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                    Zusammenfassungen
Die Frequenz der Informationsversorgung ist nahe an der »Echtzeit«, die Inhalte werden immer kompakter, die Reichweite immer höher und die Aufmerksamkeitsspanne für eine Information immer kürzer. Einer der erfolgreichsten Informationsdienste der jüngeren Generation ist dabei Twitter; aber auch ähnliche Dienste, die kurze und einfache Informationsbruchteile verbreiten, werden häufig genutzt. Auf Basis einer Stichprobenuntersuchung werden die Gewohnheiten bei der Informationsverarbeitung von »Digital Natives« untersucht, um daraus eine fachliche Grundlage für die Gestaltung von zukünftigen Führungsinformationssystemen abzuleiten.



                    
    


                    
                        
                            
                                
                                    
                                        
                                    
                                    
                                        This is a preview of subscription content, log in via an institution
                                    
                                    
                                        
                                     to check access.
                                

                            

                        

                        
                            
                                
                                    Access this article

                                    
                                        
                                            
                                                
                                                    Log in via an institution
                                                    
                                                        
                                                    
                                                
                                            

                                        
                                    
                                    
                                        
 
 
  
   
    
     
     
      Buy article PDF USD 39.95
     

    

    Price excludes VAT (USA)

     Tax calculation will be finalised during checkout.

    Instant access to the full article PDF.

   

  

  
 

 
  
   
    Rent this article via DeepDyve
     
      
     

   

  

  
 


                                    

                                    
                                        Institutional subscriptions
                                            
                                                
                                            
                                        

                                    

                                

                            
                        

                        
                            
                        

                    

                    
                        
                    


                    
                        
                            
                                
                            
                        
                    

                    

                    

                    Literatur
	
                  Baumöl, U.: Executive Information Systems (EIS) — Erfolgreiche Umsetzung mit einem integrierten Modell für die Informationsversorgung. Controlling 21 (2009), 4/5, S. 213–218.

                    Google Scholar 
                

	
                  Bell, D.; Odofin, S.: Ubiquitous Information Systems — Understanding privacy concerns. UK Academy for Information Systems Conference Proceedings, 11, 2010, pp. 1–25.

                    Google Scholar 
                

	
                  Carr, N.: Is Google making us stupid? The Atlantic 302 (2008), 1, pp. 56–63.
MathSciNet 
    
                    Google Scholar 
                

	
                  Hemp, P. : Death by Information Overload. Harvard Business Review 87 (2009), 9, pp. 82–89.

                    Google Scholar 
                

	
                  Hitz, V.: Online-Umfrage zum Mediennutzungsverhalten von neueintretenden Studierenden der Universität St. Gallen, www.psychologie.zhaw.ch/fileadmin/user_upload/psychologie/Downloads/News_Veranstaltungen/Erste_Erkenntnisse_Studie_Mediennutzungsverhalten_Hitz_2010.pdf; Zugriff am 08.08.2011.

	
                  Klein N. R.; Beutelspacher, L.; Hauk, K.; Terp, Ch.; Anuschewski, D.; Zensen, Ch.; Trkulja, V.; Weller, K.: Informationskompetenz in Zeiten des Web 2.0. Chancen und Herausforderungen im Umgang mit Social Software. Information — Wissenschaft und Praxis 60 (2009), 3, S. 129–142.

                    Google Scholar 
                

	
                  McMahon, M.; Pospisil, R.: Laptops for a digital lifestyle: Millennial students and wireless mobile technologies. Ascilite Conf., Brisbane, Australia, 2005, pp. 421–431.

                    Google Scholar 
                

	
                  Miller, G.: The Magical Number Seven, Plus or Minus Two Some Limits on Our Capacity for Processing Information. Psychological Review 101 (1955), 2, pp. 343–352.
Article 
    
                    Google Scholar 
                

	
                  Picot, A.; Reichwald, R.; Wigand, R.: Die grenzenlose Unternehmung — Information, Organisation und Management. 5. Aufl., Gabler Verlag, Wiesbaden, 2003.

                    Google Scholar 
                

	
                  Prensky, M.: Digital natives, digital immigrants. On the Horizon, MCB University Press 9 (2001), 5, pp. 1–6.

                    Google Scholar 
                

	
                  Prensky, M.: H. Sapiens Digital: From Digital Immigrants and Digital Natives to Digital Wisdom. Innovate 5 (2009), 3, pp. 1–8.

                    Google Scholar 
                

	
                  Sparrow, B.; Liu, J.; Wegner, D.: Google Effects on Memory: Cognitive Consequences of Having Information at Our Fingertips. Science 333 (2011), 6040, pp. 1–20.

                    Google Scholar 
                

	
                  Venkatesh, V.; Morris, M. G.; Davis, G. B.; Davis, F. D.: User acceptance of information technology: Toward a unified view. MIS Quarterly 27 (2010), 3, pp. 425–478.

                    Google Scholar 
                

	
                  Vodanovich, S.; Sundaram, D.; Myers, M.: Digital Natives and Ubiquitous Information Systems. Information Systems Research 21 (2010), 4, pp. 711–723.
Article 
    
                    Google Scholar 
                

	
                  Weiser, M.: The Computer for the Twenty-first Century. Scientific American 265 (1991), 3, pp. 94–104.
Article 
    
                    Google Scholar 
                


Download references




Author information
Authors and Affiliations
	FernUniversität in Hagen Lehrstuhl Informationsmanagement, Universitätsstr. 41, 58097, Hagen
 Ulrike Baumöl &  Björn Kruse


Authors	 Ulrike BaumölView author publications
You can also search for this author in
                        PubMed Google Scholar



	 Björn KruseView author publications
You can also search for this author in
                        PubMed Google Scholar





Corresponding author
Correspondence to
                 Ulrike Baumöl.


Rights and permissions
Reprints and permissions


About this article
Cite this article
Baumöl, U., Kruse, B. Entscheidungsunterstützung auf Basis von »Information Tweets«.
                    HMD 48, 55–64 (2011). https://doi.org/10.1007/BF03340644
Download citation
	Published: 13 January 2014

	Issue Date: December 2011

	DOI: https://doi.org/10.1007/BF03340644


Share this article
Anyone you share the following link with will be able to read this content:
Get shareable linkSorry, a shareable link is not currently available for this article.


Copy to clipboard

                            Provided by the Springer Nature SharedIt content-sharing initiative
                        









                    
                

            

            
                
                    

                    
                        
                            
    

                        

                    

                    
                        
                    


                    
                        
                            
                                
                            

                            
                                
                                    
                                        Access this article


                                        
                                            
                                                
                                                    
                                                        Log in via an institution
                                                        
                                                            
                                                        
                                                    
                                                

                                            
                                        

                                        
                                            
 
 
  
   
    
     
     
      Buy article PDF USD 39.95
     

    

    Price excludes VAT (USA)

     Tax calculation will be finalised during checkout.

    Instant access to the full article PDF.

   

  

  
 

 
  
   
    Rent this article via DeepDyve
     
      
     

   

  

  
 


                                        

                                        
                                            Institutional subscriptions
                                                
                                                    
                                                
                                            

                                        

                                    

                                
                            

                            
                                
    
        Advertisement

        
        

    






                            

                            

                            

                        

                    

                
            

        

    
    
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					44.220.63.115
				

				Not affiliated

			

		
	
	
		
			[image: Springer Nature]
		
	
	© 2024 Springer Nature




	






    