
CHAPTER 11  

La Mercadita 2050: Telling Tomorrows 
of a Market After Oil 

Lillian Sol Cueva 

Introduction 

Imagine waking up tomorrow in a city that does not depend on fossil-
fuels. What kind of energy will we have? Which energies will power 
economic and social systems, and how do they shape our lives? Also, 
picture how we mobilize through that future. Ask yourself, whose voices 
were listened to in order to reach that future and what, if any, visions 
were hegemonic? 

When I try to answer these questions, I see two opposite scenarios 
informed by my interest in energy transitions and my political engage-
ment as a feminist. On the one hand, I see a single future in which 
more technologies are put in place, but not so much has changed in 
terms of equality, justice, or careful relationships with humans and more-
than-humans. On the other hand, I envision a plurality of futures beyond
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exploitation; where less energy is needed, and everything is powered by 
a mix of renewable and human-powered kinetic energy. In these futures, 
my voice and other women’s voices are listened to, and they shape the 
communities in which we live in. 

Yet, while trying to answer the above questions, I realize that there 
are many more imaginaries1 than my utopian or dystopian ones of how 
the future will be. It makes sense to ask wider questions about the future 
and to ask them to the people who have not been listened to by experts— 
governments, energy industry, technicians—in order to speak in the plural 
of futures and to open up the possibility of imagining and envisioning 
other realities. After all, dominant and alternative imaginaries have the 
potential of limiting pathways by closing down alternatives that indi-
viduals or social groups can choose from, or they have the capacity of 
opening up pathways that can challenge the vision of the powerful (Birch, 
2017). 

In Mexico, fossil-fuels and renewables are frequently counterposed in 
public debates about energy futures. These dominant imaginaries mainly 
revolve around the environmental and economic implications of each. 
The use of fossil-fuels is linked to nationalism and energy independence, 
whereas the use of renewables is linked to the climate crisis and sustain-
able development (Elizondo et al., 2017; Malló, 2021). However, both 
are focussed on top-down policy frameworks, large-scale technologies and 
the centralization of energy production and distribution. 

In Mexico City, policymakers have used these two imaginaries to create 
a future vision of the city, where some public spaces and government-
owned buildings will be powered by renewables and others by fossil-fuels 
(SEDECO, 2013). Considering that municipal public markets are offi-
cially owned by the city, they were included in such imaginaries of

1 In this chapter “Imaginaries are landscapes of collective aspirations and/or fears that 
enact and are enacted by practices and commitments to certain views of the world; also, 
these encode how life ought (or ought not) to be, and therefore express shared under-
standings of good and bad” (Sol Cueva, forthcoming). In this sense “imaginaries differ 
from pure discourse analysis because the former usually focuses on language […] whereas 
the latter emphasizes actions and performance with materialization through technology. 
Imaginaries are not the same as policy agendas or frames either […], as imaginaries are less 
explicit and accountable. Nor are they the same as narratives, which are usually extrapo-
lated from past events and serve explanatory or justificatory purposes. Imaginaries instead 
are instrumental and futuristic, they project visions of what is good, and worth attaining 
(and also, […] dystopias worth avoiding” (Sovacool, 2019, p. 174). 
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the future. Until 2019, it was envisioned that by 2024, municipal 
public markets would be powered by solar energy (SEDECO et al., 
2019). Today, this picture has been erased, keeping markets powered by 
fossil-fuels and out of the “Solar City”.2 

Arguing that communities outside and beyond centres of power have 
the capacity to produce and perform other imaginaries (Marquartdt & 
Delina, 2019), I invited mainly women vendors to creatively and collec-
tively explore the future of four municipal public markets and their 
energy systems. The activity was a storytelling-game called “Tell me a 
(un)fortunate story” that used messaging apps as a medium to maintain 
physical distance during the COVID-19 pandemic. The game consisted of 
co-creating stories with 16 vendors about the future of municipal public 
markets and their energy systems.3 The final versions of the stories were 
sent to the vendors and discussed with them at the marketplaces. 

In this chapter, I present some of the wishes, dreams and fears 
vendors have while talking about the future and some of their concrete 
ideas that address energy transitions. I will also elaborate on the energy 

2 Ciudad Solar or ‘Solar City’ is the name that the government is using to talk about 
Mexico City’s energy policy, which focuses mostly on the installation of rooftop PV in 
the 2019–2024 period. 

3 For more information about the storytelling activity, here I am presenting the game 
instructions. The instructions were sent as an audio and summarised in a GIF: 

AUDIO INSTRUCTION 

You are members of a team of 4 people who will ‘Tell us a (un)fortunate story’. The 
objective of the activity is to create a story collectively about the future of municipal 
public markets and their energy systems. Each person will be a single element of the 
story: you can be the main character or characters, the place where the story takes 
place, the actions that the character performs, or their emotions and moods. I will 
go from one participant to another and in each turn the participant has to add a bit 
to the collective story according to her corresponding story element. In total there 
will be three rounds. I will begin the story by time travelling with you. You will 
continue creating the story with the help of some questions and sentences. Were 
the instructions not completely clear? Don’t worry, during the activity your doubts 
will be solved, however, if you still have doubts, do not hesitate to communicate 
them! 

The only rules are that 1) the main character or characters must stay alive and 
2) you need to answer to my message with the questions and sentences that same 
day or the following. I will write down the main ideas and send them to the next 
participant to read what has been said. […]. (Sol Cueva, forthcoming).
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technologies imagined, as well as issues motivating energy transitions, 
governance arrangements and the role of different actors in the market’s 
life. However, I will not present these findings as a set of arguments and 
descriptions that say, “here is what vendors said about A, B or C”. Rather, 
I aim to articulate vendor’s alternative visions of the future by sharing a 
story of a fictional marketplace in 2050. The story will contain some of 
their concrete ideas and the implications these visions may have in their 
communities and environments. As such, the story will show what markets 
can be if vendors’ visions of the future come true (Leavy, 2012), making 
the story “exploratory, explanatory, hopeful and generative” (Dunlop, 
2001 cited in Leavy, 2012, p. 518). 

First, the chapter summarizes its feminist and narrative grounds, 
followed by an explanation of the particular research methods utilized 
for its development. It then proceeds to tell the story of La Mercadita, 
an imaginary market located in Mexico City in the year 2050. Finally, 
the chapter ends with a conclusion in which I reflect and push for more 
“stories for connecting (when the world is falling apart)” (Di Chiro, 
2017). 

The Beginning: The Grounds 

Every story starts from the beginning. This specific one started in the 
search for hope. Like Giovanna Di Chiro (2017), who was inspired by 
Rebecca Solnit, I started working with storytelling looking for hope in the 
tales, histories and stories of people. This is especially important now that 
hope has become a scarce resource for many of us. Not because of lack of 
enthusiasm but because wherever we look, capitalism and violence rule, 
and the possibility of stopping the planet from warming with conventions 
and treaties has proved disappointing (if not useless). 

In storytelling with vendors, I aimed to explore the potential of stories 
to enrich, deepen and communicate feminist, future and energy studies. 
My hope was that developing and creating stories with people would 
provide new imaginaries, visions, ideas, narratives, projects and demands. 
These would enable the vendors and me to envision a plausible, alterna-
tive, non-fossil futures (Adamson, 2016); futures which centre women’s
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histories and lives and tackle gender inequality and environmental injus-
tice. To explore alternative futures, my method of inquiry was feminist 
standpoint theory, “which examines the experiences of women in order 
to analyse how they experience and know differently from men, taking 
into account the intersectionality of gendered experience in its combina-
tion with class, race, age and other forms of difference” (Harcourt, 2016, 
p. 1008). At the same time, I used the notion of socio-technical imagi-
naries to investigate the landscapes of collective visions of desirable futures 
that enact and are enacted by commitments to certain views of the world, 
attainable through and supportive of science and technology (Jasanoff, 
2021). 

Focussed on creating stories with and not on Mexican women vendors, 
I wanted to “challenge notions of expertise and knowledge hierarchies, 
and […] to critically examine and challenge representational practices 
in research and writing” (Harris, 2021, p. 9). Story and storytelling 
are particularly important for engaging underrepresented communities 
in research and policies, offering the possibility of shifting the power 
dynamics of knowledge creation and challenging who listens and who 
speaks in academia and policy discourse (Ingram et al., 2014). 

Moezzi et al. (2017) and Smith et al. (2017) highlight that storytelling 
can provide data describing phenomena at a variety of levels, including 
emotional and imaginative. This is particularly relevant in energy studies 
because “[s]tories offer the possibility of opening up the conversation to 
participation by people who may not otherwise feel competent in ‘energy 
speak’, thus bringing to the fore a wider range of knowledge, insights, 
and perspectives and a deepened awareness of community values, iden-
tities, relationships, cultures, and histories” (Miller et al., 2015, p. 67). 
Equally, storytelling is important for feminist research since this method 
“is a way to challenge dominant narratives which erase, oversimplify and 
universalize women’s voices and experiences. It is an unconventional way 
to explore women’s stories and to expand their possibilities as women tell 
their own stories [,]in their own words” (de Nooijer & Sol Cueva, 2022, 
p. 238). 

By challenging notions of factuality and expertise and working to 
engage others, storytelling holds the potential to connect individual 
experiences to broader socio-political realities, explore place-based and
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everyday practices, and foster collaboration. This is because, when story-
telling, participants share imaginations, negotiate meanings and expose 
elements of the self as well as the broader economic, political and 
social context. Thus, the experiences reflected in stories are never solely 
about the individual, but rather about groups and communities, power 
dynamics, resistances and collaboration (Harris, 2021). 

While recognizing these potentials, we must also remain aware of the 
limits of storytelling and stories. We need to be sensitive to the fact 
that, when creating stories, people decide what is included and excluded, 
inevitably silencing other voices and experiences. Therefore, stories need 
to be understood as “partial truths that offer visions of and insights into 
situated moments in which they were crafted and about what they were 
told” (Rice et al., 2020 in de Nooijer & Sol Cueva, 2022, p. 251). Thus, 
storytelling needs to be performed as an open practice in which narrative 
closure is resisted. 

Bringing together feminist theory and a narrative approach, this 
chapter stories alternative energy imaginaries explored in the vendors’ 
tales of the future. This enables me to weave together heterogenous expe-
riences into collective knowledges and gives me the chance to creatively 
present vendors’ “understandings of their communities, how they’ve been 
treated, what is owed to them by regulators and other dominant groups, 
and what their future should look like” (Ottinger, 2017, p. 43).  

Methodological Disclosure 

Feminist theory as well as future studies encourage the use of creative 
and art-based methodologies in the process of doing research and in 
presenting its results (Rose, 2013). As such, experimentation with art 
and imagination has been common in feminist political ecology, environ-
mental justice and nature-society studies (Harris, 2021). 

Inspired by such creativity in methods and theory, I adopted a narrative 
approach and art-based methods in my Ph.D. research as well as in this 
chapter. During my research, I used a narrative and feminist approach 
to explore the future of energy with non-hegemonic voices in climate 
change, energy and future studies. In this chapter, I also chose fictional
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storytelling as a method to present such desirable futures using the power 
of fiction, such as its capacity to be a vehicle for greater immersion in 
what we read and what we retain after it (Leavy, 2018), to promote 
empathy and collaboration (Leavy, 2012), to resist dominant narratives 
and to strengthen senses of collective experience and solidarity (Hydén, 
2017). 

To create the story of an imaginary market called La Mercadita, I  
included elements of the “Fictionalizing Process” explained by Leavy 
(2018). Leavy suggests using processes of selecting, combining and using 
self-disclosure to analyse different empirical and story elements, (re)write 
stories in an orderly way and reveal the texts’ “real” and “fictional” nature. 
First, I selected the main themes and elements of the four stories created 
by the vendors that represented alternatives to the dominant energy imag-
inary in Mexico. This was done based on a previous analysis of the 
four stories, our conversations after them and my observations at the 
marketplaces. The themes selected were the use of renewable energy tech-
nologies in the future, for whom these would be, and how these could 
be managed. Based on my analysis, I chose dialogue, negotiation and 
self-organization as effective strategies for the governance of the energy 
systems and markets. 

Second, I combined and reorganized the elements as if the futures 
imagined in the vendors’ stories were real (Leavy, 2018). I consider this 
as ‘a simulacrum’ of the world imagined, which means that instead of 
presenting research results of how “reality” is, I show what it can be 
(Leavy, 2012). I also made collages with drawings, photographs and illus-
trations to produce unique visualization and insights into the imagined 
futures. 

Third, I created characters, places and situations that reflected not just 
the alternative visions imagined by the vendors but also the context in 
which the stories were created, as well as my personal observations and 
experiences at the markets. For example, the setting in the following story 
was developed according to how vendors constructed the markets in their 
stories, my observations and what has been discussed in the literature. 

Fourth, I used parenthetical citations to identify which pieces of this 
story are directly based on the vendors’ interviews and stories. The rest of 
this story was fictionalized out of my encounters with vendors in 2018, 
2019 and 2020, and my long trajectory as a customer of municipal public
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markets in Mexico City, the city in which I grew up and lived for more 
than 30 years. In that sense, the characters, places and problematics in 
the following story “are fictionalized but are being drawn from, and are 
in response to, lives and living” (Murphy et al., 2017, p. 218). 

Lastly, taking into consideration that this is just one story about one 
possible future, in La Mercadita, I did not pretend to describe what will 
happen in “the future” or to convince you about this vision of the future. 
Instead, it is expected that readers “[…] try to understand the various 
developing imaginaries and help to create and disseminate new ones” 
(Hajer & Versteeg, 2019, p. 132). 

The Story (Fig. 11.1) 

I couldn’t stop thinking. You are late again Carmen. The clouds are gray, 
it is going to rain… You forgot to close the dome of the market’s milpa4 

and your compañeras5 need your fingerprint to close it… Some raindrops 
might slash down onto the hanging pots, and the crops are not used to the 
rainwater anymore. The milpa might not survive… Focus, don’t stress. You 
are three minutes away.

Arriving at the market, I could see the 11 letters above the entrance, 
“La Mercadita”, glowing brightly with a purplish spark. Next to it, there 
were the sleek, vertical touchscreens, for self-ordering in any language, 
including the 68 indigenous languages spoken in Mexico (Catálogo de 
Lenguas Indígenas Nacionales; Variantes Lingüísticas de México Con 
Sus Autodenominaciones y Referencias Geoestadísticas, 2018). The huge

4 Milpa is a traditional intercropping system of regional vegetables and is practised in 
Mesoamerica. The word milpa comes from nahuatl, an indigenous language, and means 
‘what is sown on top of the plot’. This growing system is configured around polyculture, 
where crops such as maize, beans, chilli, squash and some herbs are grown together (San 
Vicente Tello & Jönsson, 2019). 

5 Translated to English, Compañeras means companions. In municipal public markets 
the word can also be used to refer to colleagues who work at the market as well. Among 
feminists the word is used to refer to those who fight alongside each other against 
patriarchy and other systems of oppression. In this sense, the word can be equated to the 
concept comrade. In this text, its meaning is a combination of all the above. 
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Fig. 11.1 Collage “La Mercadita” by Sol Cueva, 2022



268 L. SOL CUEVA

automatic doors opened as I went in, and a cool breeze brushed across 
my copper-skinned face. 

Looking around, all I could see was a crowd of people shouting 
and shoving. Apart from our regular visitors, there were holograms and 
people with spandex suits walking through the corridors that divide and 
organize the market in a nearly perfect grid (Repoll, 2010). They were 
taking photos as fast as they could, interrupting the ones who were 
purchasing items and bartering. The actions of these unusual visitors were 
almost robotic, smiling, picking up the item, taking a photo and always 
applauding after a vendor shouted “¿Qué va a llevar marchanta6 ?”7 

Walking through the main hall, I could smell papayas and oranges, 
which tempted me to slow my pace. Instead, I said good morning and 
rushed, returning to my mission. I crossed the communal kitchen and ran 
into the shared utility room where I finally reached the controls to close 
the dome. 

Once the milpa was protected, I took a step backward and focussed 
on the large group that was walking towards one of the stalls. It was 
a vegetable stall, in which a mestiza8 woman like me was packing a 
bunch of limes under the lamp light, asking questions about kilos and 
products. I noticed a peculiar tone of voice coming from the centre 
of the group. There he was, Professor Carcar Solar,9 the most famous 
influencer-scholar, giving a live presentation of La Mercadita. 

“Here you can see a vendor with her customer. Can you see how the 
vendor is selecting limes and giving them to this woman? Yes, you guessed 
right, here they don’t use food-walls, but they have products at display. 
People can pay with credit cards and biometric systems, but they seem 
to prefer social interaction, touching the products and smelling them,

6 Marchanta is a word of popular use by vendors in Mexican markets used to address 
the buyers. The diminutive is marchantita and male marchantito. Possibly, the French 
introduced this word in Mexico, as it is similar to marchand or merchant. 

7 Translated to English, the sentence means “What are you gonna buy, marchanta?” 
8 Mestiza, as understood in Mexico, generally refers to a woman who has been the result 

of racial and cultural mixture between Europeans, Indigenous and/or African descendants 
(López-Beltrán & García Deister, 2013). 

9 This character was created by me, it did not appear in the stories or the interviews. 
It was thought of as a critique of some academics’ behaviour, who approach the world as 
a laboratory and participants as ‘objects’ to study, and who try to capitalise on people’s 
knowledge, efforts and experiences. 
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funny right!” Carcar mentioned. “Why did you decide to keep the folk-
lore of your little stall?” he asked the vendor, and when she was about to 
respond, the professor interrupted “Well, actually…” and then he ignored 
my compañera, sharing his own interpretation. He did the same to the 
vendor in the next stall and the next. 

As one of the vendor’s representatives, I could not tolerate his attitude. 
I made my way through the hologram devices and the people gathered 
to ask Carcar about his presence in our space. “Oiga señor, if you are 
going to talk about La Mercadita, I suggest you engage with us, the 
vendors and customers. We built this space, and we keep it running every 
day. We know its history, because we are part of it.” But Car, as he likes 
to be called, was not interested in our story, he was just trying to sell 
his tours of what he calls “the city’s food scene” (Wattenbarger, 2019). 
He responded, using his instant translation device to speak in “common 
people’s language”, with an explanation of how social media works and 
how the experience of a woman like me was not fascinating enough for 
his audience. 

I was crestfallen and furious at the same time. Many questions popped 
into my mind. What should I do now? How dare he treat us like this? We 
are not lesser than him, and more importantly, it is our story to tell, not his. 

I could feel myself filling with anger. I looked him straight in the 
eyes and took a deep breath, remembering all the time that me and my 
compañeras needed to stand up and demand better treatment and a better 
market. Then, I said to the crowd, almost shouting “Just so you know 
what La Mercadita is, it seems fair that I tell you our story. It is the story 
of how this marketplace came to be. And it is the story of the lessons 
we learned along the way. In our journey, we were not alone. We were 
imagining multiple futures for our marketplaces with and for vendors…” 

Just like that, I was not mad anymore. I saw the other vendors nodding 
and cheering, the people in the crowd were listening. I felt powerful. So, 
I continued (Fig. 11.2).

“To be honest, when we started to imagine and to make La Merca-
dita a reality, we thought it was like an oasis. It was a fertile idea in an 
arid region. Dreaming of its future existence, the vision of a strength-
ened community and market, gave us relief. At the same time, it made us 
believe that we were losing our minds in hallucinations.”



270 L. SOL CUEVA

Fig. 11.2 Collage “Our Story” by Sol Cueva, 2022
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“In 2025, in the middle of the chaos and confusion that the COVID-
19 pandemic left behind, many vendors tried to avoid the loss of more 
lives and livelihoods (Castellanos, 2021a, 2021b). Numerous markets 
started to explore ways to resist what seemed to be a fatal destiny. Stalls 
were closing, markets were burned down (Corona, 2021), and supermar-
kets were built on top of their ruins. Our markets were being buried, just 
like the great pyramids of this territory called Mexico were buried by the 
Spaniards hundreds of years ago. On top of this, we were experiencing 
complete power outages. We knew this was coming when in 2021, from 
one moment to the other, large parts of Mexico City went dark (‘Mexico 
Suffers Another Day of Rolling Blackouts Due to Storm’, 2021). You 
might imagine how stressful it was, we were not able to work for hours 
until the electricity came back. 

“We had already known for decades that structural renovations were 
needed at the markets and that we were not able to afford them. For 
years we, the vendors, absorbed the costs of small renovations here and 
there, but we did not have the means nor the capacity to make major 
changes (Meneses Reyes, 2011). In particular, the energy, water and sani-
tation systems were as old as the markets themselves; 70–75 years-old in 
2025, and the resources to transform them were out of our reach (Liliana, 
personal communication, 26 November 2020). Plus, we were not able to 
decide how and for whom energy would be produced or how to deal with 
droughts and floods in Mexico City, two sides of the same coin. We felt 
like our hands were tied!” 

“It is true that there were policies and programs in place since the 
beginning of the century. We would hear politicians and entrepreneurs 
saying ‘this policy will rescue urban heritage’ and ‘this project will 
modernize food markets’ (Delgadillo, 2018). However, these were insuf-
ficient and inadequate to face the challenges and bring the solutions 
that our communities were demanding (Giglia, 2018). There was always, 
either a lack of money, or an invisible hand that favoured supermarkets 
and malls instead of the municipal public markets” (Delgadillo, 2018). 

Then, a hologram woman said “Yes, I remember campaigns promoting 
the modernization of markets. Close to my neighbourhood, a market was 
renovated. It was super cute after. We could find hip restaurants and cafés. 
The only weird thing was that all the vendors were new. It was like the
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renovation replaced the vendors who worked at the market before. But 
La Mercadita doesn’t look like that. What did you do here?” 

“Well, the first thing we did was to create a commission. It was our 
goal to travel around the city to collect ideas and to learn from other 
market’s experiences, like merchant’s caravans moving across continents 
to find valuable goods. And so, we started the journey that same week. 
It was March 2025 and we began to visit the remaining municipal public 
markets in Mexico City, to learn from and with them (Fig. 11.3).”

“We travelled for almost a year.” Said Lulú, who took the floor, contin-
uing with the story. She was passing by, going from the communal kitchen 
to the care centre where she would pick up her granddaughter. Lulú 
was also a vendor and part of the caravan. So, I invited her to share her 
experience. 

“Carmen, the other vendors and I visited the markets to pay close 
attention to the challenges they were facing and the ways they were 
solving them. It was amazing! Some markets were moving away from 
processed food and the use of electronic and digital technologies. They 
went back to selling only fresh fruits, vegetables and seeds and were 
using human-powered machines. Other markets were installing solar 
panels, buying waste-to-energy systems, and using robotic cleaners.” She 
continued, “For example, in Mercado Rosa Torres, we were welcomed 
by Lucky, the robot-girl cleaner, who was about to clean the market’s 
corridors, as she does every morning and night. She is powered by the 
waste-to-energy system for which she collects and recycles waste (Liliana 
et al., forthcoming). In Mercado San José, they were using banana peels 
to power their information screens and biometric payment systems… 
and they were even planning to use a micro-hydropower generator and 
install small wind turbines (Gabriela et al., forthcoming). In Mercado San 
Joaquín, they were expanding the solar panel system to all the market, 
inspired by a woman butcher who turns a regular stamp-clock into a solar-
stamp-clock (Erika and Jess, forthcoming). Literally, some markets were 
covering all the renewable options!” Lulú exclaimed. 

Then I added “I also remember that in markets like Mercado San 
Mateo Tlaltenango, vendors managed to redesign the stalls and verti-
cally expand them, in combination with the installation of individual 
solar panels and rainwater harvesting systems for the entire market. They
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Fig. 11.3 Collage “The Caravan of Wonders” by Sol Cueva, 2022
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even had a vegetable garden for the cocinas corridas10 (Claudia et al., 
forthcoming)”. 

Yes! And when we asked the vendors why they decided on all those 
transformations, the response was similar in every market. Vendors didn’t 
want to struggle with water or energy scarcity, nor pay high energy 
prices, and they wanted to care for the environment and their liveli-
hoods. Vendors wanted to keep and recover some traditional practices 
while being modern at the same time (Claudia et al., forthcoming). By 
this, I mean markets wanted the newest technologies, but not at the cost 
of their practices and wellbeing (Liliana et al., forthcoming), Lulú pointed 
out. 

“It all makes sense!” someone from the audience raised her hand and 
said, “Municipal public markets wanted new paint on the walls, but they 
also needed reliable services, and to keep running without turning into 
supermarkets.” 

“That was exactly our conclusion after visiting the markets. Well noted! 
But then again, that was not all!” Lulú replied. “It was time for us to 
present these ideas to all the vendors, after which we needed to come 
to an agreement. It was time for us to re-shape our market and to re-
think services, products, and ways of interacting with each other and our 
communities. Carmen, would you tell them about this? I must go” Lulú 
said, giving me a hug. As she walked towards the care centre, she shouted 
“Do not forget to visit the kitchen, I have made fresh zucchini blossoms 
in salsa verde11 with ingredients from our milpa. I promise that you will 
love them. Bye (Fig. 11.4).”

Oh, me oh my, I have to tell people about the transformations we made 
here and how we did it. Not an easy task. Let me think… “Everybody, I 
think that the best way to continue the story would be by showing you 
what we—” 

“Wait a minute sweetheart.” Carcar stepped forward and faced the 
audience. “I think I can take over from here. I have very nice holo-
graphics to show the transformations.”

10 Cocina corrida is a business that sells meals of several courses at a fixed price, eaten 
about 2 and 4 pm. It is called corrida (run) because it is expected that you eat this meal 
in a maximum of 30–50 minutes. 

11 Salsa verde is a spicy sauce made of tomatillos, onion, green chili and cilantro. 
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Fig. 11.4 Collage “New Endeavours” by Sol Cueva, 2022
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“No thank you, sweetheart. I can do it. Actually, I was about to give 
some examples of what we have done here and explain why. Is this okay 
for everyone?” and the group nodded “Great, follow me.” 

I walked calmly, leading the visitors from the communal area to one of 
the four main corridors. This way people could take some time to look 
around the marketplace. The corridors were wide, allocating separated 
stalls on either side of them (Repoll, 2010). The stalls were not grouped 
according to their commercial activities and products as it was years ago 
(Meneses Reyes, 2011). In La Mercadita, vegetables, fruits, repair shops, 
etcetera, were scattered throughout the market. 

“Here we are!” I stopped in front of my stall. It was a metal structure 
of two floors, shear walls and sliding glass doors on the ground floor. A 
3D printer, tools and different materials such as fabric, wood and paper 
were visible through the glass doors. There was a table at the middle of 
the room, and there were shelves displaying shoes, cutlery, pencils, stencils 
and toys all the way to the back.12 “Ten years ago, this stall used to sell 
dried seeds and mole,13 as you can see in the photo hanging next to the 
door. Today it is a 3D workshop. ‘Why did Carmen change her stall?’ 
You might ask. Well, my compañeras and I decided to keep just one stall 
with dried products in the market and to set up a workshop instead. This 
way, we would avoid competition among us and serve diverse local needs 
(Brenda, personal communication, 25 November 2020). Let me show 
you a pair of shoes we have been working on.” 

I picked up and showed a pair of shoes with woven soles of natural 
fibre, which were having a major revival after being out of fashion 
for nearly 50 years. Suddenly, a written message popped-up in Car’s 
holographic videocall chat asking, “Do you have other services like this?”

12 The idea of a communal workshop was completely imagined by me. It was inspired 
by spaces such as ‘Hackerspace Rancho Electrónico’ (collective project of co-construction 
of knowledge), ‘Casa Gomorra’ (collective project of dissent, bodies, pleasures and politics) 
and ‘Enchúlame la Bici’ (communitarian workshop to build and repair bikes), among 
others in Mexico City. 

13 Mole is a traditional marinade and sauce in Mexican cuisine. Generally, mole contains 
dried chilies, nuts, chocolate and spices such as black pepper, cinnamon or cumin. They 
can range from bittersweet to spicy. 
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“Yes, at La Mercadita we have more services that share the same prin-
ciples. We have my stall which is a workshop, the kitchen, the milpa and 
the care centre. The four of them serve a purpose for the market and 
its community, they are led by us, and we assume mutual responsibility 
towards them. For example, the kitchen is where vendors and visitors can 
go to drink, eat, bake or even to socialise. It is run by the workers of 
the old cocinas corridas. So, the team cooperates in collecting the ingre-
dients, cooking, and cleaning the kitchen, in coordination with the rest of 
the market which also collaborates with them in clear tasks.14 Actually, if 
you look over there you can see that two people are working in the milpa 
right now” I pointed to the woman and man standing beneath the maize 
leaves hanging from pots, carrying large hand-woven baskets. “These 
vendors are harvesting chilies and squash that will be used for dishes in the 
kitchen and sold at the market later (Claudia et al., forthcoming; Gabriela 
et al., forthcoming). Finally, in the care centre we provide and receive self-
managed care services such as basic healthcare and childcare. I could go 
on and on about the care centre, but the truth is that this project has 
been set up recently. So, we are still experimenting and learning from it. 
I hope I can tell you more next time you visit us. For now, I will tell 
you that these services were recovered from the old markets’ designs, in 
which there were stalls but also libraries, day-care centres, among others 
(Delgadillo, 2016; Meneses Reyes, 2011; Repoll, 2010). Nice, right?” 
And people reacted by having their watches pop up a hologram GIF of a 
puppy holding a sign that said “Mind blowing” on it. 

“Talking about experimentation, it is important to point something 
out. Seeing the market today, you might think that we knew exactly what 
we wanted and how to achieve it, when in reality, things were and are 
not so straightforward” I added. “The processes of thinking together

14 The idea of four communal services was mostly produced by me. It was inspired 
by San Mateo’s and San José’s stories in which community tasks are presented. It was 
also based on the way vendors organise market clean-up days, block parties, and planning 
meetings, as well as real-world examples of collective work such as tequio in Oaxaca and 
other parts of Mexico. Tequio is a form of organisation of labour in which all healthy 
members of a community must participate with the same regularity in equally arduous 
community activities (Zolla & Zolla Márquez, 2004). 
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and putting things in place took years of trial and error, of testing and 
piloting projects (Erika, personal communication, 27 November 2020). 
This did not happen from one day to the other. Little by little, market 
by market, we were gathering puzzle pieces and learning how to fit 
them together, in a way that made sense for our community and every 
stall. I mean, we were not planning to copy-paste the ideas of other 
markets. Why would we pretend to be exactly the same? For instance, 
we first thought about having a marketplace full of the latest technology, 
focussing just on e-commerce. But we remembered what happened 
in Mercado Rosa Torres: transforming the market in that way caused 
disunity between vendors, distance from the community and dissatisfied 
customers. ‘Customers love to inspect their avocados before buying them’ 
(Liliana et al., forthcoming), I remember a vendor saying to us. So, after 
long hours of presenting the technologies and projects, after discussing 
their cons and pros, and making their benefits for the majority visible, 
we came to an agreement (Claudia et al., forthcoming; Gabriela et al., 
forthcoming; Liliana et al., forthcoming). We decided to renovate the 
market, introducing new payment methods, screens, and new appliances, 
but maintaining direct contact with customers and products at display” 
(Claudia et al., forthcoming; Erika & Jess, forthcoming; Gabriela et al., 
forthcoming; Liliana et al., forthcoming). Even the most sceptical vendors 
agreed. 

“We also considered other things that were shared by the markets we 
visited. In Mercado San José, vendors told us that they were using so 
many emerging technologies that the high energy demand did not fit their 
energy system. Thus, they needed to install a complex hybrid renewable 
energy system to meet their energy needs (Gabriela et al., forthcoming). 
When we asked ourselves if we could run La Mercadita on energy tech-
nologies such as hydroelectric dams, wind turbines and similar, we said 
no.” 

I glanced at the audience, who were looking at me with confused 
expressions. After many years of pushing states to support the goal 
of 100% renewable energy technologies, what I just shared sounded 
completely contradictory to them. I took a deep breath. “Please, don’t 
look at me like that. Of course, we also wanted to get rid of fossil-fuels, 
protect the environment, and have energy free of charge or at low cost! 
But, at the same time we wondered which type of energy systems we 
needed, for what and for whom. We wanted to make a decision that was 
centred on us, the complete market and every stall, not just on energy
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technologies. So, we gathered in vendor’s assemblies to decide what we 
wanted” (Claudia et al., forthcoming; Gabriela et al., forthcoming). 

“After discussing the options, in several general assemblies, we decided 
that we needed a mix of small-scale renewable energy technologies. Also, 
we were interested in taking advantage of architectural adjustments that 
maximise the benefits of the heat and light gained from the sun moving 
and the wind blowing. For example, look at the lamps above us. They 
look like ordinary electric lamps, right? Well, they are not. These are 
pipes of reflective materials that capture and bounce back the sunlight 
(Mayhoub, 2014).” 

“So, these lamps don’t use any electricity!?!?” Car exclaimed, incredu-
lous. 

“Nope, they don’t. Now look in between the lamps. Do you see the 
small, spinning turbine? It is a wind driven vent that continuously replaces 
trapped, stale air with cleaner, cool air from outside. It does not use elec-
tricity either and it is a technology that has existed at the markets since the 
last century. And…I am sure that you also saw the solar panels on our roof 
when entering the market. Similarly, we installed a rainwater harvesting 
system to better manage our water needs (Claudia et al., forthcoming; 
Gabriela et al., forthcoming). Also, we have a micro waste-to-energy 
system to manage waste and generate power. You can’t see these last 
two, because they are in the closed loading and unloading area. My point 
is that what we decided was “to combine modern and natural energy’ 
(Claudia et al., forthcoming) to meet our needs. 

“Once we knew which type of energy we wanted, we agreed that 
energy would be produced and controlled by us, therefore we would 
not be connected to the cables on the streets (Claudia et al., forth-
coming; Erika & Jess, forthcoming; Gabriela et al., forthcoming; Liliana 
et al., forthcoming). Finally, we made alliances with the government and 
experts, considering that they have more money and information than us” 
(Mario, personal communication, 26 November 2020). 

“Aha, I knew it. You couldn’t do this by yourself. I mean, we see 
how the energy industry does its best to give us energy, and they can’t 
manage.” Car voiced. 

“Just like other markets, we learned that alliances were necessary to 
achieve our goals. The majority didn’t want a third party to control and 
produce energy and agreed that we couldn’t do everything by ourselves 
with little resources. Therefore, WE achieved this, but with the support 
of others. We wanted to collaborate with people and institutions that
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supported our journey and who acknowledged that energy needs and 
interests are only known by us, the vendors (Jess, personal communi-
cation, 27 November 2020). We did not and do not want any more 
lies, empty words or random ideas. With this, I mean that there is no 
room for those who want to replace the marketplaces with supermar-
kets or gourmet markets, neither is there room for alliances that want 
to renew the marketplaces but displace the vendors or alliances that don’t 
recognize, revalue, improve and protect our markets” (Delgadillo, 2020, 
p. 10). 

“So, I would kindly ask you, Carcar, to leave La Mercadita. I have  
had enough of your behaviour which, sadly, inhibits OUR collective ways 
to flourish.” I said while opening up my arms, as if I was wrapping the 
audience and the vendors in a hug, making the “we” gesture. 

“For the rest of you, please stay as long as you want. I hope you 
enjoyed our story and that you will be back soon to see what other things 
we are creating here, or even better, to join us in making La Mercadita 
into what we have dreamt. Have a wonderful rest of the day!” I said 
smiling, before heading towards the flourishing veggies under the dome. 
It was time to go back to work (Fig. 11.5).

Conclusions 

In an attempt to explore the future visions of municipal public markets 
in Mexico City, I used storytelling, a non-traditional method in energy 
research. In this chapter I wove together “other ways of doing knowl-
edge”, inviting readers to think about alternative ways of imagining 
energy futures. 

In order to pluralize the voices of these futures and to challenge the 
“male technical” voice in energy transition conversations, my text tapped 
into a range of historically underrepresented voices, centrally those of 
women vendors. By using an imaginary setting, informed by the visions 
of vendors, the text gave insight into the role of energy in women’s 
daily activities and how changing the socio-technical energy systems might 
impact their community, their day-to-day lives and the city in general. It 
showed the possible societal, technological, environmental and political 
influences on the created story world. 

For example, based on the stories and the conversations with vendors, 
I created strong female characters who work at markets and collaborate 
with other vendors to make markets better places in the future. During
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Fig. 11.5 Collage “To be continued…” by Sol Cueva, 2022
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the fictionalizing process, I used the characteristics of the marketplaces 
and their energy systems narrated by these women vendors. Vendors 
described new energy technologies and fuels, such as solar energy and 
waste-to-energy technologies to face future energy challenges. Also, 
vendors described governing structures in which they install and control 
renewables and forums in which all vendors participate. In this sense, 
storytelling facilitated complex reflections about the energy futures. 

The created story demonstrates that the way people understand and 
engage with energy systems is informed by the cultural and social as well 
as the technical context. The chapter presents an image of what a world 
without fossil-fuels would look like in a specific place and time, and how 
methods such as storytelling and speculative fiction can contribute to 
research. 

Finally, in searching for hope, I found hopeful visions of the future. 
During the storytelling activity, the vendors had the option of telling a 
fortunate or unfortunate story, and all of them chose the first. This did 
not mean that vendors cannot shine a spotlight on injustices and inequali-
ties, power relations and oppressions—they do—but they decided to focus 
on a future without major conflicts and disruptions. What the stories 
showed us is that hope can bring people together and form a basis for 
collective action. Vendors imagined better futures for themselves, others 
like them and for people who are willing to contribute to the flourishing 
of their communities. 

Hopefully, this exercise will invite others to keep exploring non-
hegemonic imaginaries in feminist political ecology and energy studies 
and provide some ideas on how collectively imagining energy futures can 
inform energy, future and feminist studies. 

Funding: Lillian’s research was supported by the Secretaría de Energía and 
the Consejo Nacional de Ciencia y Tecnología (SENER-Conacyt) through its 
post-graduate grant programme. In addition, this chapter was funded by the 
Wellbeing Ecology Gender and cOmmunities Innovation Training Network 
(WEGO-ITN) funded by the European Union’s Horizon 2020 research and 
innovation programme under the Marie Sklodowska-Curie grant agreement No. 
764908-WEGO 2018-2021.
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