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Correction to:  Journal of Business and Psychology  
https:// doi. org/ 10. 1007/ s10869- 021- 09759-y

In the original version of the article there was an error in the 
author’s affiliation.

The affiliation for Gang Wang, Pamela L. Perrewé, and 
Gerald R. Ferris should be Department of Management, Col‑
lege of Business, Florida State University, 821 Academic 
Way, P.O. Box 3061110, Tallahassee, FL 32306‑1110, USA

The original article has been corrected.

Publisher's Note Springer Nature remains neutral with regard to 
jurisdictional claims in published maps and institutional affiliations.

The original article can be found online at https:// doi. org/ 10. 1007/ 
s10869‑ 021‑ 09759‑y.
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