
    
    
    
        
            
            
                
            

            
        
    


    
        Skip to main content
        
        

        
            
                Advertisement

                

            

        

        
    
        
            
                
                    
                        [image: SpringerLink]
                    
                
            
        


        
            
                
    
        Log in
    


            
        
    


    
        
            
                
                    
                        
                            
                        Menu
                    
                


                
                    
                        
                            Find a journal
                        
                    
                        
                            Publish with us
                        
                    
                        
                            Track your research
                        
                    
                


                
                    
                        
                            
                                
                                    
                                Search
                            
                        

                    
                    
                        
 
  
   
  Cart
 


                    
                

            

        
    




        

    

    
        
    
        
            
    
        
    
        
            	
                        Home





	
                        Book


    

    
        
            
                
                [image: Book cover]
            
            
        
    

    

    
        
            Cross-Cultural Brand Personality and Brand Desirability
        

        
            An Empirical Approach to the Role of Culture on this Mediated Interplay

        
        	Book
	© 2020


        
        
                
                    
                

        

    



        
    


        
            
                

                
                    
                        Overview

                        
    
        
            	Authors:
	
                    	
                                Corinna Colette Vellnagel
                                0
                            


                    
                


            
            	
                        
                            Corinna Colette Vellnagel
                        
                        
                            	
                                    
                                        
                                            BMW AG, Munich, Germany

                                        
                                    

                                


                        
                        
                            
                                View author publications

                                
                                    You can also search for this author in
                                        
                                        PubMed
                                             
                                        Google Scholar
                                    
                                    

                                

                            

                        

                    


        
        

        
    

                        
    

        
            
            
                
                    
                        
                    

                    
                        
                            Part of the book series:
                            Markenkommunikation und Beziehungsmarketing (MBM)
                        

                        
                    

                

            

            
        
        
    


                        
                            
    
        	
                    
                        
                    3943 Accesses

                


    



                        

                    

                

                
                    
                        
                            
                                
                                    
                                        
                                    
                                    
                                        This is a preview of subscription content, log in via an institution
                                    
                                    
                                        
                                     to check access.
                                

                            

                        
                    
                

                
                    Access this book

                    
                        
                            
                                
                                    
                                        
                                            Log in via an institution
                                            
                                                
                                            
                                        
                                    

                                
                            
                        
                    
                    
                        
 
  
   
    
     
      
        
        eBook  USD 79.99 
        Price excludes VAT (USA) 
       

      

     

        
      	Available as EPUB and PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook 
       
       
     

    

    
     
      
        
        Softcover Book  USD 99.99 
        Price excludes VAT (USA) 
       

      

     

        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book 
       
       
     

    

   

   
  

  
   Tax calculation will be finalised at checkout

  

  
    Licence this eBook for your library 
     
     
   

    Learn about institutional subscriptions 
     
     
   

  

 

 
 
 


                    

                    Other ways to access

                    
                        
                            Licence this eBook for your library
                                
                                    
                                
                                

                        
                        Institutional subscriptions
                            
                                
                            
                        

                    

                



                
    
        
                
    
        
            
                Search within this book
                
                    
                    
                        
                            
                        
                        Search
                    
                    
                    
                

            

        

    


                
                    Table of contents (5 chapters)

                    
                        
                            	
        
            
                    Front Matter

                
                Pages i-xxiii
                

            

                
        
            Download chapter PDF
                
                    
                
            
        

    
            

        

    
	
        
            
                                
                                    Introduction
                                

                            
                        
                
                    	Corinna Colette Vellnagel


                Pages 1-8
                

            


        

    
	
        
            
                                
                                    Theoretical Background
                                

                            
                        
                
                    	Corinna Colette Vellnagel


                Pages 9-51
                

            


        

    
	
        
            
                                
                                    Acquisition of the Role of Culture on the Relationship Between Brand Personality and Brand Desirability
                                

                            
                        
                
                    	Corinna Colette Vellnagel


                Pages 53-78
                

            


        

    
	
        
            
                                
                                    Model Testing and Empirical Analysis
                                

                            
                        
                
                    	Corinna Colette Vellnagel


                Pages 79-204
                

            


        

    
	
        
            
                                
                                    Summarised Evaluation, Conclusion and Critical Reflection
                                

                            
                        
                
                    	Corinna Colette Vellnagel


                Pages 205-220
                

            


        

    
	
        
            
                    Back Matter

                
                Pages 221-251
                

            

                
        
            Download chapter PDF
                
                    
                
            
        

    
            

        

    


                            

                            
    
        
            
                Back to top
                
                    
                
            
        

    

                        
                    

                
    

                
                
    
        
            
                Keywords

                
                    	
                                
                                
                                    brand-self-congruity
                                
                                
                            
	
                                
                                
                                    brand management
                                
                                
                            
	
                                
                                
                                    brand personality dimensions
                                
                                
                            
	
                                
                                
                                    employer branding
                                
                                
                            
	
                                
                                
                                    brand strategy
                                
                                
                            


                

            
        

        
            
                
                    About this book

                    
                        This research proposes and empirically tests the impact of brand personality dimensions on brand desirability in a cross-cultural context. Further, the concept of brand-self-congruity is tested on its mediating role between brand personality dimensions and brand desirability. The results reveal that certain brand personality dimensions can have a direct and/ or indirect impact on brand desirability. Yet, this effect mechanism has not only been found to be brand-dependent but also culture-dependent. In this context, the mediating role of brand-self-congruity was confirmed across all cultures and brands investigated. Important implications are derived for research and brand management. In different countries, different brand personality dimensions lead to brand desirability. Therefore, brand managers should know their markets, understand cultural differences and adjust their brand strategy accordingly in order to attain brand desirability. 

                    

                
            
        

        
            
        

        
            
                Authors and Affiliations

                
                    	
                                    
                                        
                                            BMW AG, Munich, Germany
                                        

                                    
                                    
                                        
                                            Corinna Colette Vellnagel
                                        
                                    

                                


                

            
        

        
            
                
                    About the author

                    
                        Corinna Colette Vellnagel currently works as brand and marketing specialist in the field of employer branding at an automobile manufacturer. She is in charge of all HR marketing communication means, market research and benchmarking as well as the strategic employer branding.
                    

                
            
        

        
            Bibliographic Information

            
                
                    	Book Title: Cross-Cultural Brand Personality and Brand Desirability

	Book Subtitle: An Empirical Approach to the Role of Culture on this Mediated Interplay

	Authors: Corinna Colette Vellnagel

	Series Title: 
                            
                                Markenkommunikation und Beziehungsmarketing
                        

	DOI: https://doi.org/10.1007/978-3-658-31178-0

	Publisher: Springer Gabler Wiesbaden

	eBook Packages: 
                                    
                                        Business and Management, Business and Management (R0)
                                    

	Copyright Information: The Editor(s) (if applicable) and The Author(s), under exclusive license to Springer Fachmedien Wiesbaden GmbH, part of Springer Nature 2020

	Softcover ISBN: 978-3-658-31177-3Published: 14 August 2020

	eBook ISBN: 978-3-658-31178-0Published: 13 August 2020

	Series ISSN: 
                                 2626-0263 

	Series E-ISSN: 
                                 2626-028X 

	Edition Number: 1

	Number of Pages: XXIII, 251

	Number of Illustrations: 88 b/w illustrations

	Topics: 
                            
                                
                                        Branding, 
                                        Consumer Behavior
                            



                

            

        

        
            Publish with us

            
                Policies and ethics

            

        
    

                

                
        
            
                Back to top
                
                    
                
            
        

    
            

            
                
                    
                        
                            
                                
                            
                        
                    

                    
                        Access this book

                        
                            
                                
                                    
                                        
                                            
                                                Log in via an institution
                                                
                                                    
                                                
                                            
                                        

                                    
                                
                            
                        
                        
                            
 
  
   
    
     
      
        
        eBook  USD 79.99 
        Price excludes VAT (USA) 
       

      

     

        
      	Available as EPUB and PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook 
       
       
     

    

    
     
      
        
        Softcover Book  USD 99.99 
        Price excludes VAT (USA) 
       

      

     

        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book 
       
       
     

    

   

   
  

  
   Tax calculation will be finalised at checkout

  

  
    Licence this eBook for your library 
     
     
   

    Learn about institutional subscriptions 
     
     
   

  

 

 
 
 


                        

                        Other ways to access

                        
                            
                            Licence this eBook for your library
                                
                                    
                                
                                

                            
                            Institutional subscriptions
                                
                                    
                                
                            

                        

                    


                    
                        
                            

                            

                            

                        

                    

                
            

        

    
    
        
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					54.80.246.116
				

				Not affiliated

			

		
	
	
		
			[image: Springer Nature]
		
	
	© 2024 Springer Nature




	





    

    
    



