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Correction to: Journal of Business Ethics  
https://doi.org/10.1007/s10551-03-05411-2

In this article a grant number was missing in the Fund-
ing information. The Funding information should have 
read: National Natural Science Foundation of China 
(Nos. 72072188, 71902197, 72372014, 71810107002, 
and 72102088), The State-owned Assets Supervision and 
Administration Commission of the State Council (No. 
700004-22ZB0002/27), and China Postdoctoral Science 
Foundation (No. 2022M720560).

The original article has been corrected.

Publisher's Note Springer Nature remains neutral with regard to 
jurisdictional claims in published maps and institutional affiliations.

The original article can be found online at https:// doi. org/ 10. 1007/ 
s10551- 023- 05411-2.
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