
ERRATUM

Erratum to: Determinants of Consumer Attributions of Corporate
Social Responsibility

Longinos Marı́n1 • Pedro J. Cuestas1 • Sergio Román1

Published online: 18 March 2015

� Springer Science+Business Media Dordrecht 2015

Erratum to: J Bus Ethics
DOI 10.1007/s10551-015-2578-4

The authors of the above mentioned article would like to

add the following paragraph:
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