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Abstract. Persuasion is an activity that involves one party trying to
induce another party to believe something or to do something. It is an
important and multifaceted human facility. Obviously, sales and market-
ing is heavily dependent on persuasion. But many other activities involve
persuasion such as a doctor persuading a patient to drink less alcohol,
a road safety expert persuading drivers to not text while driving, or an
online safety expert persuading users of social media sites to not reveal
too much personal information online. As computing becomes involved in
every sphere of life, so too is persuasion a target for applying computer-
based solutions. An automated persuasion system (APS) is a system that
can engage in a dialogue with a user (the persuadee) in order to persuade
the persuadee to do (or not do) some action or to believe (or not believe)
something. To do this, an APS aims to use convincing arguments and
counterarguments in order to persuade the persuadee. Computational
persuasion is a new field for the study of formal models of dialogues
involving arguments and counterarguments, of user models, and strate-
gies, for APSs. A promising application area for computational persua-
sion is in behaviour change. In this talk, I will review ongoing funded
project (For more information, see www.computationalpersuasion.com)
being undertaken in the UCL Intelligent Systems Group on developing a
framework for computational persuasion for behaviour change technol-
ogy [1,2].
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