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“Since we wonky 

types love 

statistics, let me 

share a few of 

the latest factoids 

about JOM.”

“If you’re not putting out relevant content in relevant places, you don’t exist.”

—Gary Vaynerchuk

 If you are not familiar with Gary Vaynerchuk, or GaryVee, allow me to have the Internet 
introduce you to him via his Wikipedia entry: “Gary Vaynerchuk (born November 14, 1975, in 
Babruysk, U.S.S.R. [now Belarus]) is an entrepreneur, investor, author, public speaker, and Internet 
personality.” Wine appreciation and self-help advice are two of his apparent areas of expertise. His 
core talent, however, seems to be mastery of virtual media. As evidence, he can boast of nearly 
100,000 subscribers to his YouTube channel, 330,000+ “likes” on Facebook, half a million followers 
on LinkedIn, and more than one million followers on Twitter. Like him or not (indeed, know him or 
not), one has to give GaryVee credit as one of the emergent social networkteers who instinctively 
knows how to get himself and his message in front of the audiences that he wants to reach. As a 

notion, but the phrasing has a certain bumper-sticker quality that resonates with me. Perhaps it is 
just the timing; I read the above bon mot shortly after reviewing the just-released Thomson Reuters 
ISI Web of Knowledge journal citation reports for 2014. Inadvertently to be sure, GaryVee has 
provided us with what could be the de facto motto of the technical publishing community. 
 As TMS serves a broad spectrum of member interests and professional needs, I recognize 
that not all members feel deeply invested in the Impact Factor (IF) announcement. Some care a 
lot. For those readers unfamiliar with the metric, the Impact Factor is essentially a calculation 
designed to measure the, um, impact of a journal based on the number of times papers published 

debate as to how genuinely meaningful the Impact Factor is and how it can be cooked. Exploring 
Google 

when deciding where to try and publish; subject matter experts when deciding where to volunteer 
precious time; libraries in deciding to which journals to subscribe; publishers in deciding how to 
set subscription prices; published authors in deciding how to frame a case for advancement in the 
workplace; and employers when deciding potential advancement by employees. For each individual 
journal, a change in Impact Factor can trigger either a virtuous or vicious cycle. 
 Since the late 1990s, JOM
as the accompanying visual illustrates. Since we wonky types love statistics, let me share a few 
of the latest factoids about JOM: Impact Factor: 1.757. The journal 

JOM  ranking in “metallurgy & metallurgical 
engineering” is number 12 out of 74 journals . . . in “materials science, 
multidisciplinary”: 111 of 259 . . . in “mining and mineral processing”: 

Index (0.393), Eigenfactor®

Decimal-place-land.
 Behind all of the tabular data, what I see is our volunteers, staff, 
and publishing partner as having brought the journal a long way, and 
I see them working hard to make it even better. Every day. Just one 
initiative: JOM

possible likely. 
Nature Materials, JOM is 

coming up fast! Feel free to reference me on that.
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