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Abstract While nostalgia has received considerable attention in the marketing lit-
erature, relatively little research has been conducted as to the role of consumer 
nostalgia in the retail setting. In addition, while previous research has found that 
autobiographical memories are evoked naturally and spontaneously in response to 
various marketing stimuli and many consumption memories involve retail experi-
ences, little is known about the types of nostalgic memories evoked by remember-
ing a retailer and the elements of retailing that are associated with such memories.

In this research, a projective technique involves the creation of a collage of a 
specific retailer selected by the participant which utilized images with written 
descriptions that represented the participant’s experiences with the selected retailer. 
Judges conducted a content analysis of the collages (n = 105). The results provided 
a basis to identify, categorize, and define the distinct types of retailer-related nostal-
gic memories and the elements of retailing experiences that contribute to nostalgic 
memories.
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