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                                    Abstract
This article aims to investigate the effect of influencing variables on Syrian construction firm’s performance throughout the conflict years and to propose a conceptual framework to interpret the probable correlations. The impact of eight primary barriers was measured in the study: technical, financial, process, psychological, management, cultural, environmental, and governmental barriers. The Cronbach’s alpha test is applied to determine the questionnaire’s reliability during the pilot test. Furthermore, the findings can assist local businesses and government agencies in comprehending the structure of the barriers, as a result guiding them toward future improvements and developments that are variously required for the country’s post-war reconstruction, particularly in the tourism sector.
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