
    
    
    
        
            
            
                
            

            
        
    


    
        Skip to main content
        
        

        
            
                Advertisement

                

            

        

        
    
        
            
                
                    
                        [image: SpringerLink]
                    
                
            
        


        
            
                
    
        Log in
    


            
        
    


    
        
            
                
                    
                        
                            
                        Menu
                    
                


                
                    
                        
                            Find a journal
                        
                    
                        
                            Publish with us
                        
                    
                        
                            Track your research
                        
                    
                


                
                    
                        
                            
                                
                                    
                                Search
                            
                        

                    
                    
                        
 
  
   
  Cart
 


                    
                

            

        
    




        

    

    
        
    
        
            
    
        
    
        
            	
                        Home





	
                        Book


    

    
        
            
                
                [image: Book cover]
            
            
        
    

    

    
        
            Customer Co-Design
        

        
            A Study in the Mass Customization Industry

        
        	Book
	© 2015


        
        
                
                    
                

        

    



        
    


        
            
                

                
                    
                        Overview

                        
    
        
            	Authors:
	
                    	
                                Stefan R. Thallmaier
                                0
                            


                    
                


            
            	
                        
                            Stefan R. Thallmaier
                        
                        
                            	
                                    
                                        
                                            CLIC, HHL Leipzig Graduate School of Management, Leipzig, Germany

                                        
                                    

                                


                        
                        
                            
                                View author publications

                                
                                    You can also search for this author in
                                        
                                        PubMed
                                             
                                        Google Scholar
                                    
                                    

                                

                            

                        

                    


        
        

        
            
                	Publication in the field of economic sciences
	Includes supplementary material: sn.pub/extras



                
            

        
    

                        
    

        
            
            
                
                    
                        
                    

                    
                        
                            Part of the book series:
                            Markt- und Unternehmensentwicklung Markets and Organisations (MAU)
                        

                        
                    

                

            

            
        
        
    


                        
                            
    
        	
                    
                        
                    38k Accesses

                
	
                        
                            
                        8 
                            Citations
                        

                    


    



                        

                    

                

                
                    
                        
                            
                                
                                    
                                        
                                    
                                    
                                        This is a preview of subscription content, log in via an institution
                                    
                                    
                                        
                                     to check access.
                                

                            

                        
                    
                

                
                    Access this book

                    
                        
                            
                                
                                    
                                        
                                            Log in via an institution
                                            
                                                
                                            
                                        
                                    

                                
                            
                        
                    
                    
                        
 
  
   
    
     
      
        
        eBook  USD 39.99 
        Price excludes VAT (USA) 
       

      

     

        
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook 
       
       
     

    

    
     
      
        
        Softcover Book  USD 54.99 
        Price excludes VAT (USA) 
       

      

     

        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book 
       
       
     

    

   

   
  

  
   Tax calculation will be finalised at checkout

  

  
    Licence this eBook for your library 
     
     
   

    Learn about institutional subscriptions 
     
     
   

  

 

 
 
 


                    

                    Other ways to access

                    
                        
                            Licence this eBook for your library
                                
                                    
                                
                                

                        
                        Institutional subscriptions
                            
                                
                            
                        

                    

                



                
    
        
                
    
        
            
                Search within this book
                
                    
                    
                        
                            
                        
                        Search
                    
                    
                    
                

            

        

    


                
                    Table of contents (25 chapters)

                    
                        
                            	
        
            
                    Front Matter

                
                Pages I-XXI
                

            

                
        
            Download chapter PDF
                
                    
                
            
        

    
            

        

    
	
                                            
                                                
                                                    Introduction

                                                    	
        
            
                    Front Matter

                
                Pages 1-1
                

            

                
        
            Download chapter PDF
                
                    
                
            
        

    
            

        

    
	
        
            
                                
                                    Relevance of Customer Co-Design
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 3-8
                

            


        

    
	
        
            
                                
                                    Definition of Customer Co-Design
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 9-11
                

            


        

    
	
        
            
                                
                                    Structure of the Thesis
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 12-16
                

            


        

    


                                                

                                            

                                        
	
                                            
                                                
                                                    Theoretical Framework

                                                    	
        
            
                    Front Matter

                
                Pages 17-17
                

            

                
        
            Download chapter PDF
                
                    
                
            
        

    
            

        

    
	
        
            
                                
                                    Elucidation of Key Concepts
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 19-32
                

            


        

    
	
        
            
                                
                                    Derivation of Theoretical Framework
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 33-35
                

            


        

    
	
        
            
                                
                                    Specification of Research Design
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 36-39
                

            


        

    


                                                

                                            

                                        
	
                                            
                                                
                                                    Empirical Study 1: Challenges of Customer Co-Design

                                                    	
        
            
                    Front Matter

                
                Pages 41-44
                

            

                
        
            Download chapter PDF
                
                    
                
            
        

    
            

        

    
	
        
            
                                
                                    Need and Goals
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 43-47
                

            


        

    
	
        
            
                                
                                    Theoretical Underpinning
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 48-51
                

            


        

    
	
        
            
                                
                                    Method and Data
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 52-57
                

            


        

    
	
        
            
                                
                                    Findings
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 58-68
                

            


        

    
	
        
            
                                
                                    Conclusions and Future Research
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 69-71
                

            


        

    


                                                

                                            

                                        
	
                                            
                                                
                                                    Empirical Study 2: Online Customer Co-Design

                                                    	
        
            
                    Front Matter

                
                Pages 73-73
                

            

                
        
            Download chapter PDF
                
                    
                
            
        

    
            

        

    
	
        
            
                                
                                    Needs and Goals
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 75-79
                

            


        

    
	
        
            
                                
                                    Theoretical Underpinning
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 80-86
                

            


        

    
	
        
            
                                
                                    Method and Data
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 87-97
                

            


        

    
	
        
            
                                
                                    Findings
                                

                            
                        
                
                    	Stefan R. Thallmaier


                Pages 98-105
                

            


        

    


                                                

                                            

                                        


                            
        
            	
                             1 
                        
	
                             2 
                        
	
                        
                            
                                Next page
                                
                                    
                                
                            

                        
                    


        

                            
    
        
            
                Back to top
                
                    
                
            
        

    

                        
                    

                
    

                
                
    
        
            
                Keywords

                
                    	
                                
                                
                                    Business and Management
                                
                                
                            
	
                                
                                
                                    Customer Service
                                
                                
                            
	
                                
                                
                                    E-Commerce
                                
                                
                            
	
                                
                                
                                    Productdesign
                                
                                
                            
	
                                
                                
                                    Sales and Marketing
                                
                                
                            


                

            
        

        
            
                
                    About this book

                    
                        Stefan R. Thallmaier’s investigation enables mass customization businesses to better understand how co-design increases customers’ value perception. He focuses on the increasing proliferation of service channels (online, mobile and in-store) and digital media (toolkits, social media and live help) at the co-design interface. Based on qualitative and quantitative research, the author examines how this proliferation impacts customers’ value perception in the different stages of the co-design process. The research shows that customers’ value perception profits from varying levels of social presence throughout the co-design process. The work helps researchers and practitioners with surprising insights as well as hands-on recommendations to improve and adapt interfaces for customer co-design.
                    

                
            
        

        
            
        

        
            
                Authors and Affiliations

                
                    	
                                    
                                        
                                            CLIC, HHL Leipzig Graduate School of Management, Leipzig, Germany
                                        

                                    
                                    
                                        
                                            Stefan R. Thallmaier
                                        
                                    

                                


                

            
        

        
            
                
                    About the author

                    
                        Dr. Stefan R. Thallmaier received his PhD in economic sciences from the HHL Leipzig Graduate School of Management, where he worked as Research Associate for Prof. Dr. Kathrin M. Möslein at the Center for Leading Innovation and Cooperation (CLIC).
                    

                
            
        

        
            Bibliographic Information

            
                
                    	Book Title: Customer Co-Design

	Book Subtitle: A Study in the Mass Customization Industry

	Authors: Stefan R. Thallmaier

	Series Title: 
                            
                                Markt- und Unternehmensentwicklung Markets and Organisations
                        

	DOI: https://doi.org/10.1007/978-3-658-07526-2

	Publisher: Springer Gabler Wiesbaden

	eBook Packages: 
                                    
                                        Business and Economics, Business and Management (R0)
                                    

	Copyright Information: Springer Fachmedien Wiesbaden 2015

	Softcover ISBN: 978-3-658-07525-5Published: 29 October 2014

	eBook ISBN: 978-3-658-07526-2Published: 15 October 2014

	Series ISSN: 
                                 2945-879X 

	Series E-ISSN: 
                                 2945-8803 

	Edition Number: 1

	Number of Pages: XXI, 218

	Number of Illustrations: 29 b/w illustrations

	Topics: 
                            
                                
                                        Innovation/Technology Management, 
                                        Market Research/Competitive Intelligence, 
                                        Sales/Distribution
                            



                

            

        

        
            Publish with us

            
                Policies and ethics

            

        
    

                

                
        
            
                Back to top
                
                    
                
            
        

    
            

            
                
                    
                        
                            
                                
                            
                        
                    

                    
                        Access this book

                        
                            
                                
                                    
                                        
                                            
                                                Log in via an institution
                                                
                                                    
                                                
                                            
                                        

                                    
                                
                            
                        
                        
                            
 
  
   
    
     
      
        
        eBook  USD 39.99 
        Price excludes VAT (USA) 
       

      

     

        
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook 
       
       
     

    

    
     
      
        
        Softcover Book  USD 54.99 
        Price excludes VAT (USA) 
       

      

     

        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book 
       
       
     

    

   

   
  

  
   Tax calculation will be finalised at checkout

  

  
    Licence this eBook for your library 
     
     
   

    Learn about institutional subscriptions 
     
     
   

  

 

 
 
 


                        

                        Other ways to access

                        
                            
                            Licence this eBook for your library
                                
                                    
                                
                                

                            
                            Institutional subscriptions
                                
                                    
                                
                            

                        

                    


                    
                        
                            

                            

                            

                        

                    

                
            

        

    
    
        
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					44.202.179.42
				

				Not affiliated

			

		
	
	
		
			[image: Springer Nature]
		
	
	© 2024 Springer Nature




	





    

    
    



