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Correction to:  Rev Manag Sci (2019) 13:725–747  
https ://doi.org/10.1007/s1184 6-017-0258-8

The article ‘The effect of stress on customer perception of the frontline employee: 
an experimental study’, written by Marie-Christin Papen, Thomas Niemand, Florian 
U. Siems, Sascha Kraus, was originally published electronically on the publisher’s 
Internet portal (currently SpringerLink) on 15 November 2017 without open access. 
With the author(s)’ decision to opt for Open Choice, the copyright of the article 
changed on 17 August 2019 to © The Author(s) 2019 and the article is forthwith 
distributed under the terms of the Creative Commons Attribution 4.0 International 
License (http://creat iveco mmons .org/licen ses/by/4.0/), which permits use, duplica-
tion, adaptation, distribution and reproduction in any medium or format, as long as 
you give appropriate credit to the original author(s) and the source, provide a link to 
the Creative Commons license and indicate if changes were made.

The original article has been updated.

Open Access This article is distributed under the terms of the Creative Commons Attribution 4.0 Interna-
tional License (http://creat iveco mmons .org/licen ses/by/4.0/), which permits unrestricted use, distribution, 
and reproduction in any medium, provided you give appropriate credit to the original author(s) and the 
source, provide a link to the Creative Commons license, and indicate if changes were made.

The original article can be found online at https ://doi.org/10.1007/s1184 6-017-0258-8.

 * Marie-Christin Papen 
 marie-christin.papen@tu-dresden.de

 Sascha Kraus 
 sascha.kraus@gmail.com

1 Department of Marketing, Technical University Dresden, Helmholtzstrasse 10, 01062 Dresden, 
Germany

2 Clausthal University of Technology, Institute of Management and Economics, 
Albrecht-von-Groddeck-Strasse 7, 38678 Clausthal-Zellerfeld, Germany

3 University of Liechtenstein, Institute for Entrepreneurship, Fürst-Franz-Josef-Strasse, 
9490 Vaduz, Liechtenstein

https://doi.org/10.1007/s11846-017-0258-8
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
http://crossmark.crossref.org/dialog/?doi=10.1007/s11846-019-00348-1&domain=pdf
https://doi.org/10.1007/s11846-017-0258-8


1128 M.-C. Papen et al.

1 3

Publisher’s Note Springer Nature remains neutral with regard to jurisdictional claims in published 
maps and institutional affiliations.


	Correction to: The effect of stress on customer perception of the frontline employee: an experimental study
	Correction to: Rev Manag Sci (2019) 13:725–747 https:doi.org10.1007s11846-017-0258-8




