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                    Abstract
This article investigates possible bandwagons in actual elections rather than the usual opinion poll data. Until 1918, British general elections were staggered over a fortnight or more. We use the eight general elections between 1885 and 1910 to investigate whether there was a general bandwagon or underdog effect as the election progressed. We find that any bandwagon effect was in favor of the party which eventually won the election, not the party gaining seats compared with last time. We also find that a typical election featured an initial bandwagon effect which peaked about halfway through the election and then declined. Its decline appears to be due both to declining enthusiasm for the leading party and to later polls occurring in places where voters were less prone to get on a bandwagon in the first place. The weakening of the bandwagon was correlated to distance of the constituency from London, although it revived to some extent in Scotland.
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                    Notes
	Nadeau et al. (1994) is a partial exception to this in that they focus on voters’ expectations over the outcome of the next election. However, one’s expectations are likely to be significantly influenced by the polls.


	Chancellor of the Exchequer in the Liberal government defeated at the 1895 election.


	Although it has been repeatedly argued that if parties do know what their valences will be at the forthcoming election before they choose their ideological position, then the party with the lower valence will be the one that positions itself further from the center as it tries to get a compensating advantage among at least some voters (or possibly activists) by distancing itself ideologically from its rival (Macdonald and Rabinowitz 1998; Groseclose 2001; Schofield 2004; Bruter et al. 2010).


	Another point is that the model implicitly assumes that uninformed voters don’t know the distribution of the electorate around y. If they do, then any \(\hat{y}\neq y\) will be rejected by at least one uninformed voter as impossible, because there must be at least one voter outside the range \((\hat{y}-1, \hat{y}+1)\). Such voters will have to make an estimate of y, and therefore of x, that is closer to the true value, drawing day 2’s results closer to the final results on day 3. If \(\hat{x}<x\), this adjustment will strengthen the bandwagon (if it is in favor of party R) on day 2 but leaves it with less extra mileage to run on day 3. If \(\hat{x}>x\), the bandwagon will now be weaker on day 2 and this will correspondingly weaken (but cannot wipe out) its reversal on day 3. We are grateful to one of the reviewers of the first draft of this article for suggesting both this line of inquiry, and also the point about possible unanimity discussed above.


	We exclude Irish and university constituencies as these constituencies did not reflect the political dynamics of the remainder of the United Kingdom.


	This exclusion results in 192 observations being dropped. Repeating our analysis treating Labour and the Liberals as one party (on the basis that a vote for either of these parties represents a vote against the Unionists) does not significantly alter our results (results not reported).


	Under the Septennial Act of 1715, no parliament could last more than seven years, but by convention the prime minister would ask for a dissolution in the sixth year of a parliament. But he might also call an election if he lost a vote of confidence, and this explains the premature election of 1886. In 1895, it was the incoming government (after the Liberals had lost a vote of confidence and resigned) that called the election. Both elections of 1910 came about during the Liberal government’s clash with the House of Lords over Lloyd George’s budget of 1909: in January they sought a mandate to push the budget through and in December to reform the Lords themselves.


	To ensure that serial correlation did not effect our results, a feasible generalized least squares procedure allowing for AR(1) errors was also used to test the robustness of our results. This did not alter the substance of our results (not reported).


	To test the robustness of our estimates to alternative samples we re-estimated our baseline model (equivalent to column 1 in Table 2) dropping each of the sample years in turn. Both (d
                      
                        j2±d
                      
                        j1) and \((d_{j2}^{2}\pm d_{j1}^{2})\) retain their significance at the 1 % level in all samples (results not reported).


	A third possibility is that, as the eventual winner became more certain, turnout fell as voters downgraded their chances of making a difference (though this would reverse a bandwagon only if voters on the winning side did this disproportionately). We tested this by adding the change in each constituency’s turnout since the previous election as a right-hand side variable. If the slowing of the bandwagon effect was partly due to this kind of turnout effect, the coefficient on this new variable should be negative and significant, and it should also reduce the magnitude of the coefficient on the quadratic term (which would until now have been capturing the effect of the omitted variable). Since neither of these turned out to be the case, we conclude that the decline of the bandwagon was not due to voters’ falling hopes of being pivotal.


	Perhaps this was because the Scottish population was so concentrated around the Edinburgh and Glasgow areas. In 1911, 55 % of Scots lived in what is now the Strathclyde and Lothian region, compared with the 20 % of English who lived in the London area.
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Appendices
Appendix 1: Variable definitions

                  	
                        Swing to Winner:
                      :
	
                        The swing to the winner is calculated as follows:

                        (Δ Winner’s percentage share of the vote −Δ Loser’s percentage share of the vote)/2

                        When there was more than one candidate for a party standing, for example in a two member constituency, the total vote for all candidates of each party was used.

                      
	
                        Swing to Gainer:
                      :
	
                        As above, with winner and loser replaced by party gaining ground and party losing ground.

                      
	
                        Incumbent:
                      :
	
                        A trichotomous variable that takes the value of 1 if all of the incumbents are standing for re-election, 0.5 if one but not all incumbents are standing for re-election and 0 if no incumbents are standing for re-election.

                      
	
                        Majority:
                      :
	
                        The percentage point lead in terms of the total vote in a constituency that the winning party has over the second place party. In two-member constituencies, majority is the percentage point lead of the lowest-polling successful candidate over the highest-polling unsuccessful candidate of a different party.

                      
	
                        Scotland (Wales):
                      :
	
                        A dummy variable that takes a value of one if the constituency is in Scotland (Wales) and zero otherwise.

                      
	
                        County:
                      :
	
                        A dummy variable that takes a value of one if the constituency is a County constituency (as opposed to a borough) and zero otherwise.

                      
	
                        Third Party Vote:
                      :
	
                        The percentage of the total vote in a particular constituency that is not obtained by either the Conservative party, Liberal Unionist Party or the Liberal Party.

                      
	
                        Distance:
                      :
	
                        The distance in miles as the crow flies using the postcode EC4A 2DY (Fleet Street, London) to the local council offices applicable for that borough or county. Distance as the crow flies was calculated using the website Free Map Tools http://www.freemaptools.com/distance-between-uk-postcodes.htm (accessed 13/10/11). If no council offices exist we used the high street. For counties we chose the town after which the county seat is named. Thus for the county seat Devon Honiton, we use Honiton for the purposes of the distance calculation. Where county seats do not include a town in the name we used the town closest to the center of the constituency. For example, for the county seat Norfolk Northern we used the town of Aylsham.

                      


                Appendix 2: Summary statistics

                  Table 4 Summary of general election results 1885–1910Full size table


                  Table 5 Number of constituencies polling on each day by general electiona
                        Full size table
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