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Electronic Markets (2023) 33:24 The original article has been corrected.
https://doi.org/10.1007/s12525-023-00633-8

Publisher’s Note Springer Nature remains neutral with regard to juris-

. . . ictional claims i lish institutional affiliations.
In this article, Yannick Joye, one of the authors, has dictional claims in published maps and institutional affiliations

requested to change his affiliation to “ISM University of
Management and Economics, Gedimino Ave. 7, LT-01103,
Vilnius, Lithuania”.

The online version of the original article can be found at https://doi.
org/10.1007/s12525-023-00633-8
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