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                                     Abstract
A fully rational choice approach to politics does not closely resemble modern models of voting behavior that purport to be applications of the economists analysis of rationality to the political sector. For these models do not build voting choices on the fragility of preferences about how to vote, which we show to be a basic implication of the voters paradox. Building a simple model on the fragility of preferences about how to vote delivers an number of different and realistic implications for the demand for public policies and political candidates, the supply of public policies and political candidates, and, ultimately, the determinants of public policy. The model explains why so many studies have found voters not voting in their (narrowly defined) self-interest, why minorities are not exploited under majoritarian voting, why interest groups have an important influence on public policy, why public decisions are so weakly correlated with voting rules, and why conformity is more common in political than private life.
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                             Notes
	1.Those published during the years 1994–98, assigned Journal of Economic Literature classification “Economic Models of Political Processes,” and had a model of the political process.


	2.
            Public Choice had a similar distribution for the four years 1995–98; 77 \(\%\) individual voting in self-interest, 17 \(\%\) interest group models, and 6 \(\%\) social planner models.


	3.(Myerson 1995, p. 79ff) shows how political strategies are sensitive to the rules of the voting game in instrumental voting models. He also suggests on p. 77 that different political strategies would be associated with different policy outcomes, but he does not offer a declaration of this point.


	4.Eg., (Easterly and Rebelo 1993, p. 436), Lindert (1994), Pampel and Williamson (1989, p. 102), and Jackman (1975).


	5.The utility function (1.3) can easily include “random” components to reflect that advertising has an uncertain effect on a person’s preferences.


	6.
Brennan and Lomasky (1983) also demonstrate the difference between the market buying process and the voting process with some simple numerical examples.


	7.See studies surveyed by Sears and Funk (1991, p. 34ff). Propositions 13 and 2 1/2 were proposals to cap or cut some important sources of state revenue.


	8.We discuss below the (unsurprising) prediction that political advertising will be more intense in a close election.


	9.A similar point is made by (Aldrich 1993, pp. 267–268), although he does not call it “advertising.”


	10.With two candidates and more than two advertisers, each advertiser much take into account not only the reaction of advertisers of the opposing candidate, but advertisers of the same persuasion who might free ride.


	11.Sometimes the “wasted vote” argument is explicitly used by advertisers to sway votes to induce individuals to deviate from the “preferred” vote. (Aldrich 1993, p. 270) cites an example from the 1980 Presidential election, “the two parties, their nominees, and interest groups, therefore, make the argument publicly that a vote for a third-party candidate will be wasted. Resources were systematically devoted to convincing people that ‘a vote for Anderson is a vote for Reagan,’ as Carter put it....”.





 References
	Aldrich JH (1993) Rational choice and turnout. Am J Polit Sci 37(1):246–278
Article 
    
                    Google Scholar 
                

	Becker GS (1983) A theory of competition among pressure groups for political influence. Q J Econ 98(3):371–400
Article 
    
                    Google Scholar 
                

	Becker GS (1985) Public policies, pressure groups, and dead weight costs. J Public Econ 28(3):329–347

                        Google Scholar 
                

	Becker GS, Mulligan CB (2003) Deadweight costs and the size of government\(*\). J Law Econ 46(2):293–340
Article 
    
                    Google Scholar 
                

	Benabou R (1996) Inequality and growth. NBER Macroeconomics Annual 1996, vol 11. MIT Press, Cambridge, pp 11–92

                    Google Scholar 
                

	Brennan G, Hamlin A (1998) Expressive voting and electoral equilibrium. Public Choice 95(1–2):149–175

                        Google Scholar 
                

	Brennan G, Lomasky L (1983) Institutional aspects of merit goods analysis. FinanzArchiv 4:183–206

                        Google Scholar 
                

	Caplan B (2001) Rational ignorance versus rational irrationality. Kyklos 54(1):3–26
Article 
    
                    Google Scholar 
                

	Citrin J, Green DP (1990) The self-interest motive in american public opinion. Res Micropolitics 3(1):1–28

                    Google Scholar 
                

	Cox GW, Munger MC (1989) Closeness, expenditures, and turnout in the 1982 US house elections. Am Polit Sci Rev 83(01):217–231
Article 
    
                    Google Scholar 
                

	Downs A (1957) An economic theory of democracy. Harper, New York

                    Google Scholar 
                

	Easterly W, Rebelo S (1993) Fiscal policy and economic growth. J Monetary Econ 32(3):417–458
Article 
    
                    Google Scholar 
                

	Jackman RW (1975) Politics and social equality: a comparative analysis. Wiley, New York

                    Google Scholar 
                

	Lindert PH (1994) The rise of social spending, 1880–1930. Explor Econ Hist 31(1):1–37
Article 
    
                    Google Scholar 
                

	Matsusaka JG, Palda F (1993) The Downsian voter meets the ecological fallacy. Public Choice 77(4):855–878

                        Google Scholar 
                

	Meltzer AH, Richard SF (1981) A rational theory of the size of government. J Polit Econ 89(5):914–927

                        Google Scholar 
                

	Mulligan CB, Sala-i Martin X (1999) Gerontocracy, retirement, and social security. NBER Working Paper (w7117)

                        Google Scholar 
                

	Myerson RB (1995) Analysis of democratic institutions: structure, conduct and performance. J Econ Perspect 9(1):77–89
Article 
    
                    Google Scholar 
                

	Olson M (1971) The logic of collective action. Harvard University Press, Cambridge

                    Google Scholar 
                

	Pampel FC, Williamson JB (1989) Age, class, politics, and the welfare state. Cambridge University Press, Cambridge
Book 
    
                    Google Scholar 
                

	Peltzman S (1976) Toward a more general theory of regulation. J Law Econ 19(2):211–240
Article 
    
                    Google Scholar 
                

	Peltzman S (1980) The growth of government. J Law Econ 23(2):209–287
Article 
    
                    Google Scholar 
                

	Persson T, Tabellini G (1999) The size and scope of government: comparative politics with rational politicians. Eur Econ Rev 43(4):699–735
Article 
    
                    Google Scholar 
                

	Schumpeter JA (1942) Socialism, capitalism and democracy. Harper and Brothers, New York

                    Google Scholar 
                

	Sears DO, Funk CL (1991) The role of self-interest in social and political attitudes. Adv Exp Soc Psychol 24(1):1–91
Article 
    
                    Google Scholar 
                

	Sears DO, Hensler CP, Speer LK (1979) Whites’ opposition to busing: self-interest or symbolic politics? Am Polit Sci Rev 73(2):369–384
Article 
    
                    Google Scholar 
                

	Wittman DA (1995) The myth of democratic failure: why political institutions are efficient. University of Chicago Press, Chicago

                    Google Scholar 
                


Download references




 Acknowledgements
We appreciate the comments of Morris Fiorina and Erzo Luttmer, the research assistance of Ran Tao and Shiqiang Zhan, University of Chicago seminar participants, and the financial support of the Smith Richardson Foundation. This is an unfinished note we wrote in 1999 and did not publish because we thought it needed, and we would eventually find, an additional breakthrough. Joshua Hall convinced us to include it in his book of unpublished papers. Gary had a few minor edits for Halls purpose, which were lost at the time Gary passed away. Throughout his life, Gary was eager to and capable of further integrating and advancing theories of economic and political behaviors.


 Author information
Authors and Affiliations
	University of Chicago, 1126 East 59th Street, Chicago, IL, 60637, USA
Gary S. Becker & Casey B. Mulligan


Authors	Gary S. BeckerView author publications
You can also search for this author in
                        PubMed Google Scholar



	Casey B. MulliganView author publications
You can also search for this author in
                        PubMed Google Scholar





Corresponding author
Correspondence to
                Casey B. Mulligan .


 Editor information
Editors and Affiliations
	Department of Economics, West Virginia University, Morgantown, USA
Joshua Hall 




 Rights and permissions
Reprints and permissions


 Copyright information
© 2017 Springer International Publishing AG


 About this chapter
Cite this chapter
Becker, G.S., Mulligan, C.B. (2017).  Is Voting Rational or Instrumental?.

                     In: Hall, J. (eds) Explorations in Public Sector Economics. Springer, Cham. https://doi.org/10.1007/978-3-319-47828-9_1
Download citation
	.RIS
	.ENW
	.BIB

	DOI: https://doi.org/10.1007/978-3-319-47828-9_1

	Published: 04 December 2016

	
                            Publisher Name: Springer, Cham

	
                                Print ISBN: 978-3-319-47826-5

	
                                Online ISBN: 978-3-319-47828-9

	eBook Packages: Economics and FinanceEconomics and Finance (R0)


Share this chapter
Anyone you share the following link with will be able to read this content:
Get shareable linkSorry, a shareable link is not currently available for this article.


Copy to clipboard

                                Provided by the Springer Nature SharedIt content-sharing initiative
                            







 Publish with us
Policies and ethics



                            
                            
    

                        

                    
                
                
                    
                        
                            
                                
                                    
                                        
                                            Access via your institution
                                            
                                                
                                            
                                        
                                    

                                
                            
                        
                        
                            
                        


                        
                            
                        


                        
                            

                                
                                    
                                        
                                            
 
  
   Buying options

   
    
     	
       
        Chapter
      
	
       
        USD   29.95
       

      
	
       Price excludes VAT (USA)
      


             
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy Chapter
     

    

    
     	
       
        eBook
      
	
       USD   109.00
      
	
       Price excludes VAT (USA)
      


        
      	Available as EPUB and PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook
     

    

    
     	
       
        Softcover Book
      
	
       USD   139.99
      
	
       Price excludes VAT (USA)
      


        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book
     

    

    
     	
       
        Hardcover Book
      
	
       USD   139.99
      
	
       Price excludes VAT (USA)
      


        
      	Durable hardcover edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Hardcover Book
     

    

   

  

  
   Tax calculation will be finalised at checkout

   Purchases are for personal use only
Learn about institutional subscriptions
  

 

 
 


                                        

                                    
                                

                                

                                

                                

                            

                        

                    
                

            
    

        
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
        
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
    
        
            	
                        
                        
                            Your privacy choices/Manage cookies
                        
                    
	
                        
                            Your US state privacy rights
                        
                        
                    
	
                        
                            Accessibility statement
                        
                        
                    
	
                        
                            Terms and conditions
                        
                        
                    
	
                        
                            Privacy policy
                        
                        
                    
	
                        
                            Help and support
                        
                        
                    


        
    
    
        
            
                
                54.144.159.93
            

            Not affiliated

        

    
    
        
            
        
    
    © 2024 Springer Nature




	


    



    

    
    
    


