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                            In today's global business environment it is no longer acceptable that a corporation does well simply by doing good. It is expected. With increasing pressures from stakeholders to improve the bottom line as well as to be good corporate citizens, business leaders face tough decisions. What social issues should we support? What initiatives should we develop that will do the most good for the company as well as the cause? Do we include social messages in our advertising, encourage our employees to volunteer, do we modify our business practices? How do we integrate a new initiative into current strategies? These and other challenges will continue to face future leaders.
This book provides thoughtful answers to these important questions, and to many more. The book offers suggestions on how to choose among major worthy causes and also how to measure the amount of good achieved both for the recipients and the companies themselves. Of course, all is not only about challenges, there are loads of opportunities that go along with them but it’s only responsible and sustainable leaders who would be able to spot these opportunities. That is the future which awaits 21st century leaders.

                        

                        
    
        
            
            Back to top
                
            
            
        

    

                    

                
            
        

        
            
                
                    Keywords

                    
                        	
                                    
                                        
                                            CSR
                                        
                                    
                                
	
                                    
                                        
                                            Corporate Citizenship
                                        
                                    
                                
	
                                    
                                        
                                            Global business
                                        
                                    
                                
	
                                    
                                        
                                            Social messaging
                                        
                                    
                                
	
                                    
                                        
                                            Sustainability
                                        
                                    
                                
	
                                    
                                        
                                            Volunteering
                                        
                                    
                                


                    

                    
    
        
            
            Back to top
                
            
            
        

    

                

            
        

        
            
        

        
            
                
                    Editors and Affiliations

                    
                        	
                                        
                                            
                                                Department of Management and Marketing, Bloomsburg University of Pennsylvania, Bloomsburg, USA
                                            

                                        
                                        
                                            
                                                John O. Okpara
                                            
                                        

                                    
	
                                        
                                            
                                                Faculty of Business & Law, London Metropolitan University, London, United Kingdom
                                            

                                        
                                        
                                            
                                                Samuel O. Idowu
                                            
                                        

                                    


                        
    
        
            
            Back to top
                
            
            
        

    

                    

                

            
        

        
            
        

        
            
                Bibliographic Information

                
                    
                        	Book Title: Corporate Social Responsibility

	Book Subtitle: Challenges, Opportunities and Strategies for 21st Century Leaders

	Editors: John O. Okpara, Samuel O. Idowu

	Series Title: 
                                
                                    CSR, Sustainability, Ethics & Governance
                            

	DOI: https://doi.org/10.1007/978-3-642-40975-2

	Publisher: Springer Berlin, Heidelberg

	eBook Packages: 
                                        
                                            Business and Economics, Business and Management (R0)
                                        

	Copyright Information: Springer-Verlag GmbH Germany, part of Springer Nature 2013

	Hardcover ISBN: 978-3-642-40974-5Published: 11 December 2013

	Softcover ISBN: 978-3-662-52259-2Published: 27 August 2016

	eBook ISBN: 978-3-642-40975-2Published: 02 December 2013

	Series ISSN: 
                                     2196-7075 

	Series E-ISSN: 
                                     2196-7083 

	Edition Number: 1

	Number of Pages: XXXI, 296

	Number of Illustrations: 16 b/w illustrations

	Topics: 
                                
                                    
                                            Business Ethics, 
                                            Public Administration, 
                                            Business Strategy/Leadership
                                



                    

                

                
    
        
            
            Back to top
                
            
            
        

    

            

        

        
            
                Publish with us

                
                    Policies and ethics

                

                
    
        
            
            Back to top
                
            
            
        

    

            

        
    

                
            

            
                
                    
                        
                            
                                
                                    
                                        Access via your institution
                                        
                                            
                                        
                                    
                                

                            
                        
                    

                    
                        
                    

                
                
                    
 
  Buy it now

  
   Buying options

   
    
     
      
        
        eBook  USD 39.99 
      

       Price excludes VAT (USA) 
      

     

        
      	Available as EPUB and PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook
     

    

    
     
      
        
        Softcover Book  USD 54.99 
      

       Price excludes VAT (USA) 
      

     

        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book
     

    

    
     
      
        
        Hardcover Book  USD 54.99 
      

       Price excludes VAT (USA) 
      

     

        
      	Durable hardcover edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Hardcover Book
     

    

   

   
  

  
   Tax calculation will be finalised at checkout

  

  Other ways to access

  
   
    
     
        Licence this eBook for your library  
         
         
       

     

    

    
     
        Learn about institutional subscriptions  
         
         
       

     

    

   

  

 

 
 
 


                

            


        
    

        
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					34.239.227.49
				

				Not affiliated

			

		
	
	
		
			[image: Springer Nature]
		
	
	© 2024 Springer Nature




	





    

    
    
    


