
8 Limitations und outlook 

The provided findings are based on qualitative data, which was collected in 

an interview study approach. Therefore, this thesis has the general limitations of a 

qualitative study, although preventions have been taken. As the sample of inter-

viewees is very small, according to the prospected area of research, other interview 

partners could have validated these findings or extended the presented findings. A 

specific limitation is that only particular actors of the value network were inter-

viewed. Even though the retailers, manufacturers and farm solution providers 

seemed the most qualified interview partners and due to a good overall picture 

because of repeated interviewing of different companies of these players, it cannot 

be certain that every aspect was covered, or other perspectives could have been 

given. Despite the literature updates and continuous literature research, the pro-

vided theoretical base cannot be on the latest state of art, thus, provided findings 

can be interpreted differently. 

Future research could deepen the provided findings as the present thesis aimed to 

generate an overview of the topic. Especially the interaction between interconnec-

tivity and transparency could be a fruitful topic to explore the influence on service 

innovation. Another interesting topic of research could be the continuation of this 

research and the influence of interconnectivity on the sector for several years with 

focus groups and case studies. This could validate the present findings and provide 

broader findings on the research question. As outlined, the findings could also be 

adapted to the industrial IoT. Most interview partners explained the wish for 

broader research on this topic, especially regarding changes of the value chain. 

Therefore, it should be possible to gain them as partners for continuous research.  

The impact of higher transparency by offering production information of the actual 

product on customer purchase decisions would also be an interesting topic of re-

search. Since there are differences of customer perception of the production envi-

ronments and the real production environments, a mind change will be need 

(Ehrenstein, 2016).  
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