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      Online Product Ratings: Dynamic Trends 
and Diagnosticity Assessment Explanation 

             Fang     Wang     ,     Kalyani     Menon     ,     Chatura     Ranaweera     , 
and     Xiao-Ping     (Steven)     Zhang    

    Abstract     We investigate the dynamic trends of online product ratings and explanations 
by examining a sample of 2,595 online product ratings of 14 randomly drawn 
apparel products from landsend.com. Contrary to the predominant declining 
sequential and/or temporal trends reported in previous studies, we fi nd a predomi-
nant increasing sequential trend. We extend the diagnosticity assessment explana-
tion offered by Godes and Silva (2012) by considering how changes of reviewer 
similarity and review information may affect the diagnostic value of prior reviews 
in customer decision making, thus explain both the increasing trend in our sample 
and the declining trend in previous studies. We fi nd support to the idea that diagnos-
tic value of prior reviews is high, leading customers to make good purchase deci-
sions and give higher reviews over time, when reviewer dissimilarity and information 
noise do not increase; When reviewer dissimilarity and information noise increase 
overtime, prior reviews may mislead and confuse customers, leading bad purchase 
decisions and thus a declining review trend.  

  Keywords     Online Product Ratings   •   Dynamic Trends   •   Dynamic Trends     Sequential 
Trend   •   Reviewer Similarity     

    References 

  References Available Upon Request     

        F.   Wang      (*) •    K.   Menon      •    C.   Ranaweera      
  Wilfrid Laurier University ,   Waterloo ,  ON ,  Canada   
 e-mail: fwang@wlu.ca; kmenon@wlu.ca; cranaweera@wlu.ca   

    X.-P.     Zhang      
  Ryerson University ,   Toronto ,  ON ,  Canada   
 e-mail: xzhang@ee.ryerson.ca  

© Academy of Marketing Science 2016
M.W. Obal et al. (eds.), Let’s Get Engaged! Crossing the Threshold of Marketing’s 
Engagement Era, Developments in Marketing Science: Proceedings of the 
Academy of Marketing Science, DOI 10.1007/978-3-319-11815-4_109

mailto:fwang@wlu.ca
mailto:kmenon@wlu.ca
mailto:cranaweera@wlu.ca
mailto:xzhang@ee.ryerson.ca

	Online Product Ratings: Dynamic Trends and Diagnosticity Assessment Explanation
	References


