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Appendix: Measures
Appendix: Measures
Servant Leadership (Winston and Fields 2015)
My supervisor…
	
                      SL1. Practices what he/she preaches

                    
	
                      SL2. Serves people without regard to their nationality, gender, or race

                    
	
                      SL3. Sees serving as a mission of responsibility to others

                    
	
                      SL4. Genuinely interested in employees as people

                    
	
                      SL5. Understands that serving others is most important

                    
	
                      SL6. Willing to make sacrifices to help others

                    
	
                      SL7. Seeks to instill trust rather than fear or insecurity

                    
	
                      SL8. Is always honest

                    
	
                      SL9. Is driven by a sense of higher calling

                    
	
                      SL10. Promotes values that transcend self-interest and material success

                    

Group Social Capital (Pastoriza and Ariño 2013)
Structural Dimension
	
                      SGSC1. In my work group, employees engage in open and honest communication with one another

                    
	
                      SGSC2. In my work group, employees share and accept constructive criticisms without making it personal

                    
	
                      SGSC3. In my work group, employees willingly share information with one another

                    
	
                      SGSC4. Employees at this work group keep each other informed at all times

                    

Relational Dimension
	
                      RGSC1. I can rely on the employees I work with in this work group

                    
	
                      RGSC2. Employees in this work group are usually considerate of one another’s feelings

                    
	
                      RGSC3. Employees have confidence in one another in this work group

                    
	
                      RGSC4. Employees in this work group show a great deal of integrity

                    
	
                      RGSC5. There is no “team spirit” among employees in this work group

                    
	
                      RGSC6. Overall, employees at this work group are trustworthy

                    

Cognitive Dimension
	
                      CGSC1. In my work group, people share the same ambitions and vision for the work group

                    
	
                      CGSC2. In my work group, employees enthusiastically pursue collective goals and mission

                    
	
                      CGSC3. There is a commonality of purpose among employees at this work group

                    
	
                      CGSC4. Employees at this work group are committed to the goals of the work group

                    
	
                      CGSC5. Employees view themselves as partners in charting the work group direction

                    
	
                      CGSC6. Everyone is in total agreement on our work group’s vision

                    

Group Citizenship Behavior (Lee and Allen 2002)
In my work group…
GCBI Dimension
	
                      GCBI1. Employees help others who have been absent

                    
	
                      GCBI2. Employees willingly give their time to help others who have work-related problems

                    
	
                      GCBI3. Employees adjust their work schedule to accommodate other employees’ requests for time off

                    
	
                      GCBI4. Employees go out of the way to make newer employees feel welcome in the work group

                    
	
                      GCBI5. Employees show genuine concern and courtesy toward coworkers, even under the most trying business or personal situations

                    
	
                      GCBI6. Employees give up time to help others who have work or non-work problems

                    
	
                      GCBI7. Employees at this work group assist others with their duties

                    
	
                      GCBI8. Employees at this work group share personal property with others to help their work

                    

GCBO Dimension
	
                      GCBO1. Employees attend functions that are not required but that help the work group image

                    
	
                      GCBO2. Employees keep up with developments in the work group

                    
	
                      GCBO3. Employees defend the work group when other employees criticize it.

                    
	
                      GCBO4. Employees show pride when representing the work group in public

                    
	
                      GCBO5. Employees offer ideas to improve the functioning of the work group

                    
	
                      GCBO6. Employees express loyalty toward the work group

                    
	
                      GCBO7. Employees take action to protect the work group from potential problems

                    
	
                      GCBO8. Employees demonstrate concern about the image of the work group
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