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Correction to: Fluctuation in Grocery Sales by Brand: 
An Analysis Using Taylor’s Law
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Correction to:  The Review of Socionetwork Strategies  
https:// doi. org/ 10. 1007/ s12626- 022- 00119-7

In the original publication, the text in page 4, line 32, "which is Taylor’s law with 
scaling" has been inadvertently published as “which is Taylor’s law 21vr0222k 
scaling”.

The original article has been corrected.
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