Correction to: Value Realization )
from the Perspective of Customers Guca i
and Users

Correction to:

Chapter 2 in: L. Huang et al., Value Realization

in the Phygital Reality Market, Kobe University Monograph
Series in Social Science Research,
https://doi.org/10.1007/978-981-99-4129-2_2

In the original version of the book, belated correction in reference number 8 has been
incorporated in Chapter 2. The book and the correction chapter have been updated
with the change.

The updated version of this chapter can be found at
https://doi.org/10.1007/978-981-99-4129-2_2
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