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Abstract
Conversations about climate change are crucially important for mobilizing climate action, 
as well as for processing emotions and finding meaning in times of crisis. However, limited 
guidance exists on how to successfully facilitate these discussions, especially among indi-
viduals with a wide range of beliefs, knowledge levels, and opinions about climate change. 
Here, we describe the Talk Climate Change project — an Oxford University student-led 
climate conversation campaign associated with the 2021 United Nations COP26 meeting. 
Over 1000 individuals across 40 countries held climate-related discussions. They then 
described their discussions in submissions to an interactive conversation map (www.​talkc​
limat​echan​ge.​org), along with messages to COP26. We reflect on the campaign’s outcomes 
and offer advice on overcoming barriers to effective climate dialogue; how to handle emo-
tional responses; and other considerations for catalyzing meaningful and productive cli-
mate discussions. We call for a stronger focus on training conversational skills, providing 
context-specific discussion resources, and empowering diverse people to have conversa-
tions about climate change among their families, friends, coworkers, and communities.

Keywords  Climate conversations · Climate change communication · Public engagement · 
Climate activism · COP26

1  Introduction

“How many of our friends and family members understand why COP26 is important 
or what it even is?”

This is the question that we, a group of graduate students at the University of Oxford 
asked ourselves in January 2021. There was already much speculation about the potential 
outcomes of the 26th United Nations Climate Change Conference (COP26), to be held in 
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November 2021 in Glasgow, Scotland. COP is the annual meeting of parties to the United 
Nations Framework Convention on Climate Change during which delegates assess and 
negotiate paths for mitigating and adapting to climate change (Evans et al. 2021). The out-
comes of these negotiations affect all life on Earth. At the time, we were struck by the 
limited awareness of it beyond individuals directly involved in environmental work. When 
we mentioned COP26 to close contacts not engaged in the environmental movement in 
professional or personal contexts, the term was unfamiliar to most of them. Even among 
our fellow students, in the same country as the upcoming conference, awareness was sur-
prisingly low. Public polling confirmed this perception. In September and October 2021, 
only 35% of people in Great Britain reported knowing of COP26 and understanding what it 
was about; this figure was even lower in the USA, where only 14% of Americans reported 
an awareness and understanding of it (Hudson et al. 2021).

Fortunately, awareness of COP26 increased during the conference, such as in the UK, 
where 60% of the public reported hearing a fair or significant amount about COP26 in 
November 2021 (Conner 2021). This was most likely associated with substantial media 
coverage of the conference (Boykoff et al. 2022). Nevertheless, that such a pivotal meeting 
could remain a matter relatively confined to the environmental community is not only trou-
bling — it is also risky. Public engagement is crucial for climate action, especially as many 
decarbonization and adaptation solutions require public participation to ensure their suc-
cess (Hügel & Davies 2020). For example, transitioning energy systems away from fossil 
fuels, such as through the construction of renewable energy infrastructure, can encounter 
significant opposition without community buy-in and support (Perlaviciute et al. 2018). A 
report commissioned by the UK’s Department for Business, Energy, and Industrial Strat-
egy notes that effective public engagement is essential for successfully achieving net zero 
targets (Demski 2021). Likewise, public opinion and voting preferences can influence pol-
icy agendas (Brulle et al. 2012). A lack of awareness can also reduce the diversity of voices 
on the issue, allowing fossil fuel corporations and high polluting industries to dominate 
(Global Witness 2021), while excluding vulnerable and marginalized communities most 
susceptible to climate impacts (Sultana 2022).

We therefore decided to use COP26 as an opportunity to start a student-led conversa-
tion campaign to help broaden the range of individuals aware of and engaged in climate 
action. Our campaign (www.​talkc​limat​echan​ge.​org) sought to inspire and track 26,000 cli-
mate conversations worldwide from June 2021 to November 2021. In this essay, we discuss 
our experiences designing the campaign and reflect on the lessons its outcomes hold for 
climate change communication.

2 � Deficit versus dialogue

At first, we contemplated creating an informational website to educate others about COP26 
and climate change more generally. This is the most common mode of science commu-
nication — known as the deficit model, one provides information and presumably it fills 
gaps in another’s understanding (Sturgis & Allum 2004). To be sure, it is vitally important 
that the scientific community continue to inform the public about advances in research and 
understanding. Nevertheless, researchers have for decades pointed out limitations of the 
deficit model, as it implies that attitudes, beliefs, and behaviors are based solely on knowl-
edge, rather than a complex array of personal, contextual, cultural, and value-driven factors 
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(Simis et al. 2016). It also tends to treat the public as a single entity when it is in fact com-
posed of diverse groups and individuals.

As we sought to not only inform people beyond the environmental community about 
the conference but also find a way to feed their views and perspectives back to COP, we 
required a different approach. We also wanted to empower a diverse range of individuals — 
both including and beyond scientists — to start conversations. We therefore decided to fol-
low a public engagement approach, also known as the dialogue model (Suldovsky 2017). 
In contrast to the deficit model, the dialogue model does not view communication as a one-
way transfer of knowledge from expert to lay person. Instead, it seeks to break down divi-
sions between technical and public spheres to facilitate spaces for the exchange of ideas, 
opinions, and information; at a practical level, this may entail interpersonal discussions and 
other public engagement opportunities that incorporate two-way communications (Wibeck 
2014; Patenaude & Bloomfield 2022).

Researchers are increasingly recognizing that dialogue-driven approaches are vital for 
climate action. Conversations about climate change provide opportunities for reflection 
on the issue’s many different impacts, meanings, and emotional responses (Salamon & 
Gage 2020; Tait et al. 2022). For instance, studies have documented the effectiveness of 
climate community forums and citizen assemblies for public engagement (e.g., Devaney 
et al. 2020; Hanson 2018; Myers et al. 2017). During these sessions, citizens are typically 
exposed to climate science, but also offered the opportunity to engage in discussions and 
deliberation about the material. Furthermore, conversations hold communicative power. 
Goldberg et  al. (2019) found that discussions among family and friends helped improve 
understanding of the scientific consensus that climate change is occurring and driven by 
human activities. On social media, some scientists have found conversational approaches, 
rather than didactic teaching, to be a more rewarding form of engagement about climate 
change (Hawkins et al. 2014). Conversational approaches can also help reach individuals 
less exposed to climate information and media coverage, such as in rural communities with 
limited Internet access (Mycoo 2015).

Despite the importance and effectiveness of climate conversations, such discussions 
among the public do not often happen. In the USA, in contrast to growing alarm about 
climate change, about 2/3 of Americans say they rarely or never talk about climate change 
(Leiserowitz et al. 2021). Some researchers have called this the climate spiral of silence 
(Maibach et al. 2016). According to the spiral of silence theory, individuals are less willing 
to express opinions that they believe are not shared by others, which in turn influences pub-
lic opinion (Noelle-Neumann 1993). A spiral is a fitting metaphor for this silencing effect, 
as the less people hear others speak about climate change, the less they feel it is a socially 
acceptable topic for discussion, creating a vicious cycle. Researchers have found that those 
who care about climate change underestimate how much others care about it, which leads 
to self-silencing on the issue (Geiger & Swim 2016). A misunderstanding of how others 
feel about an issue is known as pluralistic ignorance, which is a common phenomenon for 
climate change (Sparkman et  al. 2022). The notion of individual silence associated with 
a lack of social support is pertinent to a variety of societal issues, such as in the context 
of sexual violence and the #MeToo movement (Zacharek et al. 2017). Discussing climate 
change can also feel uncomfortable as it is a politically charged topic, which is, in part, a 
result of decades of campaigns by fossil fuel companies to sow doubt, division, and mis-
trust about the issue (Supran & Oreskes 2021).

Power dynamics are an additional consideration. As Bucchi and Trench (2021, p.7) 
note, conversations are “. . . not necessarily open and equitable. Many attributes can be 
a handicap to participation, including gender, educational level, ethnicity, and language. 
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It takes conscious action to address these imbalances and exclusions.” This is particularly 
relevant to climate change as the environmental movement has been criticized for exclud-
ing women, people of color, Indigenous peoples, and poorer populations in the Global 
South who are not only the most vulnerable to climate change, but often least heard when 
it comes to climate decision-making (Okereke & Coventry 2016; Abimbola et al. 2021). 
Furthermore, climate change can be unpleasant, distressing, and awkward to discuss, espe-
cially amid significant political polarization and climate anxiety (Hickman et  al. 2021). 
One may also feel unprepared to engage in climate change discussions due to a perceived 
lack of knowledge on the topic (Geiger et al. 2017). However, researchers have shown that 
climate change communication training can increase the frequency and quality of climate 
discussions (Swim et al. 2018).

Compared to the large number of studies incorporating a one-way climate communica-
tion model, there is limited evidence-based guidance on strategies for successfully encour-
aging climate conversations (Markowitz & Guckian 2018). There is growing empirical 
evidence that having climate conversation participants identify shared values (i.e., objects 
or ideals that individuals feel are worth protecting) can support positive conversational 
outcomes (Bloomfield et al. 2020). For example, van Swol et al. (2022) found that facili-
tating group discussions based on shared values was more effective toward building 
group consensus on climate change beliefs than discussions based purely around a cli-
mate change article. Establishing shared values has also been found to increase support 
for climate policies (Geiger et al. 2022). Drawing on her personal experiences and empiri-
cal literature, climate scientist Dr. Katharine Hayhoe advises finding ways to connect cli-
mate change to specific interests and values among diverse communities, e.g., among faith 
groups, talking about religious values of protecting living beings; among wine connois-
seurs, how climate change impacts vineyards; among scuba divers, the impacts of warm-
ing oceans; etc. (Hayhoe 2021).

An analysis of the 2019 Curious Climate Tasmania project, which sought to facilitate 
climate conversations between scientists and non-scientists, highlights the importance of 
establishing trust, agency to act, and a genuine back and forth exchange (Kelly et al. 2020). 
Likewise, the organization Climate Outreach advises establishing respect, asking ques-
tions, and practicing active listening to ensure a civil and effective discussion (Webster 
& Marshall 2019). Other organizations have trained youth to engage their parents about 
climate change, drawing upon motivational interviewing techniques, such as asking open-
ended questions to encourage storytelling (ACE 2017). We incorporated these guidelines 
into our campaign strategy and build on them below.

3 � The Talk Climate Change campaign

We launched the campaign in June 2021 and set a goal of encouraging and document-
ing 26,000 climate conversations by 1 November 2021 — the first day of COP26. The 
number 26,000 was a relatively arbitrary decision; we chose a number loosely related to 
COP26 that was ambitious and attention-grabbing, but not impossible to achieve. The con-
versations did not have to relate to COP26, but we used the occasion of the conference 
as a call to action. Conversations could be held over any medium, in person or online, so 
long as there was a back-and-forth dialogue. We built an associated website to serve as 
the platform for our campaign. The core structure of the website included a form in which 
anyone could submit information about their climate conversations and an interactive map 
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showcasing climate conversations submitted from around the world (see www.​talkc​limat​
echan​ge.​org). Although we expected our participants to consist mostly of environmentally 
concerned individuals, we encouraged them to have conversations with others beyond the 
environmental community to help break the spiral of silence. We hoped that this would 
initiate opportunities for diverse individuals who do not frequently speak about climate 
change to understand, reflect upon, and find ways to support climate action. Engaging in 
these discussions (as well as viewing the resulting conversation map) could help counter 
perceptions of pluralistic ignorance by showing that people care about — and are talking 
about — the issue more than often assumed (Geiger & Swim 2016).

When deciding what and how much information to collect via the form, we did not want 
to make the process of filling out the form too arduous. We also needed to balance con-
siderations of privacy, cybersecurity, and anonymity. Accordingly, we required submis-
sions to include the first name of the person submitting, the first name of their conversation 
partner, their relationship, the location where the conversation took place (no more spe-
cific than city/town), the conversation content, and up to five pre-populated thematic tags 
describing the discussion content (e.g., “food” and “transport”). We offered participants 
an open-ended space to describe their conversations and the meaning they derived from 
them, as well as the option to write a message to COP26 (which we later presented at the 
conference) and to upload an image associated with the conversation. Initially, we allowed 
images of the participants or of objects or landscapes representative of the conversation 
topic; however, we ultimately deleted all images containing people from the dataset to pro-
vide full participant anonymity. For additional safety for minors, when submitters clicked a 
box that they were under 18 years old, the photo upload feature was disabled. As this arti-
cle describes a non-identifiable dataset created prior to the conception of this publication, 
it was exempt from ethical approval in accordance with the University of Oxford’s Central 
University Research Ethics Committee guidelines.

Figure  1 shows an example of a conversation submission. We also developed brief 
conversation prompts on a range of topics such as climate justice, nature-based solutions, 
and net zero, as well as a guide for educators to use in the classroom. The educator guide 
adapted general climate conversation guidance to the more structured environment of the 
classroom, including advice from a sustainability education expert, lesson plans, and a 
worksheet. Likewise, we collected brief conversation advice statements from 50 leading 
environmental scholars and activists from diverse backgrounds (e.g., age, expertise, gen-
der, and race). These statements offer valuable expert perspectives on both the importance 
of climate conversations and practical strategies for facilitating effective discussions. We 
promoted the campaign on Facebook, Instagram, LinkedIn, and Twitter, as well as via 
relevant external email newsletters. We also created a 1-min promotional video which 
introduced the campaign and provided instructions on how to participate. The conversa-
tion map, expert advice statements, guides, promotional video, and other materials remain 
available at www.​talkc​limat​echan​ge.​org.

4 � Campaign outcomes

We received a total of about 500 climate conversation submissions, involving over 1,000 
people, from 40 countries. The conversations took place among people with many kinds 
of relationships, including children, siblings, parents, grandparents, friends, co-workers, 
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taxi drivers, nurses, strangers, and more. Conversations covered a wide range of topics 
(Table 1). We note that as self-reported data, the submissions represent how campaign 
participants perceived and reflected upon their discussions, rather than being necessar-
ily complete, objective, or accurate accounts.

Fig. 1   Example of a submission to the campaign’s interactive conversation map

Table 1   The top 10 (of 46 
total) thematic tags campaign 
participants most frequently used 
to describe the content of their 
conversations. Participants could 
assign up to five tags to each 
submission.

Conversation tag Frequency

1. Education 90
2. Politics/policies 59
3. Activism 58
4. Community 57
5. Individual carbon footprint 55
6. Solutions 54
7. Energy 51
8. Recycling 50
9. Animals/biodiversity 46
10. Weather 40
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Numerous conversation submissions indicated plans to pursue further individual cli-
mate actions post-discussion, such as reducing personal energy use, engaging in activ-
ism, and more regularly having discussions. For instance:

My friend and I talked about how to support environmental and climate objectives 
through professional careers that are not specifically focused on these issues. We 
discussed the personal and ethical debates surrounding choice of profession/vocation 
and the trade-offs of working directly for a climate-focused org with those of working 
for a large company not focused on climate but with substantial potential to support 
climate goals. . . We didn’t make any decisions related to our own careers, but we did 
decide to continue these important conversations in the months and years ahead.

Messages to COP26 expressed a wide range of sentiments. The most common messages 
urged countries to increase the ambition of their emissions reduction targets, diversify cli-
mate leaders and voices represented at the conference, and generally take the threat of climate 
change more seriously. For example:

Our message to COP26 is that we want desperately to show world governments and 
industry leaders that the world can be saved and that it’s not hopeless, but we have to 
act now. Individual change can only do so much because so much is based on a global 
industrial scale. I want my sister to grow up in a world where she can still thrive.

Our website received over 15,000 visits from over 120 countries and a high level of 
engagement on social media (e.g., over 100,000 Twitter impressions on our campaign 
launch announcement alone and 25,000 views of our campaign video). This suggests that 
there was significant interest in learning more about our campaign, as well as in view-
ing conversations submitted by others (regardless of whether these visitors ultimately 
participated). The campaign was also featured in a WIRED Magazine article on ways to 
act on climate change (WIRED 2021). We made special efforts to elevate submissions 
from Global South countries by, for instance, highlighting them in our email newsletters 
and social media posts. We organized a range of climate conversation events, including 
running a climate conversation activity for children and their families during the London 
Science Museum’s “Future Explorers” program, participating in the UK’s “Great Big 
Green Week,” and holding workshops among community and interfaith groups where we 
trained participants to have effective climate conversations. We also worked to engage 
students, faculty, and staff across our university. The project was presented at COP26 as 
part of a Paris Committee on Capacity Building panel and other outreach activities dur-
ing the conference.

5 � Lessons for climate change communication

Based on our experiences conducting the campaign and upon subsequent reflection on its 
outcomes, we offer five lessons for effectively facilitating climate conversations among indi-
viduals with differing beliefs, opinions, and knowledge levels about climate change. These 
suggestions build on the prior literature described above and are intended for environmental 
communication practitioners seeking to increase both the quantity and quality of climate con-
versations in diverse settings.

Page 7 of 15    22Climatic Change (2023) 176:22



1 3

5.1 � Affirm the importance of climate conversations

The submissions to our interactive map from 40 countries exhibit a remarkably meaningful 
and rich array of climate conversations, covering a diversity of topics discussed by people 
with varying relationships. Numerous submissions mentioned plans to build on initial dis-
cussions to incorporate other ways of taking action on climate change. Yet while the qual-
ity of participation was excellent, we fell far short of our goal of 26,000 submissions. As 
described, this stands in contrast to the significant online engagement we received both in 
visits to our website and engagement on social media from around the world. This disparity 
suggests that many people were interested in the campaign but ultimately did not partici-
pate. This is not entirely surprising; catalyzing climate conversations can be difficult, which 
is, after all, why we started the campaign in the first place. Research in the USA shows that 
even among those most alarmed about climate change, only about a third participate in cli-
mate activism (Goldberg et al. 2021). The total number of submissions may also reflect the 
limited resources of a student project conducted on a volunteer basis, as well as the short 
time window of the campaign.

Speaking up about a topic as unsettling as climate change is not easy — it takes cour-
age. Therefore, encouraging climate conversations is, in part, a matter of incentives. Par-
ticipants need to be reminded of the importance of these conversations for inspiring both 
individual behavior change and climate activism targeted at policymakers and other stake-
holders, as well as for providing opportunities for dialogue on this enormous societal issue. 
Although a single discussion may not immediately lead to dramatic impacts, at scale thou-
sands of discussions hold immense power. Furthermore, many individuals ultimately find 
these discussions rewarding, even if they can feel somewhat awkward to start. As one par-
ticipant described:

A number of practical actions emerged [from the conversation], which were previ-
ously unclear. I left the meeting feeling much more able to make a positive difference 
through my everyday words and actions.

Likewise, in order to fight feelings of pluralistic ignorance and alienation (Geiger & 
Swim 2016), campaign organizers should make participants feel part of a larger conversa-
tion effort. Tracking conversations, as we did on our interactive map, is one way of achiev-
ing this; on the other hand, the time and effort required to submit a conversation summary 
adds an additional barrier to participation. This is likely another factor for why we did 
not receive as many submissions as hoped. Structured venues and events, such as Climate 
Cafés (Tait et al. 2022), can also help facilitate climate discussions.

5.2 � Build conversational skills

Based on anecdotal feedback, we realized that another barrier to participation was a feel-
ing of discomfort and lack of preparation for engaging in climate conversations, reflecting 
the aforementioned empirical findings on climate discussions (e.g., Geiger et al. 2017). We 
therefore began conducting climate conversation workshops in which we explained bar-
riers to effective environmental communication, explored potential conversation topics, 
described how to handle emotional responses, and practiced listening skills. This included 
an active listening exercise sometimes taught in mindfulness courses in which participants 
listen to someone else speak for several minutes and are not permitted to respond verbally 
(body language reactions are allowed). They then switch roles to experience what it feels 
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like to truly be heard. As Oxford University economist Kate Raworth noted in her submis-
sion of conversation advice to our website:

If you begin with curiosity, empathy and genuine listening, you’ll find that a topic 
that once seemed so hard to crack open can suddenly turn into a lively discussion 
that flows towards action.

These training sessions proved helpful as participants reported feeling more comfort-
able with the prospect of engaging in climate discussions.

Like any other communication technique, interpersonal dialogue is a skill that can 
always be improved. Further evidence-based guidance for having effective climate conver-
sations and training associated skills would be beneficial. A foundational understanding of 
scientific, social, and policy aspects of climate change can also build one’s confidence to 
engage in discussions on the topic.

5.3 � Tailor the conversation

Among the skills we taught in our conversation workshops, a helpful technique is con-
sidering the background, beliefs, interests, and values of one’s conversation partner 
and framing the discussion accordingly (Swim et al. 2018; Hayhoe 2021). In practice, 
this means asking pertinent questions to explore what others care about and seeking 
to link these interests to climate action. This approach helps facilitate more person-
ally meaningful and relevant discussions. The most frequent thematic tags listed above 
(Table 1) reflect how campaign participants sought to make their discussions relevant to 
their conversation partners’ lives by discussing their personal carbon footprints, social 
dimensions of climate change, and local weather. For instance, one participant tailored 
a discussion based on his conversation partner’s political views:

I talked to a conservative family member about their concerns about the Energy 
Innovation and Carbon Dividend Act and helped them feel better about measures 
being taken to preserve the US’s economy while environmental regulations are put in 
place. I hope this opened the door for future conversations with my conservative fam-
ily members about the climate.

Others used extreme weather events as a basis for discussions:

After an unprecedented heatwave, it’s easy to start this kind of conversation.

Tailoring a conversation requires careful listening, authenticity, and trust. Tailoring 
can be conducted transparently, rather than in a manipulative manner; communicators 
can openly explain that they would like to explore how climate change is relevant to their 
conversation partner’s interests, rather than attempting to do so covertly.

5.4 � Give space for diverse emotional responses

Climate change can evoke a wide range of emotions with varying levels of intensity (Bro-
sch 2021). For many, it may evoke strongly negative feelings such as anger, fear, guilt, 
and worry (Hickman et  al. 2021), as well as feelings of uncertainty (Moser 2014). It is 
important to affirm the validity of different kinds of emotional responses to climate change 
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and acknowledge that there is no single appropriate way to feel about the issue. Climate 
conversationalists should therefore provide a safe space for individuals to express how they 
truly feel without fear of judgment or retribution. As Dr. Britt Wray, Stanford University, 
explained in a contribution to our campaign:

To meet this distress, we need to have socially supportive conversations with others 
who can legitimize these concerns, reckon with feelings rather than dismiss them, 
and provide the creative environment in which people can strategize about how 
they’re going to show up in the world, as individuals and collectives, to meet the 
moment.

Communicators should not view conversations as a debate to be won; rather, they should 
see them as an opportunity for mutual learning. On a more practical level, we also encour-
aged our campaign participants to check that their conversation partners were comfortable 
discussing the topic and explain that they could end the discussion at any time. Likewise, 
environmental communicators are not obliged to remain in conversations with individuals 
who do not reciprocate kindness and respect.

5.5 � Provide resources for distinct conversational settings

To successfully facilitate climate conversations, one must consider among whom dis-
cussions occur, in what venues they take place, and to what extent individuals feel 
empowered to participate. Different locales, such as businesses, classrooms, and com-
munity centers, can benefit from specially tailored conversation resources and training 
suited to their needs and context. As a teacher from Islamabad, Pakistan, described in her 
submission:

As a class we talked about how climate change is the most pressing environmen-
tal issue we are faced with today . . . We hope to spread our knowledge about cli-
mate change with our school community soon and start a discussion on how we as a 
school community can help take action.

Different resources are clearly needed to support a teacher engaging her class (e.g., by 
providing climate action activities relevant and accessible to students), compared to con-
versations among companies, governments, communities, and other contexts.

One of the most memorable experiences of our campaign was running a climate con-
versations activity booth at the London Science Museum for children and their families. 
We prepared a set of conversation prompts about climate change designed for children, 
such as their feelings about being in nature, protecting animals, and sustainability in their 
schools. We guided parents and guardians to have these conversations for about 10–15 
min, with their children subsequently filling out a worksheet describing their discussion 
(Fig. 2). It also proved a useful opportunity to educate families about COP26, and many 
wrote messages to the conference. We estimate that a total of about 450 children and their 
parents/guardians participated in climate conversations at the museum. We were surprised 
by the number of people who told us it was the first conversation they ever had with 
their children about climate change. Many of them found it to be an emotionally moving 
experience.
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6 � Conclusion

This article has described our experiences designing and conducting a climate con-
versations campaign in the lead-up to COP26. We hope our campaign’s successes and 
challenges serve as a useful model for environmental advocates pursuing similar dia-
logue-driven approaches for public engagement. In the near future, we plan to offer our 
conversational map as a free online tool for environmental groups to encourage dis-
cussions about climate change and related issues as part of their campaigning efforts. 
Like any communication technique, conversational skills can always be improved, 
especially when grappling with sensitive, emotionally charged issues. More resources 
and training opportunities should be made available to help environmental practition-
ers, researchers, and advocates facilitate effective interpersonal dialogue in diverse set-
tings. Amid significant political polarization, conversations about climate change can 
help break down barriers and echo chambers, opening new possibilities for coopera-
tion and progress. Furthermore, climate conversations can also help elevate voices less 
often heard and offer new ideas and solutions. As Dr. Anthony Leiserowitz, Director of 

Fig. 2   Example of a climate 
conversation submission from the 
London Science Museum family 
activity
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the Yale University Program on Climate Change Communication, explained in a con-
tribution to our campaign:

Climate change can seem overwhelming, but each of us has this superpower - of talk-
ing with and engaging the people we love, who talk to other people, who talk to other 
people, who talk to other people, until everyone is talking about it, which changes pub-
lic and political will for climate action. And it all starts with a simple conversation!

Our campaign was born out of the simple idea to use the power of dialogue to engage 
people about the complex and often emotionally charged issue of climate change. By 
encouraging participants to listen, learn, and approach climate conversations openly and 
empathetically, we successfully empowered diverse individuals to speak up about climate 
change in their local communities. This helps fight the climate spiral of silence. Ultimately, 
we hope this model can help support a ground-up increase in political and social action on 
climate change and other pressing societal challenges.
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