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Blockchain presents multiple use cases for supply chain management. As supply chains are increasingly complex and global inter-organizational networks, trust and transparency are key success factors. Blockchain provides a promising solution to address supply chain transparency by enabling product tracing along the supply chain, potentially ensuring product authenticity and provenance as well as ethical production. This chapter focuses on supply chain traceability for luxury goods, where counterfeits present a special challenge. Three case examples in luxury goods illustrate the potential benefits of blockchain.
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