interesting to compare
these results with those obtained by Cho et al. (2018) in their bibliometric review
on the general topic of creative industries, where the USA comes first (n=246),

99 9% <

Source Growth

Cumulate occurrences

2001
2003
2005
2007
2009
20117
2013
2015
2017
2019
2021

Year

Fig.3 Top 5 journal dynamics per year
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Word Growth

Cumulate occurrences

200
2003
2005
2007

0
20
2013
0
2017
201
2

Term

— CREATIVE CLASS

— CREATIVE ECONOMY

— CREATIVE INDUSTRIES

== CULTURAL AND CREATIVE INDUSTRIES
— CULTURAL POLICY

~ INNOVATION

— REGIONAL DEVELOPIWENT

Fig.4 Author’s keyword dynamics per year

Africa

1
South America

18

North America
20

___ Europe

Oceania 103

29

Australia UK China USA  Indonesia Itdlia

Asia v
38

Fig.5 Top 6 countries that publish on the subject and number of articles by continent

followed by the UK (n=183) and Australia (n=111), while the results of the
top 7 countries in Asia are grouped (n=46). This shows us that while the USA
produces more scientific research on creative industries, countries such as the UK
or Australia focus more on the topic of creative industries in regional context or
remote areas; at the same time, the opposite is true for the proportion of articles
from China and Indonesia, which stand out here in top places, while in the review
by Cho et al. (2018), the countries of Asia do not have individual preponderance.

From the classification of the 152 results as to their methodology (Fig. 6), 138
are empirical studies, of which 65 follow quantitative methods, 63 apply qualita-
tive methods, and 10 use mixed methods. Of the remainder, 18 are conceptual
articles, and 3 are literature reviews. From these numbers, we deduce that there
is a balance of methods in empirical studies and that literature reviews are the
least frequent type of publication. The 3 literature reviews are divided into 2 bib-
liometric and systematic reviews and 1 narrative review (Xiao & Watson, 2019).
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Fig.6 Results’ characterization
by methods used Quantitative (65)

Qualitative (63)
Conceptual (18)

Mixed (10)

Review (3)

Due to being scarce but important articles for the contextualization and relevance
of our research, we further analyze each one in Table 1.

Of the total of results, 37 articles mention theories; of those, 34 are empirical
studies that follow a quantitative methodology. Of the top 5 mentioned theories
(Table 2), we highlight the creative class theory, mentioned by 27 articles.

This theory was presented by Richard Florid in his book The Rise of the Crea-
tive Class: And How It’s Transforming Work, Leisure, Community and Everyday
Life, published in 2002. Florida argues that like in the Industrial Revolution, natural
resources were fundamental to fuel the creation of great factory cities; in the twenty-
first, the most valuable resource for economic growth is creativity, which is mani-
fested by the class of professionals he calls the “creative class.” This is a highly edu-
cated class, with skills that allow them to solve current problems and actively look
for new ones that will need solving. They are not only arts and media professionals
(the areas usually understood as “creative” in the creative industries) but also from
other areas of the knowledge-based economy, like engineering, healthcare, educa-
tion, research, programming, science, or the law. One of the key points of Florida’s
thesis is that this special class is attracted to places with high levels of tolerance,
diversity, and amenities, which opposes the traditional view of the attractiveness of
places by wealth and employment (Florida, 2002).

The creative class theory quickly became popular and caused a large number of
cities to start investing in creative and cultural policies to capture the interest of this
new class, sometimes uncritically (Peck, 2005; Garnham, 2005). The creative class
theory defines 2 of our 3 co-citation clusters, which will be analyzed in the next part
of this review.

Regarding authors, the author with the most articles in our results is Daniel
(n=12), followed by Fleischmann (n=7), Welters (n=35), and Slach (n=4). Of
these, the first three authors are based in Australia and have published collabo-
rative papers; their focus is on the economic and social impact of the creative
industries at a regional level, as well as their networks and key players, par-
ticularly in northern Australian cities such as Darwin, Cairns, and Townsville,
which are geographically distant from major Australian urban centers (Daniel,
2013). Slach et al. (2013), on the other hand, are authors from the Czech Repub-
lic and their published articles study the characterization of creative industries
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in that country from a spatial and geographical perspective. We notice in Fig. 7
that these 4 authors were last published in 2018 and none of these most prolific
authors published in 2021 and that the author with the most recent publication
is Yu (with 3 published articles, the last one in 2020), followed by Andronache
(with 2 published articles, the last one in 2019).

Yu publishes on the agglomeration of creative industries in China, with links
to traditional industry and entrepreneurship; Andronache collaborated on two
articles, one of which characterizes the creative economy in Romania (Pintilii
et al., 2017), while the other is a study using Sholl and Kolmogorov analyses
to assess the sustainable development of the creative economy in the Bucharest
region of Romania (Gruia et al., 2019).

The most cited article, with a total of 256 citations, is “Entrepreneurship, inno-
vation, and industrial development: Geography and the creative field revisited” by
Scott in 2006, published by the Small Business Economics journal. Table 3 lists
the articles with over 70 citations, their methodology, and main conclusions.

Cluster Analysis

To better understand the dominant themes in these 152 articles and how research
on the topic is divided, we proceeded to analyze co-cited references using the
VOSViewer program (Van Eck & Waltman, 2010). Figure 8 shows a map based
on articles with a minimum of 5 co-citations, which resulted in a total of 25 docu-
ments, organized into 3 clusters.

The first cluster, with 9 articles (red, 36%), is the cluster most closely related
to the theme of this review and focuses on the relationship of creative and cul-
tural industries to places, in particular suburban, rural, and remote places. The
second cluster, with 8 articles (green, 32%), gathers critical articles that focus on
geographical dispersion and the agglomeration of talent; finally, the third cluster,
with 8 articles (blue, 32%), focuses on cultural policies and the genesis of the
creative class.

Top-Authors' Production over Time

£
°
: 0eee-

Author

Year

Fig.7 Top 10 authors’ production over time
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Fig. 8 Co-cited reference map

Cluster 1: Remoteness and Place Relations with the Creative Industries

This first cluster includes various studies about creative industries and places, in
particular remote, rural, regional, and suburban places. It is the key cluster to under-
stand the relationship between creative industries and low-density areas (Table 4).

Flew and Cunningham (2010) draw the historiography of the definition of crea-
tive industries until its most consensual version, although never unanimous. In their
analysis of cultural policies, the authors differentiate 4 types of geographic models:
(1) an American model, where there is a clear separation between arts and culture
from entertainment and copyright and where cultural policy is very localized; (2) a
European model that highlights the cultural mission of the creative industries and
promotes strategies for social inclusion and the common cultural benefit; (3) a vari-
ety of Asian models that emphasize the role of national social and cultural policies
but use the creative industries as an opportunity of rebranding and export growth;
(4) a variety of models from developing countries in South America, from South
Africa, the Caribbean, and other places, where questions of cultural heritage, relief
of poverty, and access to basic infrastructures overthrow a technocratic view of the
creative industries as a natural product of the Age of Information.

Jayne (2005) critically assesses the work of the DCMS about the regional aspects
of the creative industries in the UK and concludes that, although there’s an ongoing
promotion of the creative industries and their economic relevance, the UK is not
responding to that at a regional level. Jayne (2005) mentions the case of countries
like Canada or Australia, who managed to implement policies that unite the cultural
and the creative industries by separating the private and public/volunteer sectors, a
problematic idea for the UK.

About the tendency of creative industries for agglomeration, Jayne (2005) refers
that the inadequacy of policies at a regional level comes from the emphasis on the
“cluster” and agglomerations, while the development of creative industries should

@ Springer
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respect the variety of place scales, like an ecosystem, from individual creative work-
ers to small businesses, networks of businesses, to the larger clusters, in many geo-
graphic levels—city, region, country, and international.

Drake (2003) aims to comprehend the impact of place in the creative industries’
economic activities and how their agents relate to the place they live in. Scott (2000,
cluster 3) establishes a close relationship between place and creativity, in the context
of a cultural economy, suggesting that places can have specific characteristics that
fuel creation and that places, where there is an agglomeration of creative industries,
are, naturally, places that channel creativity (Drake, 2003). In his qualitative analysis
of interviews, Drake (2003) concluded that for some interviewees:

“Locality is important (...) but not primarily because of its potential as a source
of signs, ideas, and prompts. The attributes of the locality are perceived as important
in terms of reduced costs, marketing advantages, social or family networks, familiar-
ity or local infrastructure.” (Drake, 2003, p. 517).

His interviews with works from the metalworking and the digital sectors (two
very different activities, on purpose) led Drake (2003) to define 4 types of effects of
place over creative work: (1) the place as a resource, both visual (inspiration) and
material; (2) the place as a stage for the social and cultural network; (3) the place
whose reputation or traditions influence the outcome, and (4) the place where the
community of the creative worker is.

Cluster 2: Critical Perspectives and the Spatial Distribution of Talent

In cluster 2, various critical perspectives are grouped, particularly directed to Flori-
da’s creative class theory (Boschma & Fritsch, 2009; Markusen, 2006; Mcgranahan
& Wojan, 2007; Peck, 2005). Although less expressive, there is also an article by
Florida in this cluster (The Economic Geography of Talent, Florida, 2002b). The
references grouped in this cluster allow us to understand the other side of the debate
about cultural policy and how both the creative class and the creative city theories
have flaws for the economic growth of places; in particular, they ignore the role of
regions and fail to focus beyond the city as the desirable place for the creative class
(Table 5).

In this cluster, we learn new perspectives about the creative class theory that
amplify the subject from a critical point of view. Peck (2005) is the most critic of
Florida’s (2002a) work, which he considers vague, although extremely popular.
For Peck (2005), the exclusivity and elitism associated with the creative class have
negative effects for the policies designed based on them and for those who are not
included in the group—the creative class, for Peck (2005), feeds the inequality of
places and the idea that labor instability is the “new freedom,” themes that, like the
precariousness of many creative jobs, are ignored in Florida’s work.

One of the paradoxes of the creative class noted by both authors (Florida, 2002a;
Peck, 2005) is its tendency to look for “genuine” places and, as a result, to flood
those places, to be an agent for gentrification and, finally, to help destroy the origi-
nality and genuineness of the place.

The popular theory that the creative class would be the only path to take for eco-
nomic growth in the twenty-first century led cities to enter a race for creativity. Peck
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(2005) criticizes the city ranking and the business model established by Florida
around the consultancy and technical support to cities that wished to be more crea-
tive. Peck (2005) concludes that the idea of the creative class became so popular
not because it is revolutionary, but because it is modest (p.760) because it fitted the
neoliberal agenda already in motion.

McGranahan and Wojan (2007), Boschma and Fritsch (2009), and Markusen
(2006) start from the creative class theory and extend its measuring indexes:
McGranahan and Wojan (2007) exclude some of the economic activities originally
considered by Florida (2022a) as part of the creative class, the use the Thinking
Creative Index to measure precisely the presence of the creative class in rural areas.
They argue that local economic growth happens through job creation and not merely
by the migration of new creative works, even though job creation and the settlement
of members of the creative class appear to have a causality relation.

Boschma and Fritsch (2009) apply the same indexes established by Florida
(2002a) to the context of seven European countries (Denmark, England, and Whales,
Finland, Germany, Netherlands, Norway, and Sweden) and present the distribu-
tion of Europe’s creative class, which, they conclude, is unbalanced. These authors
attribute the unbalance to differences in the tolerance levels of regions, which, as
they demonstrate, is Florida’s (2002) parameter with the most important effect.

Markusen (2006) criticized Florida’s (2002) theory from an element of the crea-
tive class, the artists, whose geographical distribution is conditioned by their per-
sonal preferences, job offers, and effects of the place in creativity. Markusen (2006)
shows that infrastructures and places built for artists (like art centers, studio build-
ings, and small venues) are more effective in attracting and settling these creative
works than the 3 T’s (tolerance, technology, and talent) argued by Florida (2002a).

About the distribution of creative industries in low-density areas, McGranahan
and Wojan (2007) refer to a higher increase of creative population in areas with
mountains, forests, or open spaces, where winter is sunnier (p. 208), which empha-
sizes the importance of natural amenities and weather for the rural creative class
more than its urban counterparts. Other relevant characteristics pointed out by
McGranahan and Wojan (2007) are as follows: (a) the high proportion of young
adults with higher education in relation with the creative class growth, (b) the qual-
ity of life as a motive for the urban to rural migration, and (c) the tendency for the
rural creative class to be older than the urban creative class and, therefore, to value
the quality of schools instead of nightlife amenities, for example.

Cluster 3: Cultural Policies and the Genesis of the Creative Class

The third cluster leads us on the transition for a cultural economy, based on goods
of high symbolic value and whose concerns are beyond mere survival (Galloway
& Dunlop, 2007; Hall, 2000; Scott, 2000). This shift in the value of goods created
various new economic activities that did not previously exist and whose income
became relevant to economic growth (Hall, 2000); in the shift from the manu-
facturing economy to the information economy and finally to the cultural econ-
omy (Hall, 2000), culture came to be viewed as a highly valuable replacement
for the factories of the past. This race to cultural policies led to the proliferation
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of terminologies (Garnham, 2005) and to the theorization of the creative class
(Florida, 2002a) which, in its turn, was widely used by policymakers as a theoret-
ical based for new initiatives, development projects, and policies for the cities of
the new century (Table 6). This transition is summarized in the orange economy,
which encompasses both the cultural economy and the creative industries and the
areas that support it, and which, as shown by Ferreiro-Seoane et al. (2022), grows
proportionally more than the economy as a whole.

According to Scott (2000), as we move to the twenty-first century, it seems to
exist a convergency between cultural and economic development. At some point
in time (around the creation of the DCMS, as we discussed before), there was a
shift in terminology and, instead of talking about cultural economy and indus-
tries, the emphasis changed to creative economy and industries. Garnham (2005)
argues that this shift in terminology is neither neutral nor casual and encompasses
political and theoretical questions. Moreover, the term “creative industries” is
more than a new version of “cultural industries” and it only makes sense in the
context of this century’s policies (Garnham, 2005; Galloway & Dunlop, 2007).
Historically, if there was a difference between policies for the arts and culture on
one side, and policies for the media on the other, with the new advent of creativ-
ity, the two join in a hybrid that affects all sectors and are called both cultural
and creative policy, depending on the context (Garnham, 2005). In this terminol-
ogy clutter, the orange economy emerges as a possible umbrella term that encom-
passes and organizes the various definitions.

Various authors mention how implemented policies connect the creative indus-
tries to the need for cluster creation, either a business, technological, or industrial
cluster (Scott, 2000; Garnham, 2005; Evans, 2009). The foundations of this connec-
tion come from the fact that creativity is not only a result of individual rumination
but a consequence of many stimuli and interactions between different agents (Scott,
2000) and from the evidence that creative and cultural industries are more common
in larger cities (Hall, 2000; Scott, 2000).

For cities that want to be more creative, talent is the most important resource
(Hall, 2000): the constant renovation of talent is a key element for creative cities,
which makes them, many times, very uncomfortable places to live in, where there is
intellectual and social turbulence (Hall, 2000), in contrast with highly conservative
and stable cities. Hall (2000) adds that, even though creativity seems to surface in
places with high levels of innovation, this is not a direct causality and both time and
luck also happen for cities.

Evans (2009) considers that measuring and classifying this new hybrid econ-
omy, whose base definition seems simple, is a challenge both for policymakers and
researchers, and that is why indexes, rankings, and other systems are so compelling
and quoted—they are an attempt to make the subject more palpable and conquer
the inconsistencies in foundations and terminologies. The emphasis on indexes and
parameters feeds the design and implementation of policies to improve results and
measurements and therefore make cities even smarter and more creative (Evans,
2009). It is this context of the race to creative policies and attempts to understand
the transition for the cultural economy that gives space for Florida (2002a) to theo-
rize the creative class.
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The creative class theory, as we discussed before, is one of the key concepts for
the analysis of creative industries in low-density areas, although the original creative
class prefers and chooses cities to settle. It is important to highlight that, contrary
to the common perception of the creative industries, Florida (2002a) includes tradi-
tional knowledge workers in his creative class and does not limit it to arts, culture,
and media.

Cluster Relations

The three clusters are interrelated. Cluster 3 leads us from the terminology challenges to the
theorization of the creative class, cluster 2 questions that theory presents new points of view,
and cluster 1 introduces rural, regional, and remote places as a perspective to consider.

Clusters 2 and 3 have a strong connection. Various articles from cluster 2 criti-
cized the creative class theory, presented by the most relevant publication in our
co-citation’s map, which belongs to cluster 3 (The Rise of the Creative Class, with
28 citations). Both clusters function as theoretical fundamentals for cluster 1, where
geography and places gain ground.

To understand the subject of creative industries in low-density areas and how
the general research in creative industries was self-critic and developed the need
to expand its geographic focus, the group of these three clusters creates a theoreti-
cal and essential base, linearly leading us: beginning with the birth of the termi-
nology and its challenges, up until the context for the creation of the creative class
theory (cluster 3), followed by the popularization of creativity in public policy and
its consequences, the growing urban bias, and the critic of both this trends (cluster
2) and finally the attempt to expand and apply scientific research to peripheral, rural,
regional, and suburban territories (cluster 1).

Future Lines of Research

This SLR gave us a birds’ view on the subject of creative industries in low-density
areas; however, there are still areas of that subject that would benefit from further
research.

Firstly, it would be important to draw the profile of the creative worker who moves to
low-density areas. McGranahan and Wojan (2007) suggest that the rural creative class
is older and looks for different characteristics in a place to settle. Hoey (2005) shows in
his ethnographic work about internal migrations that the search for “a better quality of
life” is the main reason for this move; Duxbury (2020, p. 6) refers to various authors
who conclude that the migration of artists for smaller communities is due to high rents
in larger cities and the search for a “different quality of life.” Defining the profile of the
creative worker (and his business) who moved to low-density areas would be crucial
not only to separate them from the urban creative class and its needs but to design poli-
cies specifically thought for the rural creative class (Bell & Jayne, 2010).

Also, in a further phase, following what was made by Townsend et al. (2017)
with the study about the effects of broadband in rural Scotland, there is a need
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to research and comprehend the challenges the rural creative class faces when
trying to remain and settle in the low-density areas, long term. Townsend et al.
(2017) suggest that the lack of internet connection is one of the main ones, but
there are others like isolation from the social network or even negative feedback
from the local community.

With the various studies on the economic impact of creative industries, we
can infer that, in areas with more fragile economies, this impact can be even
more notorious for various reasons. Besides that, as demonstrated by Drake
(2003), the place influences the creation and the outcomes of the creative
industries. It will be relevant to study that exchange and understand what are
the factual effects of the creative industries settling in a particular area, both
for the territory and for the settlers.

The COVID-19 pandemic boosted remote work in many areas, including the
creative industries, whose agents became even more dependent on wi-fi connection
and less on place and geography. Has this change had any impact in motivating the
migration of the creative industries?

Finally, the creative industries are connected to public policies. Various
authors studied policies in a regional context (Bell & Jayne, 2010; McGranahan
& Wojan, 2007), and we believe it will be relevant to make an SLR focused
solely on the subject of policies and incentives to capture and settle creative
industries in low-density areas. This work, together with the data obtained by
studying the creative worker profile, his motivations, challenges, and behav-
iors, would allow us to design future lines for regional development based on
the creative industries.

In summary, we suggest the following lines of research on the subject of creative
industries in low-density areas:

e Characterize the profile and motivations of the creative worker who migrates to
low-density areas.

e Understand the hurdles and challenges the creative industries face to stay in this
areas.

e Understand the perception of local communities and the impact of creative
industries from the natives’ perspective.

e Comprehend what type of symbiosis and mutations the creative industries gener-
ate and/or suffer when moving from urban to rural areas.

e Understand what was the effect of the COVID-19 pandemic and the populariza-
tion of remote work in the creative migration to low-density areas.

e Review what types of policies and incentives for creative migrations have been tried,
specifically in low-density areas, who they targeted, and what were the results.

The promise of creativity as the twenty-first century’s raw material of
choice has led many cities to bet on creative industries as a policy strat-
egy for economic development; creative industries drive economic growth
and are sources of innovation (Kand et al, 2022). Low-density territories,
with different concerns than metropolitan areas, closely follow this trend
and imitate the main axes, running the risk of losing their distinctive
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characteristics as a territory (Bell & Jayne, 2010). In a country like Portu-
gal, where 59.3% of the mainland municipalities are considered low-density
territories, the creative industries may present themselves as an opportunity
to combat the desertification of the interior (Bento et al, 2013). We should
try to understand how.

Conclusions

This SLR used data from the SCOPUS and Web of Science databases, with
no time limits. From the analysis of co-citations, we identified 3 thematic
clusters: remoteness and place relations with the creative industries (clus-
ter 1), critical perspectives and the spatial distribution of talent (cluster 2),
and cultural policies and the genesis of the creative class (cluster 3).

The results used in this review, as with any in the area of creative indus-
tries, are multidisciplinary and were published in a wide variety of indexed
journals; however, this review shows the lack of other literature reviews on
the subjects of creative industries in low-density areas; a flaw, we hoped,
contributed to fill.

The research on creative industries in low-density areas shares some of the
same challenges of the wider research on creative industries: the terminology
clutter, the emphasis on agglomeration and clustering, and the debate around
policies and their relation to culture. Like the cities of the twenty-first century,
rural areas are affected by the same crisis and the same changes in paradigms,
and the local policies lean on converging to the creative economy ideas (Bell &
Jayne, 2010).

This study brings three important theoretical contributions to the existing liter-
ature. First, this study led to a survey and mapping of the main investigations on
creative industries and low-density territories. Second, this study presents some
current and future trends in this area, allowing it to be a starting point for further
investigations. Finally, it contributed to the suggestion of future investigations
based on the gaps that still exist in the literature. Regarding the practical implica-
tions, this SLR suggests that the relationship between creative industries and low-
density areas is an emerging and important issue for regional development and
that needs to have more attention from the governments, through specific policies
to support this type of entrepreneurs.

In the course of this investigation, some limitations were found. The first
limitation to take into account is subjectivity, despite having taken all precau-
tions; this type of study always presents some subjectivity, both in the classi-
fication of articles and in the choice of keywords and the steps to be followed.
Another limitation is related to the fact that book chapters, books, and confer-
ence articles were not included in the analyzed documents, since most of them
are not easy to access.
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