
    
    
    
        
            
            
                
            

            
        
    


    
        Skip to main content

        
        

        
            
                Advertisement

                

            

        

        

    
    
        
            
                
                    
                        
                    
                
            
        


        
            
                
    
        Log in
    


            
        
    


    
        
            
                
                    
                        
                            
                        Menu
                    
                


                
                    
                        
                            Find a journal
                        
                    
                        
                            Publish with us
                        
                    
                        
                            Track your research
                        
                    
                


                
                    
                        
                            
                                
                                    
                                Search
                            
                        

                    
                    
                        
 
  
   
  Cart
 


                    
                

            

        
    






        
            
                
                    
                        
                    

                
                
                    



Online-Kommunikation pp 191–217Cite as






                

                
    
        
            	
                        Home



	
                        Online-Kommunikation

	
                        Chapter


                                Effizientes Online-Marketing

                                
                                	Chapter



                                
                                    
    
        
            	
                        8810 Accesses

                    


        

    



                                


                                
                                
                            

                        
                        

                            
                                
                                     Auszug
Lesen Sie in diesem Kapitel:

	
                Wann Online-Werbung akzeptiert wird

              
	
                über welches spezifische Potenzial das Online-Marketing verfügt und welche psychologischen Wirkmechanismen dem zugrunde liegen und

              
	
                welche Online-Werbeformen aus psychologischer Sicht Erfolg versprechend sind.

              


          


                                
                            

                            
                                
                                    
                                        
                                            
                                                
                                                   This is a preview of subscription content, log in via an institution.
                                                
                                            

                                        

                                    
                                
                                
                                    
                                        
                                            
 
  
   Buying options

   
    
     	
       
        Chapter
      
	
       
        USD   29.95
       

      
	
       Price excludes VAT (USA)
      


             
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy Chapter
     

    

    
     	
       
        eBook
      
	
       USD   49.99
      
	
       Price excludes VAT (USA)
      


        
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook
     

    

    
     	
       
        Hardcover Book
      
	
       USD   69.99
      
	
       Price excludes VAT (USA)
      


        
      	Durable hardcover edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Hardcover Book
     

    

   

  

  
   Tax calculation will be finalised at checkout

   Purchases are for personal use only
Learn about institutional subscriptions
  

 

 
 


                                        

                                    
                                
                            

                            
                                
                                    
                                        Preview

                                        
                                            
                                                Unable to display preview. Download preview
                                                    PDF.

                                            
                                            Unable to display preview. Download preview
                                                PDF.

                                        

                                    

                                
                            

                            
                            
                                
                            


                            

                            

                             Weiterführende Literatur
	Felser, G. (2007). Werbe-und Konsumentenpsychologie. Heidelberg: Spektrum.

                    Google Scholar 
                

	Florack, A., Scarabis, M. & Primosch, E. (2007). Psychologie der Markenführung. München: Vahlen.

                    Google Scholar 
                

	Kollmann, T. (2007). Online-Marketing. Grundlagen der Absatzpolitik in der Net Economy. Stuttgart: Kohlhammer.

                    Google Scholar 
                

	Kotler, P., Armstrong, G., Saunders, J. & Wong, V. (2006). Grundlagen des Marketings. München: Prentice Hall.

                    Google Scholar 
                

	Schwarz, T. & Braun, G. (2006). Leitfaden Integrierte Kommunikation. Wie Web 2.0 das Marketing revolutioniert. Waghäusel: Absolit.

                    Google Scholar 
                


Download references




 Rights and permissions
Reprints and permissions


 Copyright information
© 2008 Springer Medizin Verlag Heidelberg


 About this chapter
Cite this chapter
 (2008).  Effizientes Online-Marketing.

                     In:  Online-Kommunikation. Springer, Berlin, Heidelberg. https://doi.org/10.1007/978-3-540-78393-0_10
Download citation
	.RIS
	.ENW
	.BIB

	DOI: https://doi.org/10.1007/978-3-540-78393-0_10

	
                            Publisher Name: Springer, Berlin, Heidelberg

	
                                Print ISBN: 978-3-540-76328-4

	
                                Online ISBN: 978-3-540-78393-0

	eBook Packages: Humanities, Social Science (German Language)


Share this chapter
Anyone you share the following link with will be able to read this content:
Get shareable linkSorry, a shareable link is not currently available for this article.


Copy to clipboard

                                Provided by the Springer Nature SharedIt content-sharing initiative
                            







 Publish with us
Policies and ethics



                            
                            
    

                        

                    
                
                
                    
                        
                            
                                
                                    
                                        
                                            Access via your institution
                                            
                                                
                                            
                                        
                                    

                                
                            
                        
                        
                            
                        


                        
                            
                        


                        
                            

                                
                                    
                                        
                                            
 
  
   Buying options

   
    
     	
       
        Chapter
      
	
       
        USD   29.95
       

      
	
       Price excludes VAT (USA)
      


             
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy Chapter
     

    

    
     	
       
        eBook
      
	
       USD   49.99
      
	
       Price excludes VAT (USA)
      


        
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook
     

    

    
     	
       
        Hardcover Book
      
	
       USD   69.99
      
	
       Price excludes VAT (USA)
      


        
      	Durable hardcover edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Hardcover Book
     

    

   

  

  
   Tax calculation will be finalised at checkout

   Purchases are for personal use only
Learn about institutional subscriptions
  

 

 
 


                                        

                                    
                                

                                

                                

                                

                            

                        

                    
                

            
    

        
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					54.237.5.15
				

				Not affiliated

			

		
	
	
		
			
		
	
	© 2024 Springer Nature




	





    

    
    
    


