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CORRECTION

Correction to: Highway to (Digital) Surveillance: When Are Clients 
Coerced to Share Their Data with Insurers?
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Correction to: �Journal of Business Ethics  
https​://doi.org/10.1007/s1055​1-020-04668​-1

The initial online publication contained a typesetting mis-
take in the author information.  The original article has been 
corrected.

Open Access  This article is licensed under a Creative Commons Attri-
bution 4.0 International License, which permits use, sharing, adapta-
tion, distribution and reproduction in any medium or format, as long 
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