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ABSTRACT. Data from a 1-year, longitudinal study were utilized to explore
the role of five pan-cultural beliefs about the world (social axioms) in
predicting life satisfaction. It was hypothesized that higher levels of social
cynicism would predict lower satisfaction with life because cynical persons set
in motion a self-fulfilling prophecy of unrewarding social outcomes. The
negative social feedback thus engendered results in lower levels of self-esteem,
which mediates the effect of socially cynical beliefs on life satisfaction. These
findings were confirmed in a longitudinal study of Chinese undergraduates in
Hong Kong. Their implications were explored by considering the role of
beliefs about the world upon additional mediators of life satisfaction in
different cultural settings and for engaging in therapeutic interventions with
distressed clients.
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Cognitive therapy (Todd and Arthur, 1994) calls our attention
to the role of cognitions in promoting one’s well-being. Our
interest in well-being follows its recognized importance as ‘‘the
ultimate motivator’’, ‘‘the universal goal’’ for human beings
(Diener, 1984; Diener and Larsen, 1993; Kwan et al., 1997).
Given that the cognitive approach emphasizes modification of
distorted thinking and unrealistic goals in psychological
disorders, can we also identify those cognitions that are related
to well-being?

Life satisfaction, the global evaluation of satisfaction with
life, has been identified as the cognitive component in assessing
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subjective well-being (see Diener et al., 2003 for review). Past
studies on life satisfaction discovered many important cognitive
predictors, like optimism, values, self-esteem (Diener et al.,
1999), but these predictors are all self-rated personality traits;
none has investigated how our cognitions about the external
world in which we function relates to life satisfaction.

SOCIAL BELIEFS AND LIFE SATISFACTION

The newly developed social axioms survey provides a tool
for assessing one’s belief about how the world functions.
According to Leung et al. (2002), ‘‘Social axioms are general-
ized beliefs about oneself (i.e., personhood), the social and
physical environment, or the spiritual world, and are in the
form of an assertion about the relationship between two enti-
ties or concepts’’ (brackets added, p. 289). These general
beliefs are developed through long-term socialization processes,
especially as occuring within one’s family of origin. The
axiom survey consists of five pan-culturally similar dimensions,
viz., social cynicism, social complexity, reward for application,
fate control, and religiosity. According to Bond et al. (2004b),
Social Cynicism ‘‘... refers to a negative view of human nature,
a view that life produces unhappiness, that people exploit
others, and a mistrust of social institutions. Social Complexity
refers to the belief in multiple ways of achieving a given
outcome, and agreement that human behavior is variable
across situations. Reward for Application refers to a general
belief that effort, knowledge, and careful planning will lead to
positive results. Religiosity refers to a belief in the reality of a
supreme being and the positive (social) functions of religious
practice. Finally, Fate Control refers to a belief that life events
are predetermined and that there are ways for people to influ-
ence these fated outcomes.’’ (p. 553). Each of the dimensions
is worthwhile of investigation as they address survival and
functional concerns guiding social behaviors (Leung and Bond,
2004).

Social beliefs are generalized expectancies for outcomes in
the social world, guiding our social behaviors in light of these
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expected consequences. This construct is therefore closely
related to the research tradition on cognitive dispositions in
well-being, which emphasizes the expectancy about outcomes
as crucial in explaining the operation of the optimism trait
(Scheier and Carver, 1985), the expectancy of control (Lach-
man and Weaver, 1998), and positive illusions (Taylor and
Armor, 1996), which all promote well-being. Following this
logic, we expect that social axioms, i.e., individual explana-
tions of how the social world functions, will reflect each indi-
vidual’s expectancies developed from past experiences with the
social world. As expectancies, these beliefs will also guide
behaviors whose consequences will in turn affect the individ-
ual’s self-system.

SOCIAL BELIEFS, SOCIAL EXPERIENCE AND SELF ESTEEM

Since the identification of the social self and the interdepen-
dent self (Kitayama and Markus, 1995), the self is increasingly
viewed more as being influenced not only by our personal suc-
cess but also by our social experiences. We evaluate our sense
of worth through social comparisons (Marsh et al., 2000; Shep-
perd and Taylor, 1999), as well as through the judgments of
others (Steele, 1997). Leary (1998) went further to claim that
self-esteem varies depending on these social comparisons and
that our sense of self-esteem is a social psychological gauge that
we monitor and calibrate in response to others’ appraisals of
our various social performances.

Our social beliefs can affect our social experience. Many
studies have found a self-fulfilling effect of beliefs (e.g.,
Jussim, 1986). We generally perceive, act and interact accord-
ing to our social expectations, thereby in part generating our
own social realities through the social beliefs that we hold.
With this hypothesized influence model in mind, we will con-
duct a study to explore the influence of social beliefs on life
satisfaction, with self-esteem as possible mediating variable in
the model. We tried to determine a possible causal role of
the beliefs in the model by making the study longitudinal in
nature.
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We expect that social cynicism will be related to lower self-
esteem, and thus to lower life satisfaction. Socially cynical per-
sons hold a negative, suspicious view of human beings, which
we propose will lead to negative interactions with others. Con-
sistent with this reasoning, those high in social cynicism have
been shown to prefer competition as a method of conflict reso-
lution (Bond et al., 2004a). General use of this interpersonal
strategy will eventually lead to unsatisfying social outcomes.
Further, as Darley and Fazio (1980) have shown, people who
hold negative views towards others will avoid and decrease
interactions with them. Therefore, those who are socially cyni-
cal tend to have fewer associates and to elicit less social support
from those they have. This less sustaining social engagement
will be a source of lowered self-esteem, which will lead to low-
ered life satisfaction.

For the other dimensions of social axioms, we are less certain
in our speculations. However, Bond et al.’s (2004a) study of
social axioms and styles of conflict resolution provide some pos-
sible suggestions about their relationship to self-esteem and
life-satisfaction. As reward for application and religiosity relate
to the accommodation style of conflict resolution (Bond et al.,
2004a), we speculate that those high in these two beliefs will be
better liked in the Chinese society, leading such people to have
higher self-esteem and thus higher satisfaction with life. A similar
logic follows for social complexity, as it is related to the collabo-
rative style of conflict resolution. We cannot provide any specu-
lation about fate control and its link to self-esteem, as it has
shown no relation to any style of interpersonal conflict resolution
in previous work. So, we cannot predict what social feedback
and experience a belief system high in fate control will potentiate
to affect self-esteem and life satisfaction. We will explore its pos-
sible linkage, however, using the results from the following study.

METHOD

The present study reports data from a larger longitudinal
project on personal goals and the goal pursuit process (Hui,
2004).
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Phase 1

Participants
One hundred and thirteen Hong Kong Chinese students were
recruited from the Chinese University of Hong Kong (47 males
and 65 females); with 98 participants 20 years old or below, and
15 aged from 21 to 30. Seventy-nine students were recruited in
an introductory psychology class as fulfillment of their course
requirement. The remaining 34 students were recruited on cam-
pus for a HK$50 honorarium.

Procedure
Participants completed the measures in paper–pencil format
during a 1-h experimental session in a group setting. Data were
collected in November, 2002.

Measures: social beliefs
The Social Axioms Survey (SAS). The Chinese version of SAS
was used, consisting of 60 items derived from a pan-cultural
study on social beliefs in five different nations (Leung et al.,
2002), with 12 items tapping each of the five social beliefs,
namely reward for application, social cynicism, social complex-
ity, fate control, and religiosity. The scale measures the general,
context-free beliefs of people developed from human socializa-
tion experience (Leung and Bond, 2004). Sample items for the
dimensions are: ‘‘Kind-hearted people usually suffer losses’’ for
social cynicism; ‘‘Adversity can be overcome by effort’’ for
reward for application; ‘‘Current losses are not necessarily bad
for one’s long-term future’’ for social complexity; ‘‘All things in
the universe have been determined’’ for fate control; ‘‘Belief in a
religion makes people good citizens’’ for religiosity. Each item
was rated on a five-point scale (1 = strongly disbelieve to
5 = strongly believe).

Phase 2

Participants
Eighty participants from the first study responded to the call
for a follow-up study in February, 2003. An honorarium with a
maximum of HK$250 (the amount depending on the number of
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completed online questionnaires) was given in exchange for
their participation.

Procedure
As before, participants completed the measures in paper–pencil
format during a 1-h experimental session in a group setting.

Measures
Satisfaction With Life Scale (SWLS). The five items from the
Satisfaction With Life Scale (SWLS) developed by Diener et al.
(1985) was used. These five items were used and validated in
previous studies with Chinese sample (e.g., Kwan et al., 1997).
The SWLS used a seven-point scale (1 = strongly disagree to
7 = strongly agree). It was translated into Chinese and admin-
istered during the experimental session. In addition, one item
from the Delighted-Terrible Scale (D-T Scale) developed by
Andrews and Withey (1976) was used. The question asked was,
‘‘In general, how do you evaluate about your life until this mo-
ment?’’ The answer was given on a 7-point scale, ranging from
1 – ‘‘terrible’’ to 7 – ‘‘delighted’’.

Self-esteem. The 10-item Rosenberg Self-esteem Scale (RSES:
1965) was used to measure each individual’s global self-esteem,
which is the extent to which individuals generally assess them-
selves in a positive way. Respondents rated their sense of per-
sonal self-esteem on a four-point scale (1 = strongly agree to
4 = strongly disagree) for each of the 10 items.

Phase 3

Participants
The same 80 participants who participated in the phase two
study responded to the call for a follow-up experimental session
in June, 2003. An honorarium of HK$50 was given for their
participation.

Procedures
The participants were given a 1-h experimental session to fill
out in paper and pencil a set of psychological measures, includ-
ing the SWLS and the Rosenberg Self-esteem Scale.

JOHANNA HIU-WAI LAI ET AL.522



Phase 4

Participants
Seventy-eight participants from the phase three study responded
to the call for a follow-up experimental session in November,
2003. An honorarium of HK$70 was given for their participation.

Procedures
The participants were given a 1-h experimental session to com-
plete a battery of psychological measures, including the SWLS
and the Rosenberg Self-esteem Scale.

Summary
Life satisfaction and self-esteem were collected three times from
phase two to four. These longitudinal data will enable a
sequenced and more reliable assessment of the psychological
constructs, evening out the effects of any temporary environ-
mental stressors on predicting life satisfaction, like the
life-threatening Severe Acute Respiratory Syndrome (SARS)
epidemic that occurred during the study.

RESULTS

Preliminary Analyses

Social axioms
The five social belief dimensions showed high reliabilities with
Cronbach alpha levels ranging from 0.87 to 0.96.

Life satisfaction
The life satisfaction scores were calculated at each of the three
time points. The scale achieved a satisfactory reliability at each
time point, with alphas ranging from 0.65 to 0.88. The average
test–retest reliability for this measure was 0.85, suggesting that
life satisfaction is a very stable attribute of an individual. A
grand mean score was obtained by averaging the three scores.

Self-esteem
The item, ‘‘I wish I would value myself more’’, was discarded
because the item-whole correlation was always low (ranging
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from 0.16 to 0.31), probably because of its ambiguous meaning
in the Chinese version. Thereafter, the scale’s reliabilities at
each of the three time points ranged from 0.88 to 0.91. The
average test–retest reliability for this measure was 0.93, suggest-
ing that self-esteem was a stable personal attribute. A mean
score was obtained across these three time points.

Correlates of life satisfaction
Consistent with results from past studies, mean self-esteem
was positively correlated with mean life satisfaction, showing
the strongest correlation among all variables, r(78) = 0.59,
p<0.01). Mean life satisfaction was correlated with social
cynicism, r(78) = )0.39, p<0.01, as predicted, but also nega-
tively with social complexity, r(78) = )0.23, p<0.05. Refer
to Table I for a more detailed presentation of these results.

Correlations with self-esteem
As predicted, social cynicism was negatively correlated with
mean self-esteem, r(78) = )0.39, p<0.01. Table II.

Social axioms as predictors. To test the predictive power of
social axioms as a whole, the five social axioms dimensions
were entered into a simple regression analysis. The dimensions
together were able to predict life satisfaction, R2 = 0.26,
p<0.01. The standardized B for social cynicism was )0.99,
p<0.01; for other dimensions, the B was insignificant.

Mediating role of self-esteem. Based on the correlation results,
we have reason to speculate that the link between social cynical
beliefs and mean life satisfaction may be mediated by mean self-
esteem. We tested the mediation model according to the proce-
dure proposed by Baron and Kenny (1989). They suggested
three steps to test a mediation model involving independent,
mediating and outcome variables. The first step is to show that
the independent variable predicts the outcome variable. The sec-
ond step is to show the independent variable predicts the medi-
ator. We know the first step is valid for the social belief
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dimension from the correlation results. We did a simple
regression analysis entering the belief dimension in predicting
self-esteem as the potential mediator. Results show that the be-
lief dimension of social cynicism was successful in predicting the
mediator, R2 = 0.15, p<0.05, standardized B = )0.46.

For the last required step to establish mediation, we entered
the dimension of social cynicism into the second block of a
hierarchical regression equation after entering self-esteem in the
first block. When entered in the second block, social cynicism
was no longer significant in predicting life satisfaction. This out-
come showed that social cynicism was completely mediated by

TABLE I
Correlations between life satisfaction, self-esteem and social beliefs

across time points

Life satisfaction
(Time 1)

Life satisfaction
(Time 2)

Life satisfaction
(Time 3)

Mean life
satisfaction

Life satisfaction
(Time 1)

1 0.71** 0.65** 0.90**

Life satisfaction
(Time 2)

0.71** 1 0.65** 0.90**

Life satisfaction
(Time 3)

0.65** 0.65** 1 0.85**

Mean life
satisfaction

0.90** 0.90** 0.85** 1

Self-esteem
(Time 1)

0.51** 0.44** 0.50** 0.55**

Self-esteem
(Time 2)

0.53** 0.60** 0.45** 0.60**

Self-esteem
(Time 3)

0.44** 0.40** 0.51** 0.51**

Mean
self-esteem

0.53** 0.51** 0.52** 0.59**

Reward for
application

)0.07 )0.89 )0.10 )0.09

Social complexity )0.17 )0.15 )0.29* )0.23*
Fate control )0.03 0.03 0.04 0.01
Spirituality 0.24* 0.17 0.08 0.18
Social cynicism )0.36** )0.33** )0.34** )0.39**

*p < 0.05; **p < 0.01..
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self-esteem in predicting life satisfaction (R2 change = 0.03,
p = 0.07).

A further analysis with the Sobel test confirmed the mediation
model, showing that mean self-esteem can mediate the influence
of social cynicism on life satisfaction (z = )3.21, p<0.01).
Figure 1 presents a graphical presentation of the model.

Additive prediction of life satisfaction by social complexity. We
also explored whether each belief dimension would add predic-
tive power in explaining life satisfaction after controlling for

Figure 1. Mean self-esteem mediating between social cynicism and mean life
satisfaction.

TABLE II
Correlations between self-esteem and social beliefs across time point

Self-esteem

(Time 1)

Self-esteem

(Time 2)

Self-esteem

(Time 3)

Mean self-esteem

Self-esteem (Time 1) 1 0.85** 0.83** 0.95**
Self-esteem (Time 2) 0.85** 1 0.80** 0.94**
Self-esteem (Time 3) 0.83** 0.80** 1 0.93**
Mean self-esteem 0.95** 0.94** 0.93** 1
Reward for application )0.16 )0.15 )0.22 )0.20
Social complexity 0.04 0.08 )0.01 0.03
Fate control )0.12 )0.15 )0.18 )0.17
Spirituality 0.04 0.11 )0.08 0.01
Social cynicism )0.31** )0.40** )0.42** )0.39**

*p < 0.05; **p < 0.01..
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self-esteem in separate, hierarchical regression analyses. As could
have been predicted from the bivariate correlations, only social
complexity showed a significant R2 change, (R2 change = 0.06,
p<0.01). Social complexity, then, has a relationship with life
satisfaction that is not mediated by self-esteem.

Longitudinal analysis
Path analysis. Even though the mediation tests seem to suggest
the causal direction of influence from social cynicism to self-
esteem to life satisfaction, one must be cautious about drawing
this conclusion from correlational data. We tried to further
develop evidence in support of the causal model and direction
by exploiting the longitudinal nature of the dataset. We did
path analyses using EQS (Bentler and Wu, 1995) to explore
the causal linkages of social cynicism belief, self-esteem and
life satisfaction over time.

Figure 2 presents the standardized parameter estimation of a
cross-time mediation model. Due to the small sample size, the
chi-square is insignificant as expected, (chi-square = 3.06,
p>0.05, df = 3), but the model did show a satisfactory model
fit with different fit indices. For example, the Comparative Fit
Index, Bentler-Bonett Normed Fit Index, LISREL GFI Fit In-
dex all yielded values above 0.9. These results are consistent
with the argument that social cynical beliefs at the outset of the
study lead to lower self-esteem level in the middle of the year,
in turn leading to a lowered life satisfaction level after 1 year.

Figure 2. Parameter estimates of mediation path analysis model using EQS.

SOCIAL AXIOMS AND LIFE SATISFACTION 527



Hierarchical regression. We also considered possible confound-
ing effects on the correlations of variation within the three mea-
sures of self-esteem and of life satisfaction across time in our
mediation model. To assess the possible impact of this varia-
tion, the standard deviations of self-esteem and life satisfaction
across time were calculated. These scores were always entered
into the first block of the following series of hierarchical regres-
sion analyses, so that the stability of self-esteem and life
satisfaction over time were controlled. For the first regression
analysis, time two self-esteem was entered as the dependent var-
iable, with social cynicism entered in block two as the predictor.
The results showed a significant impact of social cynicism in
predicting time-two self-esteem (R2 change = 0.11, p<0.01). A
similar regression analysis was done for predicting time-three
self-esteem, with the results again showing a significant impact
of social cynicism in predicting time-three self-esteem (R2

change = 0.10, p<0.01). Therefore, social cynicism could lead
to a prediction across time of self-esteem, given the control on
the stability of self-esteem and life satisfaction.

Another two regression analyses were done in predicting life
satisfaction at time two and time three. For predicting time-two
life satisfaction, social cynicism again added significant predic-
tion (R2 change = 0.10, p<0.01). For predicting time-three life
satisfaction, social cynicism also added significant prediction
(R2 change = 0.10, p<0.01). This series of hierarchical regres-
sion suggests further evidence of a causal role for social
cynicism in predicting self-esteem and life satisfaction across
time.

DISCUSSION

We regard social axioms as ‘‘the basic premises that people
endorse and use to guide their behavior in daily living’’ (Bond
et al., 2004b, p. 552), and used this theoretical position to relate
these axioms to an individual’s well-being. The hypothesized
model shows some validity for the belief dimension of social
cynicism. The longitudinal nature of the dataset and the statisti-
cal evidence from path analysis and hierarchical regression all
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suggested a possible causal influence of social cynicism on life
satisfaction through the mediating agency of self system.

As suggested by this model, being sensitive to a client’s so-
cially cynical thoughts may be useful for counselors in doing
well-being interventions. The present results suggest that a nega-
tive view about human nature and life in society will bring
about less social engagement and more negative social feedback.
This dynamic is in line with social cognition research showing
that social cognitions will guide our interactions with others
through a self-fulfilling process, resulting in more negative and
fewer positive social outcomes (Babad et al., 1991; Jussim, 1986,
1993; Jussim et al., 1996). Such negative social feedback will be
reflected in lower self-esteem which, in its turn, will result in
lower satisfaction with one’s life.

Our further ad hoc analyses from more variables in the data-
set showed a negative relationship between social cynicism and
the construct of relationship harmony, which was developed by
Kwan et al. (1997), r(78) = )0.26, p<0.05.This further sup-
ports the notion that those who are socially cynical will have
poorer social relationships with the five most significant others
in their life, an outcome that may both arise from their social
cynicism but also reinforce their negative beliefs about the
rewards attainable from social life with others.

From the same ad hoc analyses, it is noteworthy that social
cynicism is also negatively related to the respondent’s grade
point average (GPA) data obtained from two-thirds of these
students throughout the year, r(55) = )0.32, p<0.05. Social
cynicism appears to be associated with a set of poor life out-
comes, perhaps arising from a cynicism-fueled withdrawal from
trying; perhaps reflecting the person’s various past failures in
social and academic pursuits, or both. This lower social integra-
tion and acceptance will bring about a lower sense of worth be-
cause self-esteem is also built upon social feedback from various
sources. Lesser satisfaction with one’s life is the result.

Speculatively, one might consider social cynicism as
another possible cultural variable in explaining the consistent
national differences in life satisfaction across cultures. In
cross-cultural research on well-being, Asians show lower levels

SOCIAL AXIOMS AND LIFE SATISFACTION 529



of life satisfaction than Europeans and Caucasian North
Americans (Diener et al., 2003). Comparing citizen scores on
social cynicism across 41 nations, Leung and Bond (2004)
found that students from Western European countries and
North America showed the lowest levels; Hong Kong Chinese
were among the most socially cynical. Our analysis of social
cynicism in the current study has proposed and verified the
linkage between social cynicism, self-esteem and life satisfac-
tion. Perhaps then national differences in life satisfaction (Di-
ener and Diener, 1995) could be explained by these varying
levels of social cynicism and self-esteem.

Insights About Self-esteem

Our findings not only confirm the long recognized role of self-
esteem in promoting well-being, but also point to its signifi-
cance in relating other psychological factors, such as beliefs
about the world in which the individual functions, to our evalu-
ation of life. Through understanding these relations, we can
learn more about the nature and sources of self-esteem, rarely
researched issues in the voluminous literature on this fundamen-
tal construct (Leary et al., 1999). Our results also support the
position that self-esteem has a strong social element, as seen by
its relationship with social cynicism. It is probable that there
exists another, closely related kind of self-esteem known as
reflected self-esteem. According to Baumeister (1999), the self is
socially constituted and develops from feedback generated by
our social networks. We obtain our view about ourselves partly
through the feedback from others, and this reflected self-esteem
also helps us to better relate to others. There is no established
measure of reflected self-esteem, so future research should
include this construct in attempting to account for greater
variance in well-being and life satisfaction.

Additional Predictors of Life Satisfaction

One surprising finding was that social complexity related nega-
tively to life satisfaction, but did not do so through the mediat-
ing agency of self-esteem. Future research can examine how the
belief that the world is complex and that people are changeable
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will affect well-being. How does a higher level of belief in social
complexity reflect and frustrate the attainment of the personal
and interpersonal successes that underpin life satisfaction? We
know that higher social complexity characterizes those who
adopt a problem-solving coping style and a compromising
approach to conflict resolution (Bond et al., 2004a). These
approaches to dealing with interdependencies would seem
designed to elicit more positive, not more negative, life out-
comes. Perhaps higher social complexity relates to another, as
yet unknown mediator of life satisfaction, resulting in a lower
level of this crucial outcome. One speculation is that people
who hold this belief will have lower trust in others who, they
believe, are ever-changing, and will feel dissatisfied with having
to adapt and change themselves constantly to accommodate
others.

Future Directions

The current paper attempted to propose a general path model
to describe the influence of social beliefs in affecting well-being.
We are, however, aware of the limitations in this exploratory
study – its limited sample size, and its sampling of college stu-
dents from a specific culture. The model provides a general
framework, however, for future study on how social cognitions
can affect well-being, and how different pathways may work
differently across cultural groups. For example, the relationship
between social beliefs and self-esteem may be more powerful
among Asian cultures as compared to the European-American,
given that Asians emphasize an interdependent self-construal
more (Singelis and Brown, 1995). It has yet to be explored if
social beliefs play different roles across culture in affecting well-
being.

Future study can also explore whether social beliefs affect
aspects of subjective well-being other than life satisfaction, as
suggested from the sequential framework of studying subjective
well-being proposed by Chu et al. (2005). For example, studies
can examine whether social beliefs affect the strength of emo-
tional reactions to a specific context or events. In addition, we
did not measure the social experience and behaviors component
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of our hypothesized model. Further studies need to investigate
how an individual’s past experience influence the development
of one’s social beliefs, as well as how these beliefs about the
world function to create different social experiences.

Implications for Interventions

As with studies identifying how distorted cognitions lead to
emotional problems (e.g., depression), our study attempted to
identify some conscious cognitions that will affect life satisfac-
tion. Our findings suggest that if a therapist wanted to treat a
person who is constantly complaining about his dissatisfaction
with life, that therapist should be sensitive to the client’s social
beliefs, and speculate how these taken-for-granted beliefs about
the world may impact on his or her social experience and self-
esteem. In particular, our findings direct attention to socially
cynical beliefs in any deliberate attempts to promote a good
life, an agenda compatible with programs for character educa-
tion, life coaching, or after-school youth development (e.g.,
Berkowitz, 2002; Kilburg, 1996; Roth and Brooks-Gunn, 2003).
Our findings also suggest that the socially cynical thoughts
should be brought to the client’s attention as being a lose–lose
strategy that will not bring benefits to the client. Cognitive
change interventions in these programs could then focus on
aligning goals with attainable reality in the client’s current envi-
ronment.
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