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                    Abstract
Persuasive appeals that are direct and explicit are easier to understand than appeals that are indirect and implicit (Bessarabova et al. Human Communication Research, 39, 339–364, 2013; Gardner and Leshner Health Communication, 31, 738–751, 2016; Miller et al. Human Communication Research, 33, 219–240, 2007). Unfortunately, as psychological reactance theory (PRT; Brehm 1966) contends, directive messages are often met with resistance due to the likelihood of their threatening a receiver’s perceived freedom and autonomy. In response, reactance researchers have undertaken the task of identifying strategies that attempt to utilize the strengths of directives (e.g., clarity) while mitigating the occurrence of reactance. In this article, we review these strategies and argue for the merits of direct and explicit language applied to pro-social and health related contexts. We conclude by examining strategies that use reactance as a persuasive tactic rather than an outcome to be avoided.



                    
    


                    
                        
                            
                                
                                    
                                        
                                    
                                    
                                        This is a preview of subscription content, log in via an institution
                                    
                                    
                                        
                                     to check access.
                                

                            

                        

                        
                            
                                
                                    Access this article

                                    
                                        
                                            
                                                
                                                    Log in via an institution
                                                    
                                                        
                                                    
                                                
                                            

                                        
                                    
                                    
                                        
 
 
  
   
    
     
     
      Buy article PDF USD 39.95
     

    

    Price excludes VAT (USA)

     Tax calculation will be finalised during checkout.

    Instant access to the full article PDF.

   

  

  
 

 
  
   
    Rent this article via DeepDyve
     
      
     

   

  

  
 


                                    

                                    
                                        Institutional subscriptions
                                            
                                                
                                            
                                        

                                    

                                

                            
                        

                        
                            
                        

                    

                    
                        
                    


                    
                        
                            
                                
        
            
                Similar content being viewed by others

                
                    
                        
                            
                                
                                    

                                
                                
                                    
                                        Persuasion and Psychological Reactance: the Effects of Explicit, High-Controlling Language
                                        
                                    

                                    
                                        Chapter
                                        
                                         © 2015
                                    

                                

                                
                            
                        

                    
                        
                            
                                
                                    

                                
                                
                                    
                                        Persuasion and Pragmatics: An Empirical Test of the Guru Effect Model
                                        
                                    

                                    
                                        Article
                                        
                                         10 August 2016
                                    

                                

                                Jordan S. Martin, Amy Summerville & Virginia B. Wickline

                            
                        

                    
                        
                            
                                
                                    

                                
                                
                                    
                                        Message Framing: How Source Credibility Moderates the Effects of Outcome Type and Outcome Valence
                                        
                                    

                                    
                                        Chapter
                                        
                                         © 2013
                                    

                                

                                
                            
                        

                    
                

            
        
            
        
    
                            
                        
                    

                    

                    

                    References
	Bauer, U. E., Johnson, T. M., Hopkins, R. S., & Brooks, R. G. (2000). Changes in youth cigarette use and intentions following implementation of a tobacco control program: Findings from the Florida youth tobacco survey, 1998-2000. Jama, 284, 723–728.
PubMed 
    
                    Google Scholar 
                

	Bensley, L. S., & Wu, R. (1991). The role of psychological reactance in drinking following alcohol prevention messages. Journal of Applied Social Psychology, 21, 1111–1124.

                    Google Scholar 
                

	Bessarabova, E., Fink, E. L., & Turner, M. (2013). Reactance, restoration, and cognitive structure: Comparative statics. Human Communication Research, 39, 339–364.

                    Google Scholar 
                

	Bessarabova, E., Turner, M. M., Fink, E. L., & Blustein, N. B. (2015). Extending the theory of reactance to guilt appeals: “You ain’t guiltin’ me inot nuthin’”. Zeitschrift für Psychologie, 223, 215–224.

                    Google Scholar 
                

	Bessarabova, E., Miller, C. H., & Russell, J. (2017). A further exploration of the effects of restoration postscripts on reactance. Western Journal of Communication, 81, 385–403.

                    Google Scholar 
                

	Brehm, J. W. (1966). A theory of psychological reactance. Oxford: Academic Press.

                    Google Scholar 
                

	Brehm, S. S., & Brehm, J. W. (1981). Psychological reactance: A theory of freedom and control. London: Academic Press.

                    Google Scholar 
                

	Brehm, J. W., & Cole, A. H. (1966). Effect of a favor which reduces freedom. Journal of Personality and Social Psychology, 3, 420–426.
PubMed 
    
                    Google Scholar 
                

	Brehm, J. W., & Sensenig, J. (1966). Social influence as a function of attempted and implied usurpation of choice. Journal of Personality and Social Psychology, 4, 703–707.

                    Google Scholar 
                

	Brehm, J. W., Stires, L. K., Sensenig, J., & Shaban, J. (1966). The attractiveness of an eliminated choice alternative. Journal of Experimental Social Psychology, 2, 301–313.

                    Google Scholar 
                

	Buller, D. B., Borland, R., & Burgoon, M. (1998). Impact of behavioral intention on effectiveness of message features evidence from the family sun safety project. Human Communication Research, 24, 433–453.

                    Google Scholar 
                

	Buller, D. B., Burgoon, M., Hall, J. R., Levine, N., Taylor, A. M., Beach, B., ... & Melcher, C. (2000). Long-term effects of language intensity in preventive messages on planned family solar protection. Health Communication, 12, 261–275.

	Burgoon, M., Alvaro, E., Grandpre, J., & Vouldakis, M. (2002). Revisiting the theory of psychological reactance. The Persuasion Handbook, 213–232.

	Burgoon, M., Jones, S. B., & Stewart, D. (1975). Toward a message-centered theory of persuasion: Three empirical investigations of language intensity. Human Communication Research, 1, 240–256.

                    Google Scholar 
                

	Crano, W. D., & Prislin, R. (2006). Attitudes and persuasion. Annual Review of Psychology, 57, 345–374.
PubMed 
    
                    Google Scholar 
                

	Crano, W. D., Siegel, J. T., Alvaro, E. M., & Patel, N. M. (2007). Overcoming adolescents' resistance to anti-inhalant appeals. Psychology of Addictive Behaviors, 21, 516–524.
PubMed 
    
                    Google Scholar 
                

	Dillard, J. P., & Shen, L. (2005). On the nature of reactance and its role in persuasive health communication. Communication Monographs, 72, 144–168.

                    Google Scholar 
                

	Dillard, J. P., Kinney, T. A., & Cruz, M. G. (1996). Influence, appraisals, and emotions in close relationships. Communication Monographs, 63, 105–130.

                    Google Scholar 
                

	Dowd, E. T., Trutt, S. D., & Watkins, C. E. (1992). Interpretation style and reactance in counselor's social influence. Psychological Reports, 70, 247–254.
PubMed 
    
                    Google Scholar 
                

	Farrelly, M. C., Healton, C. G., Davis, K. C., Messeri, P., Hersey, J. C., & Haviland, M. L. (2002). Getting to the truth: Evaluating national tobacco counter-marketing campaigns. American Journal of Public Health, 92, 901–907.
PubMed 
    PubMed Central 
    
                    Google Scholar 
                

	Friestad, M., & Wright, P. (1994). The persuasion knowledge model: How people cope with persuasion attempts. Journal of Consumer Research, 21, 1–31.

                    Google Scholar 
                

	Gardner, L., & Leshner, G. (2016). The role of narrative and other-referencing in attenuating psychological reactance to diabetes self-care messages. Health Communication, 31, 738–751.
PubMed 
    
                    Google Scholar 
                

	Goldberg, M. E., Niedermeier, K. E., Bechtel, L. J., & Gorn, G. J. (2006). Heightening adolescent vigilance toward alcohol advertising to forestall alcohol use. Journal of Public Policy & Marketing, 25, 147–159.

                    Google Scholar 
                

	Grandpre, J., Alvaro, E. M., Burgoon, M., Miller, C. H., & Hall, J. R. (2003). Adolescent reactance and anti-smoking campaigns: A theoretical approach. Health Communication, 15(3), 349–366.
PubMed 
    
                    Google Scholar 
                

	Green, M. C., & Brock, T. C. (2000). The role of transportation in the persuasiveness of public narratives. Journal of Personality and Social Psychology, 79(5), 701–721.
PubMed 
    
                    Google Scholar 
                

	Grice, H. P. (1975). Logic and conversion. In P. Cole & J. Morgan (Eds.), Syntax and semantics, Vol. 3, speech acts (pp. 41–58). New York: Academic Press.

                    Google Scholar 
                

	Henriksen, L., Dauphinee, A. L., Wang, Y., & Fortmann, S. P. (2006). Industry sponsored anti-smoking ads and adolescent reactance: Test of a boomerang effect. Tobacco Control, 15, 13–18.
PubMed 
    PubMed Central 
    
                    Google Scholar 
                

	Hovland, C. I., Janis, I. L., & Kelley, H. H. (1953). Communication and persuasion. New Haven: Yale University Press.

                    Google Scholar 
                

	Leshner, G., Bolls, P., Gardner, E., Moore, J., Peters, S., Kononova, A., & Wise, K. (2008, August). Effects of African American breast cancer survivor testimonies on cognitive, emotional, and behavioral outcomes. Association for Education in Journalism and Mass Communication annual conference, Minorities and Communication Division, Chicago.

	McGuire, W. J., & Papageorgis, D. (1961). The relative efficacy of various types of prior belief-defense in producing immunity against persuasion. The Journal of Abnormal and Social Psychology, 62, 327–337.
PubMed 
    
                    Google Scholar 
                

	McLaughlin, B., Shutz, C., & White, D. (1980). Parental speech to five-year-old children in a game-playing situation. Child Development, 51, 580–582.

                    Google Scholar 
                

	Miller, C. H., & Quick, B. L. (2010). Sensation seeking and psychological reactance as health risk predictors for an emerging adult population. Health Communication, 25, 266–275.
PubMed 
    
                    Google Scholar 
                

	Miller, C. H., Lane, L. T., Deatrick, L. M., Young, A. M., & Potts, K. A. (2007). Psychological reactance and promotional health messages: The effects of controlling language, lexical concreteness, and the restoration of freedom. Human Communication Research, 33, 219–240.

                    Google Scholar 
                

	Miller, C. H., Ivanov, B., Sims, J., Compton, J., Harrison, K. J., Parker, K. A., Parker, J. L., & Averbeck, J. M. (2013). Boosting the potency of resistance: Combining the motivational forces of inoculation and psychological reactance. Human Communication Research, 39, 127–155.

                    Google Scholar 
                

	Moyer-Gusé, E. (2008). Toward a theory of entertainment persuasion: Explaining the persuasive effects of entertainment-education messages. Communication Theory, 18(3), 407–425.

                    Google Scholar 
                

	Moyer-Guse, E., Jain, P., & Chung, A. H. (2012). Reinforcement or reactance? Examining the effect of an explicit persuasive appeal following an entertainment-education narrative. Journal of Communication, 62, 1010–1027.

                    Google Scholar 
                

	Moyer-Gusé, E., & Nabi, R. L. (2010). Explaining the effects of narrative in an entertainment television program: Overcoming resistance to persuasion. Human Communication Research, 36, 26–52.

	Quick, B. L., & Considine, J. R. (2008). Examining the use of forceful language when designing exercise persuasive messages for adults: A test of conceptualizing reactance arousal as a two-step process. Health Communication, 23, 483–491.
PubMed 
    
                    Google Scholar 
                

	Quick, B. L., Bates, B. R., & Quinlan, M. R. (2009). The utility of anger in promoting clean indoor air policies. Health Communication, 24, 548–561.
PubMed 
    
                    Google Scholar 
                

	Quick, B. L., Scott, A. M., & Ledbetter, A. M. (2011). A close examination of trait reactance and issue involvement as moderators of psychological reactance theory. Journal of Health Communication, 16, 660–679.

	Quick, B. L., Shen, L., & Dillard, J. P. (2013). Reactance theory and persuasion. In J. P. Dillard & L. Shen (Eds.), The SAGE handbook of persuasion: Developments in theory and practice (2nd ed., pp. 167–183). Thousand Oaks: Sage Publications, Inc..

                    Google Scholar 
                

	Richards, A. S., & Banas, J. A. (2015). Inoculating against reactance to persuasive health messages. Health Communication, 30(5), 451–460.
PubMed 
    
                    Google Scholar 
                

	Richards, A. S., Banas, J. A., & Magid, Y. (2017). More on inoculating against reactance to persuasive health messages: The paradox of threat. Health Communication, 32, 890–902.
PubMed 
    
                    Google Scholar 
                

	Rosenberg, B. D., & Siegel, J. T. (2018). A 50-year review of psychological reactance theory: Do not read this article. Motivation Science, 4, 281–300.

                    Google Scholar 
                

	Shen, L. (2015). Antecedents to psychological reactance: The impact of threat, message frame, and choice. Health Communication, 30, 975–985.
PubMed 
    
                    Google Scholar 
                

	Shen, L., & Coles, V. B. (2015). Fear and psychological reactance: Between-versus within-individuals’ perspectives. Zeitschrift für Psychologie, 223, 225–235.

                    Google Scholar 
                

	Vansteenkiste, M., Lens, W., & Deci, E. (2006). Intrinsic versus extrinsic goal contents in self-determination theory: Another look at the quality of academic motivation. Educational Psychologist, 4, 19–31.

                    Google Scholar 
                

	Walster, E., & Festinger, L. (1962). The effectiveness of “overheard” persuasive communication. Journal of Abnormal and Social Psychology, 65, 395–402.
PubMed 
    
                    Google Scholar 
                

	Wood, W., & Quinn, J. M. (2003). Forewarned and forearmed? Two meta-analysis syntheses of forewarnings of influence appeals. Psychological Bulletin, 129, 119.
PubMed 
    
                    Google Scholar 
                

	Worchel, S., & Brehm, J. W. (1970). Effect of threats to attitudinal freedom as a function of agreement with the communicator. Journal of Personality and Social Psychology, 14, 18–22.
PubMed 
    
                    Google Scholar 
                

	Worchel, S., Andreoli, V., & Archer, R. (1976). When is a favor a threat to freedom: The effects of attribution and importance of freedom on reciprocity 1. Journal of Personality, 44(2), 294–310.

                    Google Scholar 
                


Download references




Author information
Authors and Affiliations
	Department of Behavioral and Organizational Sciences, Claremont Graduate University, 123 E 8th Street, Claremont, CA, 91711, USA
Thomas V. Staunton & Eusebio M. Alvaro

	Dominican University of California, 50 Acacia Avenue, San Rafael, CA, 94901, USA
Benjamin D. Rosenberg


Authors	Thomas V. StauntonView author publications
You can also search for this author in
                        PubMed Google Scholar



	Eusebio M. AlvaroView author publications
You can also search for this author in
                        PubMed Google Scholar



	Benjamin D. RosenbergView author publications
You can also search for this author in
                        PubMed Google Scholar





Corresponding author
Correspondence to
                Thomas V. Staunton.


Ethics declarations

              
              There was no Grant Funding for this project.

              
                Conflict of Interest

                The authors of this manuscript declare that they have no conflict of interest.

              
            

Additional information
Publisher’s Note
Springer Nature remains neutral with regard to jurisdictional claims in published maps and institutional affiliations.


Rights and permissions
Reprints and permissions


About this article
       



Cite this article
Staunton, T.V., Alvaro, E.M. & Rosenberg, B.D. A case for directives: Strategies for enhancing clarity while mitigating reactance.
                    Curr Psychol 41, 611–621 (2022). https://doi.org/10.1007/s12144-019-00588-0
Download citation
	Published: 03 January 2020

	Issue Date: February 2022

	DOI: https://doi.org/10.1007/s12144-019-00588-0


Share this article
Anyone you share the following link with will be able to read this content:
Get shareable linkSorry, a shareable link is not currently available for this article.


Copy to clipboard

                            Provided by the Springer Nature SharedIt content-sharing initiative
                        


Keywords
	Reactance
	Directives
	Controlling-language
	Health behavior
	Persuasion








                    
                

            

            
                
                    

                    
                        
                            
    

                        

                    

                    
                        
                    


                    
                        
                            
                                
                            

                            
                                
                                    
                                        Access this article


                                        
                                            
                                                
                                                    
                                                        Log in via an institution
                                                        
                                                            
                                                        
                                                    
                                                

                                            
                                        

                                        
                                            
 
 
  
   
    
     
     
      Buy article PDF USD 39.95
     

    

    Price excludes VAT (USA)

     Tax calculation will be finalised during checkout.

    Instant access to the full article PDF.

   

  

  
 

 
  
   
    Rent this article via DeepDyve
     
      
     

   

  

  
 


                                        

                                        
                                            Institutional subscriptions
                                                
                                                    
                                                
                                            

                                        

                                    

                                
                            

                            
                                
    
        Advertisement

        
        

    






                            

                            

                            

                        

                    

                
            

        

    
    
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					3.235.186.91
				

				Not affiliated

			

		
	
	
		
			
		
	
	© 2024 Springer Nature




	






    