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Abstract Over the past few decades, checkout charity initiatives have spanned 
numerous retail categories. However, many service retailers, specifically casual sit-
down restaurants, have not yet embraced checkout charity. This may be due to the 
potential impact that money requested for charity has on servers’ gratuities. Thus, 
this research aims to examine the relationship between checkout charity and service 
quality and the subsequent effect it has on charitable donation amount and a server’s 
gratuity. To achieve this objective, this research employs a 2 (donation request: yes/
no) × 3 (service quality scenario: excellent/average/poor), between-subjects experi-
mental design. The findings demonstrate that implementing checkout charity does 
not negatively impact a server’s gratuity when service quality is excellent or average 
but does so when service is poor. Furthermore, for those consumers who decide to 
donate money to charity, the donation amount is higher when service quality is poor 
than when it is excellent or average. This suggests that customers engage in mental 
accounting when deciding on the amounts to donate to charity and provide to serv-
ers via gratuity. These findings have implications for service retailers, as the pres-
ence of a charitable donation can have potential negative downstream consequences 
on management in regard to increased turnover intention and decreased customer 
willingness to re-patronize the service retailer.
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