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Correction to:  Central European Journal of Operations Research 
(2020) 28:817–840  
https ://doi.org/10.1007/s1010 0-019-00635 -y

Unfortunately, the first name and family name of the author group have been incor-
rectly placed in the original publication. The complete correct names of author 
group should read as follows.

Joanna Majchrzak, Marek Goliński, Władysław Mantura.
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The original article can be found online at https ://doi.org/10.1007/s1010 0-019-00635 -y.
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