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ABSTRACT 

This manuscript presents an argument for 
the need to explicitly measure the passive com
ponent of external information search. Scale 
development for passive information search is 
proposed. Propositions are developed looking at 
the relationships of objective knowledge and 
self-assesses (subjective) knowledge with 
active and passive information search. 

Consumer knowledge is a vital component 
of the consumer decision making process 
(Brucks 1985) and knowledge has a significant 
effect on the amount of external information 
search which will take place. The current under
standing of external information search under
represents the passive portion of external 
information search (Beatty and Smith 1987). In 
fact, many researchers have shown that very 
little external search is conducted even for 
major purchases (e.g., Claxton, Fry, and Portis 
1974; Furse, Punj, and Stewart 1984; Newman 
1977). It is proposed that this is an example of 
under representing the amount of information 
search, rather then a lack of search--the passive 
portion of information search is simply not 
measured. 

Objective knowledge is the actual knowl
edge individuals have, while self-assessed 
knowledge is the knowledge individuals believe 
they have (Beatty and Smith 1987). The rela
tionships between knowledge (objective and 
self-assessed) and information search (active 
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and passive) are proposed to be mediated by 
the ability to search and the motivation to 
search. 

REFERENCES 

Beatty, Sharon E., and Scott M. Smith. 1987. 
"External Search Effort: An Investigation 
across Several Product Categories." Journal 
of Consumer Research 14 (June): 83-95. 

Brucks, Merrie. 1985. "The Effect of Product 
Class Knowledge on Information Search Be
havior." Journal of Consumer Research 1 2 
(June): 1-16. 

Claxton, John D., Joseph N. Fry, and Bernard 
Portis. 1974. "A Taxonomy of Prepurchase 
Information Gathering Patterns." Journal of 
Consumer Research 1 (December): 35-42. 

Furse, David H., Girish N. Punj, and David W. 
Stewart. 1984. "A Typology of Individual 
Search Strategies Among Purchasers of 
New Automobiles." Journal of Consumer 
Research 10 (March): 417-431. 

Newman, Joseph W. 1977. "Consumer Exter
nal Search: Amount and Determinants." in 
Consumer and Industrial Buyer Behavior. 
Eds. Arch G. Woodside, Jagdish Sheth, and 
Peter D. Bennett. New York: North-Holland 
79-94. 


	THE EFFECTS OF KNOWLEDGE ON THE LEVEL OF EXTERNAL INFORMATION SEARCH
	ABSTRACT
	REFERENCES


