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CORRECTION

Correction: Miriam J. Johnson and Helen A. Simpson. 2023. 
Social Media Marketing for Book Publishers. Routledge. 184 
pp. US$46.95. Paperback. ISBN: 978‑1‑03‑223155‑6. Also 
available as e‑book, ISBN: 978‑1‑003‑27601‑2
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